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1.01  WYG Planning has been instructed by the Central Lincolnshire Local Plan Team to undertake an
update of the principal findings of the Central Lincolnshire City and Town Centre Study of May 2012 in
respect of the performance and future need for additional retail floorspace in the four key settlements
of Lincoln, Gainsborough, Market Rasen and Sleaford. The Update will act as a part of the evidence
base to support the emerging Central Lincolnshire Local Plan. The Update report provides an
overview of our methodological approach, prior to setting out our findings in respect of the
quantitative need for further shopping facilities, and should be read with our original report of May
2012,

1.02  The Update utilises the market research which informed the 2012 Study, namely the shopping survey
of 1,500 households which was undertaken by NEMS Market Research Limited in July 2011. The
Study Area for the survey comprises 15 zones and is drawn so as include the three authority areas of
Lincoln, North Kesteven and West Lindsey (which comprise Central Lincolnshire), and adjacent areas
where local residents look to facilities within the three authority areas to help meet their retail needs.
Accordingly, references to the market share of convenience goods and comparison goods expenditure
claimed by retail venues within the Central Lincolnshire area are derived from the July 2011 NEMS

survey.

1.03  Our report first sets out the context for our updated quantitative need assessment by providing an
overview of current retail and leisure trends, and by considering current national retail and town
centre planning policy of relevance to the commission. We then set out our findings in respect of the
relative health of the centres of Lincoln, Gainsborough, Market Rasen and Sleaford, before providing

our updated assessment of quantitative need.

1.04  Accordingly, our report is structured as follows:

Section 2 provides a context for the Update by providing an analysis of key retail trends;
Section 3 considers the up to date position in respect of relevant retail and town centre national
planning policy;

Section 4 provides an updated assessment of the vitality and viability of the key town centres;

4
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= Section 5 sets out current and future population and expenditure levels within the Study Area;
and
= Section 6 sets out our assessment of the quantitative need for further convenience and

comparison goods floorspace over the assessment period to 2036.

5
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2.01  The retail property landscape across the UK has evolved significantly over the past 50 years, from
post-war redevelopment in town centres, through to the emergence of retail warehouse parks and
out-of-town regional shopping malls. For most of this period, the retail and leisure sectors have
experienced considerable expenditure growth, which has been attributed to a number of factors,
including greater disposable income, availability of credit, new technology and a general overall
increase in our standard of living. However, recent economic conditions have had a clear impact on
expenditure and per capita convenience goods spending has actually reduced in recent years. The
way in which goods are purchased has also altered due to the increased popularity of ‘e-tailing’, which

now claims more than one in every ten pounds spent in the UK.

2.02  The retail and leisure market and the need for new development continually evolves as a result of
numerous factors including demographics, consumer demands, car ownership, planning policy and
technological advancements. The share of retail spending has undergone a significant shift in the
decade since 2002, with Verdict identifying that town centre spending as a proportion of overall
spending declined from 47.7% to 39.9% at 2012. In contrast, spending in out of centre locations has
increased over the same period by 2.1% and non-store locations (principally internet retailers) by
6.6%*. These changes have had a major impact on the format and location of retail and leisure
floorspace, which has led to recent Governments reaffirming their commitment to the ‘town centre
first’ policy approach that is now outlined in the National Planning Policy Framework (NPPF) (March
2012).

2.03 A recent report by Colliers? provides information regarding recent trends, together with forecasts for
the future of retailing in the UK. The findings confirm that the retail sector has been significantly
affected by the wider economic climate and that there is considerable uncertainty about the strength
and durability of future growth. However, Colliers reports that the recent improved economic outlook
is beginning to result in increased consumer confidence and pockets of retailer expansion which are

resulting in a reduction in vacant retail space. Furthermore, it is evident that the UK unemployment

1\UK Out of Town Retailing’, Verdict Datamonitor, April 2012
2 'National Retail Barometer: Summer 2014, Colliers, September 2014

Central Lincolnshire City and Town Centre Study Update
A091156 10/08/2015



2.04

2.05

2.06

rate is currently falling (recorded as being 5.7% between October and December 2014, compared to
6.0% between July and September 2014)® and that average pay for employees in Great Britain
increased 2.1% between October and December 2014 compared to the same period 12 months

earlier®.

Notwithstanding these very recent encouraging signs, the economic conditions of the past few years
have had a significant impact on the public’s ability and willingness to spend their earnings on retail
goods. Since 2010 there have also been increases in taxation (for example in VAT, national insurance
contributions and capital gains tax) which also impact upon households’ spending. Furthermore, in
recent years inflation has consistently been at a level beyond average earnings growth and a delay in
reviewing business rates has been identified by both the Portas® and Grimsey® Reviews as a key factor

affecting the success of many operators.

Recent economic conditions have resulted in significant structural changes to the high street, whereby
the pressure on retailers to remain solvent has meant that many are showing increased signs of
caution in their investment decisions. In particular, retailers are rationalising their physical store
portfolios by reducing their number of stores, abandoning their representation in weaker centres and
concentrating on acquiring sites in city centres and major regional shopping centres. The Grimsey
Review identified that the national vacancy rate at 2013 equated to over 22,000 empty shops across
the top 650 town centres. The Centre for Retail Research’ estimates that overall store numbers will
fall by 61,930 between 2012 and 2018, with the main impact being upon non-food stores. The report
also estimates that 316,000 people will become unemployed, permanently or temporarily, as a result

of these store closures.

To address this, many retailers have sought to re-negotiate their lease terms with landlords in order to
enable them to switch from quarterly rents to monthly agreements, with several high street firms
(including Monsoon and New Look) trying to ease the cash flow burden of paying rent three months in
advance. Furthermore, some retailers are finding it increasingly difficult to justify being represented in
every town in the UK and in less profitable markets. As a consequence, demand has reduced

considerably for ‘poorer quality premises’ in secondary locations and in many smaller towns with a

3 Labour Market Statistics, February 2015 Release’, ONS, February 2015

* Ibid

> 'The Portas Review’, December 2011
'The Grimsey Review — An Alternative Future for the High Street’, September 2013
7 Retail Futures 2018’, Centre for Retail Research, May 2013

Central Lincolnshire City and Town Centre Study Update

A091156

10/08/2015



commensurate drop in value (and often rent). Large cities and towns are likely to suffer less
compared to smaller centres, given that they provide an enhanced choice for customers and offer the

greater retail and leisure ‘experience’ that consumers increasingly desire.

2.07  In summary, there has been a marked polarisation and divergence in retailer spending, characterised
by diminishing demand for secondary premises in smaller peripheral centres and increasing interest
for well located and appropriately configured floorspace in key centres. It is evident that whilst
Central London, regional city centres and regional shopping malls are relatively stable, a significant
number of small and medium sized towns which serve a localised catchment may need to implement

innovative ideas in order to compete for expenditure and reduce trade leakage.

2.08 In terms of retail rental values, Colliers® notes that national rates increased by 0.1% in Quarter 1 of
2014, to end 11 consecutive months of decline and to provide evidence that conditions in the retail
mark are stabilising. However, Colliers also reports that this position is skewed by growth in London
and a small number of other destinations, with towns that have benefitted from growth typically being
able to offer: an under-supply of retail floorspace; a tight prime pitch; strong tenant demand;

affordable rents; a wealthy demographic; and, limited out of town provision.

2.09  Given current spending patterns and the wider uncertain economic climate, it is unsurprising that
Experian, which monitors and forecasts retail consumer expenditure in the UK, has in recent years
identified significant changes when reviewing its forecast growth rates for both convenience and
comparison goods expenditure over the short term. Experian’s’ forecast annual per capita
convenience goods growth rate is -0.5% at 2014, +0.5% at 2015 and +0.4% at 2016. By way of
contrast, Experian®® forecast in 2009 that per capita convenience goods growth would equate to

+1.1% per annum across these same three reporting years.

2.10  However, Experian’s forecast annual per capita comparison goods growth rates are significantly more
positive than in the recent years and are similar to those recorded prior to the recession. Experian
identifies per capita growth of +5.6% at 2014, +4.4% at 2014 and +3.1% at 2015.

8 *Midsummer Retail Report 2014: Coming Up for Air’, Colliers, July 2014
° Experian Retail Planner Briefing Note 12.1 (Figure 1a), October 2014
10 Experian Retail Planner Briefing Note 7.1 (Figure 1), August 2009
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2.11  Despite difficulties in recent years across the comparison goods sector, certain types of retail have
continued to perform well. The market for recreational goods has, on the whole, performed strongly
in recent years, with healthy growth attributed to supermarket sales together with the growing
popularity of online shopping, which continues to see an increase in sales year-on-year. However, the
manner in which such purchases are made has changed considerably, with the increasing popularity of
the internet to purchase books and music having a notable impact on the composition of town
centres, with such stores all but disappearing from the high street. Other businesses have
experienced growth in the last two years, with the Grimsey Review'! reporting a 12% increase
(equating to an additional 1,100 stores) in ‘value-related retailing’ outlets, including second-hand,
discount and charity shops. The Grimsey Review also makes reference to the expansion of
pawnbrokers, pay-day lenders and betting shops which have collectively experienced a 17% growth in

the number of such outlets since 2011.

2.12  Whilst it is not anticipated that growth in retail spending over the next ten years will mirror that
achieved after the turn of the millennium, there is expected to be some growth in comparison goods
expenditure in coming years. Consequently, there is an increasing focus from retailers on achieving
more efficient use of their floorspace, particularly given the recent poor performance of certain
national multiples, many of which have been affected by the significant increase in e-tailing and
increases in rental levels secured before 2008. As a result of the current economic climate, retailers
are more reluctant to commit to new development than they have been in previous decades. Instead,
they are more selective and are holding out for accommodation that is appropriate both in terms of
location and the type of premises provided. Indeed, retailers are seeking to occupy larger units in
order to achieve more efficient use of floorspace and attract shoppers from a wider area. These
larger floor plates enable operators to provide a greater range of goods; for example, in 2011, when

the retail market was generally stagnant, Primark opened one million sq.ft of new retail space.

2.13  International market conditions and price deflation in some key sectors have also meant that many
high street names are becoming increasingly vulnerable to takeover. This is being pursued through
disposals, company voluntary administrations (CVAs), informal arrangements with landlords, lease
expiries and break options. More generally, whilst there is likely to be continued demand for larger,

modern retail units in the future, increased sensitivity over future viability will mean a cautious

1*The Grimsey Review — An Alternative Future for the High Street’, September 2013

Central Lincolnshire City and Town Centre Study Update
A091156 10/08/2015



2.14
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approach to new investment for many key national retailers. Marginal locations within centres will
increasingly be rejected. Many national retailers, who would have previously considered smaller/lower
order centres in order to increase their market share, are now assessing their future strategies given
the ongoing downturn in the economy. Consequently, many investment decisions will be influenced
by the scale of commitment from other retailers; developers will increasingly need to promote large
town centre redevelopment schemes with anchor tenants if they are to attract other high quality

retailers.

In the aftermath of the growth in the number of edge and out of centre large format supermarkets
during the 1990s, development of such facilities is now more limited due to stricter planning laws
(following the publication of PPS4 and, subsequently, the NPPF) and a lack of suitable sites. As a
result, the national multiples in the food retailing sector are finding a range of other measures to

improve their market share. These include:

Offering a wider product range, such as financial and insurance products, petrol and non-food
goods;

Developing a wide range of retail models, for example small-format convenience stores in town
centres (e.g. Sainsbury’s Local, Tesco Express), smaller supermarkets mostly in town centres (e.g.
Tesco Metro), superstores (e.g. Tesco) and hypermarkets (e.g. Tesco Extra, Asda Supercentres);
Extended opening hours;

Offering cheap products and no-frills service;

Providing an attractive and powerful brand image; and

Offering a home delivery service.

Mintel'? identifies that the recession — allied with a period of higher inflation — has had an impact on
consumer behaviour and the wider dynamics of grocery retailing. Price, or specifically value, is now
identified as the key issue for consumers, and more shoppers are assessing whether purchases
represent value for money. Shoppers now realise that they are able to ‘trade down’ and switch to
own-label ranges or to discount retailer to save money without sacrificing on quality. Indeed,
customers are mixing value and premium in the same basket. It is noted that as weekly food budgets

fall and consumers alter their shopping habits, growth will be limited and the battle for market share

23Food & Drink Retailing’, Mintel, March 2013
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2.20

will intensify further. Winning a share of consumer spend will require more than low prices, with

shoppers increasingly seeking to source high-quality, good value food.

The changing UK demographics are also having a major impact on the food and grocery sector. For
example, there has been a rise in single occupancy young professional households who are ‘time poor’
and relatively ‘cash rich’. Though their baskets might be small, they tend to buy higher value items,
therefore providing an opportunity to boost volume and value growth. Elsewhere, an ageing
population profile is leading to a rise in time rich consumers who are likely to make more frequent
small trips rather than do large weekly shops. The contrasting requirements of these markets means
that retailers are seeking to open a variety of stores with a particular current focus on discount and

small convenience stores.

Verdict™ estimates that the food and grocery sector was worth £139.5 billion in 2014, equating to an
annual growth of 2.8%. Verdict also estimates that the four key supermarket chains in the UK had
respective market shares of 27.2% (Tesco), 16.3% (Asda), 15.3% (Sainsbury’s) and 9.4%
(Morrisons). Other national multiple retailers with significant market shares include Co-operative Food
(5.1%), Aldi (4.2%) and Waitrose (4.0%).

There has been a recent slowdown in the growth plans of the majority of the principal supermarket
operators. Tesco, for example, indicated in April 2013 that it had scrapped plans for major store
developments on more than 100 sites and would instead focus on developing medium size units. It
then subsequently announced in January 2015 its intention to pull out of a further 49 store

developments and to close 43 existing stores.

Asda is the second largest supermarket retailer in the UK, with more than 550 stores nationwide. In
contrast to Tesco’s plans, it announced in February 2015 its intention to invest £600m opening 17 new
supermarkets and revamping 62 more. It also intends to open a further number of petrol filling
stations and develop locations where shoppers can pick up groceries ordered online. Asda’s focus for

additional openings is believed to be London and the south of England.

Morrisons also intends to fewer larger stores once its current pipeline of development is completed.

Its recent focus has been on developing the small-scale M Local convenience format store, which has

13 ‘UK Food & Grocery — Verdict Sector Report’, Verdict, October 2014
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significantly fewer stores than either Tesco Express or Sainsbury’s Local. However, the retailer posted
disappointing results for the year to 1 February 2015 and announced the closure of 23 M Local store
with the loss of 300 jobs. Its current priority is believed to be investment into its existing portfolio of

stores.

2.21  Sainsbury’s announced in October 2014 its intention to further develop the Sainsbury’s Local format
and to improve its online offering. However, its most significant move is to enter the discount market
under the Netto fascia, with Sainsbury’s owning a half share in Netto’s UK operation. Netto
announced the trialling of 15 stores in November 2014, with these principally being clustered around
the M62 corridor between Liverpool and Hull in order to ‘test the water’. However, in this regard, we
note that a new Netto supermarket is due to open in autumn 2015 at Lindis Retail Park off Tritton

Road in Lincoln.

2.22  Emboldened by changing convenience goods shopping patterns and significant increases in their
market share, Aldi and Lidl have both announced ambitious store opening targets that, if met, will
further increase pressure on the ‘main four’ operators (these being Asda, Morrisons, Sainsbury’s and
Tesco). Recent announcements suggest that Aldi is seeking to add more than 1 million sq.ft of
additional floorspace in 2015 through the opening of around 60 stores and that Lidl will also add
around 340,000 sq.ft this year.

2.23  More generally, the role of supermarkets has continued to develop in recent years, with the large
operators now offering a greater diversity of goods and services, via a larger number of formats and
locations. Food and non-food sales are also increasingly being driven by large supermarket growth,
with half of town centres competing with five or more supermarkets within a two mile radius'*. Whilst
the exact impacts which will arise from the opening of a new supermarket are dependent on local
circumstances, BCSC notes that there has been a significant decline in the number of independent
food retailers in recent times, including a reduction of 45% between 1996 and 2007 in the number of
greengrocers. Over the same time period the market share of total retail sales secured by

supermarkets increased from 38% to 42%.

Y What Does the Future Hold for Town Centres?’, BCSC, September 2011

12

Central Lincolnshire City and Town Centre Study Update
A091156 10/08/2015



2.24

2.25

2.26

The daytime and evening leisure sector has undergone a major shift in the last five years, with the
reduction in the income levels of consumers having an impact on their ability to spend on these types
of discretionary activities and items. Mintel calculated that the total UK leisure market was worth
almost £70 billion in 2012, only 0.2% higher than in 2007*. A review of the leisure activity
participation and frequency levels indicates that eating and drinking out of the home still remain the
most popular activities which people do on a monthly basis, with the cinema the next most popular of
the non-food and drink-led activities. Other activities, including going to a theatre, tenpin bowling and
visiting a zoo are, on average, undertaken less frequently and this is at least in part reflective of their
greater average cost. It is expected that the difficult trading conditions for the leisure sector are set
to continue in the immediate future as a result of the shortfall in the amount of money that consumers

have available to spend.

The number of leisure centres and swimming pools has increased in the past few years, though many
local authorities are currently under budget constraints and there is some evidence that the ongoing
operation of such leisure facilities is, on occasion, being threatened. Mintel* notes that 38% of adults
use a health centre or swimming pool and research by the Leisure Database Company'’ indicates that
the health and fitness private sector had a market value of approximately £3.9 billion in March 2012,
an increase of 1.5% over the previous twelve month period. Mintel also notes that, whilst only 15%
of adults currently use a private health and fitness club, the potential for a further expansion of the

market remains strong.

The health and fitness sector is dominated by the David Lloyd Leisure and Virgin Active operators,
with these two health clubs having approximately 455,000 and 435,000 members®®. There has also
been a rapid growth in the number of the no-contract budget club operators, with Pure Gym (260,000
members) and The Gym (255,000 members) ranked fourth and fifth in the list of leading chains
behind DW Sports Fitness which has 275,000 members. Mintel identifies that there has been a
growth in the popularity of innovative exercise classes and technological features to attract additional

people to these clubs, with many of the higher end clubs also adding spa facilities to their offer.

15+ eisure Review’, Mintel, December 2012

163 eisure Centres and Swimming Pools’, Mintel, January 2013

17 State of the UK Fitness Industry’, The Leisure Database Company, June 2013
18 ‘Health and Fitness Clubs’, Mintel, June 2013
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In terms of other leisure activities, the cinema sector is performing steadily, with data indicating that
there were 173 million UK cinema admissions in 2012, an increase of 0.5% since 2011. Mintel*
identifies that the eating out market has grown by around 8% between 2008 and 2013, and by an
estimated 2.3% between 2012 and 2013, to an estimated £32.1 billion. It recognises however that
this has largely been driven by inflation, with consumer demand muted by recent low consumer

confidence levels.

Despite the ‘town centre first’ planning policies which have been adopted by recent Governments,
research undertaken by Verdict?® indicates that between 2007 and 2012, the amount of out of centre
floorspace increased by 23%. However, in very recent years, Colliers notes that the demand for out
of centre representation has been limited, with those retailers seeking to acquire stores having a pick
of vacant stock which has been made available through the administration of MFI (in November
2008), Land of Leather (in January 2009) and Focus DIY (in May 2011), amongst others. However,
only five retailers with any significant out-of-town presence have failed since June 2011, these being

Allied Carpets, Clintons, Comet, GAME and Peacocks.

The national average vacancy rate? in out of centre retail warehouses in 2014 was 8.0%, an increase
of around 4.1% since 2012. Some of the voids created by administrations remain un-let and the
flooding of the market with so much unwanted space has acted to reduce rents. Retailers who have
had their pick of the best stores include Dunelm, Pets at Home, Dreams, Matalan, Dixons Group, Go
Outdoors, B&M, Mothercare, Next Home and TK Maxx.

Looking forward, Colliers* indicates that future out of centre development will fall into two main
categories. The first relates to the adaptation and refurbishment of existing stock. Colliers states that
between 80% and 90% of the retail warehousing stock that the UK requires to service demand has
already been built. Accordingly, most development activity will see landlords seeking to improve the
suitability of their property for the latest retailers and also make improvements to improve dwell time
on retail parks (for example, by seeking to introduce coffee shops and restaurants). Older schemes

may be remodelled or redeveloped to meet current needs. According to Colliers, the other main

19 Eating Out Review’, Mintel, June 2013

20\JK Out of Town Retailing’, Verdict Datamonitor, April 2012

21 "Wacancy Report Summary H2 2014’, Local Data Company, February 2015
22 \Midsummer Retail Report 2014: Coming Up for Air’, Colliers, July 2014
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strand of out of centre retail development relates to opportunities in areas where there has not been a

great deal of retail warehousing in the past.

Shopping centre retail development has been at a virtual standstill in recent years, but there are a few
signs that a corner may about to be turned. Cushman & Wakefield® reports that development activity
was restrained in 2014, with an estimated 124,300 sq.m of shopping centre space added over the
course of the year, which is less than half the total added in 2013. Cusham & Wakefield indicates that
the shopping centre development pipeline for 2015 totals 154,618 sq.m and includes the 51,100 sq.m
Westfield Bradford and the 27,870 sq.m Friars Walk in Newport, both of which are scheduled to open
in Autumn 2015. It is anticipated that next year will see the delivery of several shopping extensions,
including Birmingham’s Grand Central centre, which when complete, will nearly double its size to
53,000 sg.m. Cushman & Wakefield forecasts that the shopping centre pipeline will pick up
significantly from 2017 as the economic recovery and the greater availability of finance help to bring

forward new schemes and extensions that already have planning permission.

Notwithstanding this, the viability of shopping centre retail development remains, for the moment,
challenging no matter how well designed or well located a scheme is. There are three types of
scheme which have a better chance of success in the current economic climate. The first of these will
be where a town has a large, affluent catchment and an acknowledged undersupply of retail
floorspace in both town centre and out-of-town locations. The second scenario relates to schemes
which were very close to happening before the recession took hold, which may be revised to better
meet the current needs of the market. Barnsley, Macclesfield, Bradford and Lichfield are examples of
such schemes. The third opportunity relates to development where the key anchor is a foodstore and,
as a result, demand has remained strong. However, due to changes in the food retail sector and the
trading model of the ‘main four’ operators, opportunities in this latter category are more difficult to

come by.

In addition to retail, food and drink is becoming an integral part of many shopping centres. In
particular, consumers are increasingly travelling to larger centres to use the leisure facilities and

experience more of a complete ‘day out’. In the past, it was relatively typical for non-retail uses to

23 \Marketbeat Shopping Centre Development Report’, Cushman & Wakefield, September 2014
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occupy less than 10% of shopping centre floorspace, but this has increased in recent schemes,

including Westfield in Stratford where catering and leisure units occupy over 20% of the space.

Many consumers who previously shopped in town centres and at retail parks are now increasingly
using the internet to make purchases. Experian®® identifies that internet sales’ share of total retail
sales stood at 10.6% in mid-2014 compared to just 4.7% at June 2008. The value of internet sales in
2014 is estimated at £37.2 billion.

The rise in recent years of e-commerce has had a major impact upon retailers, developers and
investors alike, with the top 10 e-retailers in 2012 including Amazon UK (16%), Shop Direct (5%) and
Next (4%)®. As access to the internet/online shopping continues to grow through digital televisions,
tablets and mobile phones, proportionally less money is anticipated to be spent on the high street or

at retail parks.

The growth in internet as a sales medium has been enabled by the increase in access to the internet
by households, which the Office for National Statistics®® reports increased from 57% at 2006 to 83%
in 2013. A total of 22 million households in Great Britain now have internet access. The proportion of
households with access to the internet is expected to increase further over the coming years,
alongside the growth in mobile phone and tablets with access via the new 4G spectrum. The ONS
states that access to the internet using a mobile phone more than doubled between 2010 and 2014,
from 24% to 58%. This has supported the strong growth recorded, together with improved consumer
confidence in the security of online payment, deliveries and heavy demand for expensive electrical
products available online. The option of using the internet to ‘click and collect’ in-store at a dedicated
counter is also increasing in popularity (particularly within stores with large sales areas), with the

service now accounting for around a fifth of John Lewis internet orders.

As a consequence of such changes, the Office for National Statistics®’ indicates that the number of
people using the internet to purchase goods continues to rise, with 74% of the UK population
purchasing products over the internet in 2013, compared to 53% in 2008. The most popular online

purchases were clothes/sports goods, with 49% of all adults in the UK purchasing some items via the

24 \Experian Retail Planner Briefing Note 12.1’, October 2014

%5 Tbid

26 \Statistical Bulletin: Internet Access Households and Individuals’, Office for National Statistics, August 2013

7 Tbid
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241

internet. In addition, 42% of the population bought household goods online and 23% bought food or

groceries.

Online spending continues to be the key growth opportunity for national and independent retailers,
accounting for increasing proportions of total sales. For example, online sales at Next in 2011
accounted for 44% of operating profit and 32% of group sales. With regard to foodstore operators,
food accounts for 20.5% of all internet sales, which equates to 3.1% of all food retailing®®. Verdict’s
research identifies that major retailers have seen their business grow as online shopping has increased
and, as a result, the likes of Asda and Sainsbury’s have improved their geographical coverage and
capacity. In particular, online sales at Tesco currently exceed £2 billion, with Colliers noting that the

operator has a reported 48% online grocery market share.

It is evident that internet shopping as a whole is having an impact upon traditional high streets, in
light of increased competition and lower prices. Consequently, there is a possibility that online
retailing will continue to put some pressure on retail rental growth over the next five to ten years. In
particular, it appears likely that smaller town centres (which may be less able to offer a complete

‘shopping experience’) are likely to be the subject of greater ongoing impacts from online retailing.

Despite some variance in the estimated future growth of online shopping, it is clear that e-tailing
cannot entirely replace the ‘shopping experience’ as shopping is a social activity. In this regard,
retailers are already adopting innovative approaches to encourage people to visit their store through
‘try before you buy’ concepts. For example, Ellis Bingham has installed Vertical Chill indoor ice
climbing walls at five stores for customers to try equipment and to interact with products. For
successful retailers, online selling provides an additional route to the market. Online retailers benefit
from demand generated through physical channels whilst high street outlets can benefit from reaching
a wider customer base through the internet. Those retailers who are likely to have a healthy future
are those who are able to combine a strong high street presence with an interesting and closely

related e-tail offer.

In summary, it is evident that the retail market has undergone significant changes in recent years.
Wider economic conditions facing the UK have led to a marked decline in some previously healthy

town centres, as well as other traditional retail formats. This has principally been caused by a decline

%Shop Expansion and the Internet’, CBRE, May 2012

17

Central Lincolnshire City and Town Centre Study Update

A091156

10/08/2015



2.42

in available expenditure, due to suppressed disposable incomes and an increase in the proportion of

expenditure committed online.

However, 2014 has seen an increase in consumer confidence, mainly driven by an improved economic
outlook as a result of falling unemployment and the availability of credit. As a consequence, it is
anticipated that expenditure growth rates will increase moving forward. Whilst such forecasts remain
below those achieved before the recession, they are significantly higher than those recorded over the
last three or four years. The growth in online sales has also impinged on the need for new tangible
floorspace. However, increased expenditure growth allied with the retail industry embracement of
innovative multi-channelling retail strategies, provides an opportunity for town centres to widen their
audience in the future and retain ground. To deliver on this, it will be critical that town centres are
flexible enough to both embrace and complement digital solutions, whilst also providing appropriate
and well managed retail floorspace that can showcase products and services. The ability for centres
to ‘'move with the times’ and utilise modern technology, whilst providing a materially different
experience to online shopping (partly through the inclusion of leisure and food and drink offers), will

help ensure their ongoing vitality and viability.
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3.01

3.02

3.03

3.04

3.05

3.06

Given that this Study seeks to provide evidence to assist in the production of the Local Plan, it is
important to review existing national planning policy of pertinence to retail and town centre matters to
explore the context for the Update and how it may impact upon the production of future development
plan policy. We also summarise emerging Central Lincolnshire Local Plan policy, insofar as it is

relevant to retail and town centre matters.

The National Planning Policy Framework was published in March 2012. The NPPF replaces all former
Planning Policy Statements, Planning Policy Guidance Notes and some Circulars in a single

consolidated document.

The main theme of the NPPF is that there should be ‘a presumption in favour of sustainable
development’. In terms of plan-making, it is stated that local planning authorities should positively
seek opportunities to meet the development needs of their area, with an emphasis on Local Plans

having sufficient flexibility to adapt to rapid change.

In terms of economic development, it is set out within the NPPF’s core principles that planning should
proactively drive and support economic development to deliver the homes, business and industrial
units, infrastructure and thriving local places that the country needs. Every effort should be made to
objectively identify and then meet the business and other development needs of an area, with positive

responses made to wider opportunities for growth.

The NPPF stresses the Government’s commitment to securing economic growth in order to create jobs
and prosperity, with paragraph 17 stating that the planning system should do everything it can to

support sustainable economic growth.

Paragraph 19 indicates that planning should operate to encourage and not to act as an impediment to
sustainable growth, and that significant weight should be placed on the need to support economic
growth through the planning system. The NPPF seeks to ensure that local planning authorities plan
proactively to meet the development needs of business and support an economy fit for the 21

century.
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3.07

3.08

3.09

3.10

The NPPF still recognises the need to promote the vitality and viability of towns and cities through the
promotion of competition and growth management during the plan period. Paragraph 23 of the NPPF
provides guidance for local planning authorities in drawing up Local Plans, it indicates that they

should, /nter alia:

recognise town centres as the heart of their communities and pursue policies to support their
vitality and viability;

define a network and hierarchy of centres that is resilient to anticipated future economic changes;
define the extent of town centres and primary shopping areas;

promote competitive town centres that provide customer choice and a diverse retail offer and
which reflect the individuality of town centres;

retain and enhance existing markets and, where appropriate, re-introduce or create new ones,
ensuring that markets remain attractive and competitive;

allocate a range of suitable sites to meet the scale and type of retail, leisure, commercial, office,
tourism, cultural, community and residential development needed in town centre;

allocate appropriate edge of centre sites for main town centre uses that are well connected to the
town centre where suitable and viable town centre sites are not available;

set policies for the consideration of proposals for main town centre uses which cannot be
accommodated in or adjacent to town centres; and

where town centres are in decline, local planning authorities should plan positively for their future

to encourage economic activity.

Paragraph 23 also indicates that needs for retail, leisure, office and other main town centre uses

should be met in full and should not be compromised by limited site availability.

Paragraph 24 requires local planning authorities to adopt a sequential approach to the consideration
of planning applications for main town centre uses that are not in an existing centre or in accordance
with an up-to-date Local Plan. Paragraph 25 indicates that the sequential approach should not apply

to applications for small scale rural offices or other small scale development.

Paragraph 26 indicates that local planning authorities should require an impact assessment for retail,
leisure and office development outside of town centres which are not in accordance with an up-to-
date Local Plan and if the development is over a proportionate, locally set threshold. Where there is

no locally defined threshold, the default threshold will be 2,500 sq.m.
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3.11

3.12

3.13

3.14

3.15

Paragraph 27 indicates that where an application fails to satisfy the sequential test or is likely to have
a significant adverse impact on the vitality and viability of a town centre or on existing, planned,

committed investment in a centre it should be refused.

The NPPF also recognises that retail activity should still, where possible, be focused in existing town
centres. Retail and leisure proposals which cannot be accommodated in or adjacent to the town

centre will have to satisfy a dual impact test and the sequential test.

Ensuring the Vitality of Town Centres National Planning Practice Guidance was published in March
2014 and replaces the previous Planning for Town Centres Practice Guidance. It provides a more
concise summation of how retail and main town centre planning policy is to be applied in practice.
However, the objectives of the Practice Guidance remain comparable with those of its predecessor,
with there being a stated requirement for local planning authorities to plan positively and support
town centres to generate local employment, promote competition within and between town centres,

and create attractive and diverse places for users.

The Practice Guidance requires local planning authorities to fully assess and plan to meet needs for
main town centre uses through the adoption of a ‘town centre first” approach. Paragraphs 002 and
003 confirm that this should be delivered through a positive vision or strategy which is communicated
through the development plan. The strategy should be facilitated through active engagement with the
private sector and other interested organisations (including Portas Pilot organisations, Town Teams
and so on). Any strategy should be based on evidence which clarifies the current state of town

centres and opportunities to meet development needs and support centres’ vitality and viability.

Such strategies should seek to address the following matters:

the appropriate and realistic role, function and hierarchy of town centres in the area of over the
plan period, including an audit of the vitality and viability of existing town centres and their ability
to accommodate new development;

consideration of the vision for the future of each town centre and the most appropriate mix of
uses;

the assessment of the scale of development that a town centre can accommodate;

the timeframe within which new retail floorspace can be delivered;
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3.16

3.17

3.18

3.19

3.20

what other complementary strategies are necessary or appropriate to enhance the town centre to
deliver the vision in the future; and
the consideration of the enhancement of car parking provision including charging and

enforcement mechanisms.

Paragraph 005 of the Practice Guidance identifies a series of key indicators which are of relevance in
assessing the health of a centre over time. Paragraph 005 goes on to state that not all successful
town centre regeneration initiatives have been retail led or focused on substantial new development,
but have instead involved improvements such as renewed public realm, parking, and accessibility and

other partnership mechanisms.

Paragraph 007 identifies the importance of planning for tourism as an important component of any
overall vision and indicates that local planning authorities should consider specific tourism needs
(including locational or operational requirements) and opportunities for tourism to support local

services, vibrancy and the built environment.

Paragraph 009 reaffirms the town centre first policy in the form of the sequential test, which requires
local planning authorities to undertake an assessment of candidate sites” availability, suitability and
viability when preparing their local plan. Such an assessment should also consider the scale of future

needs and the type of land needed to accommodate main town centre uses.

The Government has issued further Practice Guidance to provide specific instruction in respect of the
undertaking of needs assessments (including those for main town centre uses). Paragraph 032 of the
Practice Guidance states that plan makers should consider forecasts of quantitative and qualitative
need based on a range of data which is current and robust. Local planning authorities will need to
take account of business cycles and make use of forecasts and surveys to assess employment land

requirements.

The Portas Review was published in December 2011. It is an independent review undertaken by Mary

Portas into the state of Britain’s high streets and town centres. The review considers the reasons why
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3.22

3.23

3.24

retail spending on the high street is falling, why there has been a decline of Britain’s high streets, and
the benefits that can be brought about through the protection of Britain’s high streets. Portas puts
forward 28 recommendations which include actions that Government, businesses and other
organisations should take in order to create diverse, sustainable high streets where retailers can

thrive.

The Government published a response to the Portas Review in March 2012. The response
acknowledges that in response to the challenges facing the high street, including out-of-centre retail
development and online retailing, the high street will have to offer something new and different in
order to create a diverse and competitive environment. In its response, the Government accepts a
number of recommendations put forward in the Portas Review, including: the implementation of Town
Teams (described as visionary, strategic and strong operational management teams for high streets);
the provision of funding for pilot areas who are judged to have the best ideas for improving their town
centres and high streets; investing in Business Improvement Districts; and support for a new National
Market Day. The Government’s response seeks to encourage areas to think creatively about how their
town centres can be enhanced in order to entice people back, including improvements which could be
secured through the redesign of high streets, and the promotion of the evening and night time

economy.

At a national level, recent changes to the Town and Country Planning (General Permitted
Development) Order 1995 have sought to support the diversification and vitality of town centres. The
changes follow the Portas Report recommendation to make it easier to change surplus space in order

to provide for the effective re-use of buildings.

The Town and Country Planning (General Permitted Development) (Amendment) (England) Order
2013 came into force on 30 May 2013. It provides, for a period of three years, for the change of use
of Use Class B1 offices to residential without the need for planning permission. The Order also
provides for the temporary change of use (for up to two years) of uses falling within Use Classes Al,
A2, A3, A4, A5, B1, D1 and D2 to uses falling within Classes A1, A2, A3 and B1, subject to the use
relating to no more than 150 sq.m of floorspace and subject to the temporary provision not previously

being relied upon.

From 6 April 2014, permitted development rights have been further extended to provide for certain

additional changes of use without the need for planning permission. The changes come into force
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3.26

3.27

3.28

3.29

under the Town and Country Planning (General Permitted Development) (Amendment and
Consequential Provisions) (England) Order 2014 and result in the introduction of two new

classifications that affect commercial premises.

The first provides for the change of use of premises and land from Use Class Al to use as a ‘deposit
taker’ (effectively comprising banks, building societies, credit unions and friendly societies). The
second provides for the change of use from Use Classes Al and A2 to residential. There are certain

restrictions as to where and when the rights can be exercised.

The intended consequence of such measures is to secure the redevelopment and reuse of premises.
However, it is considered that the relaxation in respect of changes of use to residential are more likely
to encourage re-use of offices in larger metropolitan areas (particularly in London and the south east)
which may benefit from a greater supply of office buildings and where previously there may have

been some reluctance to grant planning permission for residential uses.

The City of Lincoln, North Kesteven District and West Lindsey District authorities are jointly preparing
a Local Plan for their collective area. Consultation on a Preliminary Draft Version of the Central

Lincolnshire Local Plan was undertaken between October and November 2014.

The Preliminary Draft Version set out a draft Vision for Central Lincolnshire for the period to 2036 and
beyond. The Preliminary Draft sought to ensure /nter alia that, over the plan period to 2036, and
beyond:

Central Lincolnshire would be location of positive growth. Its city, market towns and many of its
villages would see new homes built, new jobs created and improved infrastructure developed;
Between 2011 and 2036, Central Lincolnshire would have 25,000 to 47,500 new homes meeting
all communities’ needs; and

Growth would be focussed at Lincoln, Sleaford and Gainsborough, but villages would not be left
behind, with appropriate and sensitive development being permitted to ensure they remain

thriving local communities.

One of the stated policy objectives of the Preliminary Draft was to encourage and support a
competitive, diverse and stable economy, and to enhance Central Lincolnshire’s hierarchy of centres to

meet the needs of residents and visitors.
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3.31

3.32

3.33

Draft Policy LP3 suggested the following development distribution across the area: around 50% of the
required amount of new housing and employment would be accommodated in the Lincoln area, with
Gainsborough and Lincoln both accommodating around 15% and the remaining 20% being split

between the other settlements elsewhere in Central Lincolnshire.

Draft Policy LP5 comprised the main retail policy within the Preliminary Draft of the Local Plan and set
out the hierarchy for retail development within Central Lincolnshire. There were four tiers within the
hierarchy. Lincoln sat alone at the top of hierarchy as a city centre, due to its sub-regional role as
Central Lincolnshire’s primary centre. Gainsborough, Market Rasen and Sleaford were all classed as
town centres, forming the second hierarchical tier. The third and fourth tiers comprised district and

then local centres.

Draft Policy LP5 also indicated that new centres will be required in relation to proposed SUEs at
Lincoln, Gainsborough and Sleaford, which should be appropriate in scale and location to the need
arising in the area they serve. The policy indicates that the development of new centres would be
required to consolidate and enhance the existing network and hierarchy of centres and not harm the

vitality and viability of existing centres.

With regard to edge-of-centre and out-of-centre developments, Draft Policy LP5 indicated both that
the sequential test would apply and that a robust assessment of impact on nearby centres would be

required for any proposals:

providing a floorspace of more than 500 sq.m gross, unless within 1 kilometre of Lincoln city
centre (in such circumstances, a 2,500 sq.m threshold would apply); or
within 500 metres of the boundary of a district centre and greater than 300 sq.m; or

within 500 metres of the boundary of a neighbourhood centre and greater than 200 sq.m gross.
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4.02

The NPPF identifies a number of factors that will be of relevance in delivering sustainable
development, with one such factor being the need to ensure the vitality and viability of town centres.
Paragraph 23 of the NPPF indicates that local authorities should promote competitive town centre
environments and set out policies for the management and growth of centres over the plan period.
Paragraph 23 also requires local planning authorities to recognise that town centres are at the heart of
their communities and to pursue policies that support their viability and vitality. It also states that
competitive town centre environments should be promoted in order to enhance customer choice,

provide a diverse retail offer and reflect the individuality of town centres.

The criteria by which the health of a centre can be judged is set out in the Government’s Ensuring the
Vitality of Town Centres Planning Practice Guidance of March 2014. Indicators that should be
monitored on a regular basis in order to judge the health of a centre and its performance over time

include the following:

Diversity of uses — Data on the diversity of uses in the town centre and the district and local
centres was collated during our surveys in March 2015.

Proportion of vacant street level property — Vacant properties were identified during the
undertaking of the March 2015 surveys.

Retailer representation — Information on the performance of centres and the current strength of
retailer representation has been derived from Venuescore’s 2013-14 UK Shopping Venue
Rankings.

Commercial rents — Zone A rental data has historically been derived from Estates Gazette
Interactive (EGi) data, which is a widely recognised source of such information. However, EGi
has discontinued its reporting of such data and we have been unable to establish an alternative,
reliable published source of such data. We are therefore unable to provide comment on any
changes in commercial rents within the three authority areas.

Pedestrian flows — General footfall and pedestrian flows were observed whilst undertaking of the
surveys of the centres.

Accessibility — Consideration of access to and around each centre is informed by our site visits to

each centre.
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4.04

4.05

4.06

4.07

State of town centre environmental quality — Consideration of the quality of the buildings and
public realm in each of the centres has also been informed by our observations when undertaking

field work.

The commentary below provides a summary of our analysis of the health of the four key retail centres
of Lincoln, Gainsborough, Market Rasen and Sleaford, with reference to their performance over time.
The commentary is supplemented by a more detailed appraisal of available data pertaining to the
centres’ performance against the above criteria, and our observations in surveying each centre, which

is provided at Appendix 1.

Lincoln is a popular retail and leisure destination, with the historic city centre attracting a significant
number of tourists and shoppers each year. It has a large amount of floorspace (with 166,500 sq.m
of commercial floorspace being provided across 652 units) and a strong representation from national
retailers, which reflects its role as an important sub-regional shopping centre. However, there has

been a net decrease of 29 commercial units and 4,850 sq.m of commercial floorspace since July 2011.

The majority of the city centre’s retail units in the city centre are concentrated along the
pedestrianised areas of High Street, Cornhill, Saltergate and Guildhall Street. These streets
accommodate most of the top national multiple fashion retailers represented in the Lincoln, including
Primark, BHS and H&M. The level crossing on High Street, however, can act as a barrier between the
northern and southern parts of the centre, though our site visit indicated that there was still a
considerable level of pedestrian activity and movement between the primary shopping area and St
Marks Shopping Centre to the south. Lincoln also includes a number of out-of-centre retail parks

which accommodate numerous national operators in large, modern retail and leisure service units.

Lincoln’s offer is supplemented by the historic Cathedral Quarter area to the north of the city centre,
which accommodates a mix of independent art, craft and gift shops. In addition, Brayford Wharf
provides a key leisure sector destination, with numerous popular restaurants and bars located next to

an Odeon multiplex cinema.

In terms of the diversity of use of commercial units, the proportion of convenience units and
convenience floorspace in Lincoln is below national average level, with the larger foodstore units
tending to be located in the out-of-centre retail parks. Similarly, the retail service offer is below

national average, both in terms of the proportion of units and proportion of floorspace dedicated to
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the use. However, this is not unexpected given the size of the centre and its strong comparison
goods focus. The proportion of floorspace in the city centre that is dedicated to comparison goods
use is very significantly above national average, which is at least in part due to the retail parks to the
west of the city centre falling within our survey area (which is defined by Experian Goad). Our survey
has also identified that the city centre has particularly strong financial and business service and leisure

service offers.

4.08  Whilst the proportion of commercial floorspace which is vacant in Lincoln city centre is broadly
comparable to the national average level, the proportion of commercial units which are vacant is
slightly higher than national average. Three of the vacant units are in the relatively prominent
Waterside Shopping Centre, but the majority of vacancies occur in more peripheral locations. There
does, however, appear to be an issue at Brayford Wharf, which appears to be losing some of its

occupiers despite being a recently completed development.

4.09 The city centre receives high levels of pedestrian activity, particularly around the pedestrianised
outdoor streets. The areas around House of Fraser and Boots, and around Cornhill, attract a
particular concentration of shoppers. The city centre is generally accessible and feels safe and secure.
In addition, the city centre environment is of a high quality for the most part, and provides a safe,
pleasant and popular shopping environment for visitors. However, there are some areas of lesser
quality, mostly towards the south of High Street and across peripheral parts of the city centre which

are also the subject of higher vacancy rates.

4,10 Gainsborough is the largest settlement in West Lindsey and performs an important role as a retail and
service destination for the local area. Our visit in March 2015 identified a total of 198 units within the
town centre, comprising a total gross floorspace of 49,790 sq.m. However, there has been a net
decrease, equating to one retail unit and 2,810 sq.m of floorspace, since we last surveyed the town
centre in July 2011.

4.11 The pedestrianised areas of Market Place, Silver Street and Lord Street accommodate the majority of
retail and service units in the town, with additional stores also located on Church Street, Market Street
and North Street. In addition, large modern retail units at Marshall’s Yard provide popular
accommodation for national multiple operators. Although the development of Marshall’s Yard has

significantly strengthened the profile of Gainsborough town centre when compared with 10 years ago,
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4.13

4.14

4.15

the centre’s retail ranking has decreased very slightly in recent years from 337th in 2010 to 353rd in

2013. Notwithstanding this, the town centre has managed to retain its top retailers.

A clear division exists between Marshall’s Yard, which contains mostly large modern retail units, and
the historic part of the town centre, where the retail units are smaller in size and sometimes do not
meet the requirements of modern retailers. As a consequence, the demand for retail units at
Marshall’s Yard appears to be considerably higher than in the rest of the town centre and, due to the
strength and mix of representation in the development, Marshall’s Yard also attracts a significantly
higher level of pedestrian activity. By comparison, the older parts of the town centre have higher

vacancy rates and suffer from lower levels of footfall.

Notwithstanding this, the public realm improvement schemes that have been implemented within the
historic parts of the town centre have been very beneficial in improving the environment of these
areas, which has made them more attractive places to undertake a shopping or leisure visit.
Furthermore, these areas now accommodate the majority of independent stores and budget retailers,
as well as being the focus of retail service, leisure service and financial and business service uses.
Consequently, these areas continue to make a significant contribution to Gainsborough’s overall retail
and leisure offer.

In terms of the level of vacancies, there are concentrations of empty units to the north of Church
Street, towards the west of Lord Street and on Silver Street. Furthermore, the former job centre
building and a parade of units to the rear of Argos are now completely vacant; this has created a gap

between the main shopping area and the bus stops to the south of the town centre.

The overall diversity of uses in Gainsborough town centre is broadly similar to national average levels,
although there is a comparative shortfall in leisure services (restaurants, cafes, bookmakers, public
houses and so on) in respect of both the proportion of units and floorspace dedicated to this use when
compared to the national average. In addition, the proportion of leisure services has actually
decreased since the original Central Lincolnshire City and Town Centre Study reported in 2012 (when
the under-representation of the leisure service sector was identified as a potential issue). This may be
because the relatively modest size and pedestrianised nature of Gainsborough town centre mean that
it is more readily suited to retail and retail service uses, and less able to successfully accommodate

restaurant and evening economy uses.
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4.17

4.18

4.19

4.20

4.21

Market Rasen’s main shopping area is concentrated along Queen Street, Union Street, Market Place
and John Street. The Lincolnshire Co-operative Food store on John Street helps anchors the centre,
with Market Rasen’s convenience goods offer supplemented by Mattu’s Local on Union Street and the

Tesco foodstore on the outskirts of the town centre.

There are currently 85 retail units which provide a gross floorspace of 10,970 sq.m. In terms of the
diversity of units, the composition of the town centre is broadly comparable to national average levels.
However, there are several notable differences with national average figures in terms of the
composition of floorspace. In this regard, the town centre has a higher than average amount of
convenience goods floorspace and a relatively low level of comparison goods floorspace. In addition,
the town centre has a relatively strong leisure service and financial and business service offer in terms

of the proportion of commercial floorspace that is dedicated to these uses.

Market Rasen town centre is predominantly comprised of independent retailers. There are only a
limited number of national operators and the centre accommodates only one of Experian Goad'’s list of
the top 27 comparison retailers (this being Boots, which is located on Queen Street). However,

Market Rasen also accommodates three nationally operated banks and a Post Office.

Market Rasen’s town centre environment is considered to be of a reasonably good quality, although
the vacant units detract from its overall attractiveness. Pedestrian activity is concentrated around
Market Place and Queen Street and there are lower levels of activity on King Street and on Union
Street. Accessibility within the town centre is also considered to be good, but the linkages with the

railway station would benefit from improvement.

Sleaford is the largest retail centre in North Kesteven District. The town provides daily and weekly
shopping facilities, specialist shops, financial and office services, medical services and a wide range of
other community and recreational facilities, which cater for the predominantly rural local community in

the outlying area.

The main shopping area is concentrated on Southgate, with important secondary shopping streets
including Market Place and Westgate. The town centre’s primary convenience foodstores comprise
the Sainsbury’s supermarket to the rear of the Riverside Shopping Centre, the Iceland store on

Southgate and the Aldi supermarket to the south of the town centre on Mareham Lane. Other
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4.23

4.24

4.25

4.26

4.27

foodstore units in the outskirts of Sleaford include the Tesco, Lidl and Co-operative Food units on

Lincoln Road, to the north of the town centre.

The town centre currently contains 204 retail units, which have a total gross floorspace of 37,810
sq.m. There has been a net increase of eight retail units since July 2011, although the amount of

floorspace has decreased by 300 sq.m over the same period.

In terms of the diversity of uses in Sleaford town centre, the proportion of convenience units is
broadly similar to the national average. The proportion of units in retail service and financial and
business service sectors is above the national average. However, the proportion of comparison goods

and leisure service units is slightly below the national average.

The proportion of commercial floorspace dedicated to convenience, comparison goods and leisure
service use is below national average level, whilst the proportion of retail service and financial and

business service floorspace is above national average.

In terms of vacancy rate, the proportion of commercial units which are vacant and the proportion of
vacant floorspace are both above national average level. This pattern has not changed since our last
visit in July 2011. The greatest concentration of empty units occurs in the north-west of the town
centre at the Riverside Shopping Centre, which had 11 vacancies at the time of our survey in March
2015. There is also a cluster of empty units towards the south of the town centre close to the railway
station. However, planning permission has been granted to bring the large vacant Corn Exchange
building back into active use, which will go some way to addressing this issue, particularly in terms of

the amount of vacant floorspace in Sleaford.

Sleaford contains only four of Experian Goad'’s list of top 27 comparison goods operators, although the
retail offer includes 32 addition national retailers, seven of which are banks or building societies.

However, the town centre has a high proportion of independent retailers.

Pedestrian activity appeared to be at a reasonable level during our visit to Sleaford in March 2015.
The focus of activity was around Southgate and the Sainsbury’s supermarket. However, the Riverside
Shopping Centre and the Bristol Arcade appeared to be relatively quiet. Notwithstanding this, we
consider the town centre to have reasonably good all-round accessibility and the centre generally feels
safe and secure. In addition, the town centre is generally of a good environmental quality and
accommodates a number of high quality historic buildings. However, there are some areas of poorer
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quality, including the Riverside Shopping Centre and elements of the southern part of the town centre,

which both have higher levels of vacancy.
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5.02

5.03

In July 2011, a survey of 1,500 households was undertaken within the defined Study Area, which has
been drawn so as to include the three authority areas and also adjacent areas where local residents
would naturally gravitate towards conveniently located retail facilities in Lincoln, North Kesteven and

West Lindsey. A map of the catchment is provided overleaf at Figure 5.1.

The defined catchment was broken down into fifteen survey zones on a geographic basis in order to
allow trends to be assessed on a local level. The zones are numbered 1 to 15 and Table 5.1 sets out
the postcode sectors which define each of the zones, which have been used as a basis for the NEMS
household survey and the quantitative need assessment. The authority area of the City of Lincoln
very broadly corresponds to Zones 7 and 8; North Kesteven very broadly corresponds to Zones 4, 5, 6,
9 and 10; and, West Lindsey very broadly corresponds to Zones 2, 14 and 15 (and also includes parts
of Zones 3, 8, 12 and 13).

The questions and full tabulation of results from the household survey are provided at Appendices 3

and 4. The zones comprise the following postcode areas.

Table 5.1: Post Codes by Survey Zone

Zone 1 DN22 0, DN22 6, DN22 7, DN22 9, NG22 0, NG23 6
Zone 2 DN21 5, LN1 2, LN2 2, LN2 3, LN8 2
Zone 3 LN3 5, LN8 5, LN8 6, LN9 5, LN9 6, LN10 5, LN11 0, LN11 9
Zone 4 LN4 3, LN4 4, LN5 0, LN5 9, LN10 6
Zone 5 LN6 3, LN6 4, LN6 5, LN6 8, LN6 9, NG23 7
Zone 6 LN3 4, LN4 1, LN4 2
Zone 7 LN5 7, LN5 8, LN6 0, LN6 7
Zone 8 LN1 1, LN1 3, LN2 1, LN2 4, LN2 5
Zone 9 NG34 0, NG34 9, PE20 3
Zone 10 NG32 3, NG34 7, NG34 8
Zone 11 DN9 2, DN9 3, DN10 4, DN10 5, DN10 6, DN22 8
Zone 12 DN9 1, DN17 3, DN21 1, DN21 2, DN21 3
Zone 13 DN20 9, DN21 4
Zone 14 DN37 0, LN7 6, LN8 3
Zone 15 DN20 8, DN37 8, DN38 6, DN39 6, DN41 8
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Figure 5.1: Study Area and Zones

Local Authority Area

D West Lindsey
D Lincoln
D North Kesteven

Copyright 2011 Experian Ltd & NAVTEQ 2011 - Based upon Crown Copyright Material
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5.04

5.05

5.06

5.07

5.08

5.09

The population within each postal code sector and each zone at 2015 has been calculated using
Experian Micromarketer G3 data (2013 estimate, which was issued in October 2014). Experian also

models projected future increases in population data, utilising Government population projections.

In considering future population growth, we are informed by the Central Lincolnshire Local Plan
Team® that it is planning for an increase in population of 39,020 persons across the Lincoln, North
Kesteven and West Lindsey authority areas across the emerging Central Lincolnshire Local Plan period
from 2012 to 2036. Given that the base date of this Update report is 2015, on a pro rata basis, the
planned population increase equates to 34,143 persons in the period 2015 to 2036. We understand
that this planned population growth across Central Lincolnshire has been derived from Department of

Communities and Local Government data.

As we identified at paragraph 5.02, the three local authority areas very broadly equate to Zones 2, 4,
5,6,7,8,9,10, 12, 14 and 15. However, some of these zones also incorporate areas that lie outside

Central Lincolnshire.

As a consequence, whilst Experian estimates that these 11 zones collectively have a population of
361,198 persons at 2015, Office for National Statistics data® identifies an estimated population of
299,200 at 2015 for the three local authority areas that comprise Central Lincolnshire. Accordingly,
we estimate that the total population of Zones 2, 4, 5, 6, 7, 8, 9, 10, 12, 14 and 15 is around 21%

higher than the population of the Central Lincolnshire area.

It therefore follows that, whilst the Central Lincolnshire Local Plan Team is planning for an increase of
34,143 persons across the Central Lincolnshire area between 2015 and 2036, the increase across the

identified 11 zones is likely to be somewhat higher than this.

In this context, we note that Experian identifies that the population increase across these 11 zones
between 2015 and 2036 will be 39,590 persons, which compares to the 34,143 persons increase
which is being planned for. Whilst the difference between these two growth figures is proportionately
less than the difference between the existing population of Central Lincolnshire and the population of

the 11 zones, the Experian figures are considered to be consistent with the overall level of growth that

2% By email on 11 March 2015
%0 2012-Based Subnational Population Projections, ONS, May 2014
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is being planned for. This is because the majority of future population growth will be located
proximate to existing built up areas and it is logical that a lesser level of growth is likely to occur in
peripheral zones just beyond the Central Lincolnshire area. It is unsurprising that both datasets are

broadly consistent as both are derived from Government data.

5.10 We are also informed that, at the time of our reporting, the Central Lincolnshire Planning Team is
planning for 60% of housing growth across the emerging plan period to be delivered in the Lincoln
area; for 12% of housing growth to be delivered in the Gainsborough area; for 12% of housing
growth to be delivered in the Sleaford area; and, for 16% of housing growth to be delivered
elsewhere in Central Lincolnshire. We can confirm that we have given consideration to the distribution
of planned housing growth across the Central Lincolnshire area and that the distribution of growth
also broadly conforms to the Experian population projections. Accordingly, it is considered that the
Experian population projections in this instance represent a robust means of estimating the future

population of the Study Area, which is consistent with that which is being planned for in practice.

5.11  On this basis, Table 5.2 sets out our estimate of future population growth across the Study Area using

Experian Micromarketer G3 data.
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5.12

5.13

5.14

Table 5.2: Study Area Population by Survey Zone (2015 to 2036)

Zone 2015 2016 2021 2026 2031 2036
1 42,869 43,042 43,956 44,812 45,536 46,157
2 37,002 37,215 38,334 39,419 40,280 40,954
3 34,883 35,065 36,014 36,964 37,779 38,425
4 42,847 43,159 44,695 46,136 47,308 48,295
5 37,650 37,920 39,204 40,414 41,416 42,233
6 25,465 25,671 26,702 27,631 28,363 28,952
7 43,069 43,200 43,753 44,775 45,953 46,851
8 40,033 40,159 40,656 41,555 42,569 43,316
9 22,253 22,453 23,405 24,263 24,973 25,569
10 29,813 30,066 31,301 32,417 33,308 34,045
11 29,902 30,013 30,580 31,095 31,475 31,795
12 43,344 43,588 44,857 45,992 46,866 47,562
13 11,410 11,467 11,745 11,969 12,147 12,297
14 23,426 23,534 24,086 24,595 24,988 25,296
15 16,296 16,379 16,788 17,143 17,442 17,715
Total 480,262 482,931 496,076 509,180 520,403 529,462

Source: Experian Micromarketer G3 2014 data release

The above table indicates that Experian forecast that the Study Area population will increase from a
total of 480,262 persons at 2015 to 529,462 persons at 2036, equating to an increase in population of
49,200 persons (or 2,343 persons per annum across the 21 year period from 2015 to 2036).

Retail Expenditure

In order to calculate per capita convenience and comparison goods expenditure, we have again
utilised Experian Micromarketer G3 data which provides detailed information on local consumer
expenditure that takes into consideration the socio-economic characteristics of the local population.
Experian is a widely accepted source of expenditure and population data and is regularly used by WYG

in calculating retail capacity.

The base year for the Experian expenditure data is 2013. Per capita growth forecasts have been
derived from Experian Retail Planner Briefing Note 12.1, which was published in October 2014.
Appendix 3 of the Retail Planner Briefing Note identifies annual growth forecasts for convenience and

comparison goods, which we set out overleaf at Table 5.3 and which inform our assessment.
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5.15

5.16

Central Lincolnshire City and Town Centre Study Update

A091156

The latest growth forecasts suggest that the recovery from the downturn in the economy is well

underway, albeit growth in convenience goods expenditure will improve over the medium and long

term when compared to the current position. For convenience goods, Experian forecasts +0.5%

annual growth at 2015, which is then forecast to increase to +0.8% at 2022. Whilst there is some

deviation in the rate forecast thereafter, the rate of annual convenience goods growth forecast to

2035 does not fall below +0.6%.

By contrast, Experian identifies an immediate and relatively strong annual comparison growth rate of
+4.4% at 2015. A drop in the rate of growth to +3.1% is anticipated at 2016, with growth rates

thereafter to 2035 forecast to be relatively stable, within the range +3.0% to +3.5%. As Experian’s

growth forecasts only extend to 2035, we apply the identified growth rate at 2025 (+0.7 for

convenience goods and +3.5 for comparison goods) for the year 2036.

Table 5.3: Expenditure Growth Forecasts

2015 0.5 4.4
2016 0.4 3.1
2017 0.5 3.0
2018 0.4 3.0
2019 0.7 3.2
2020 0.7 3.2
2021 0.5 3.0
2022 0.8 3.3
2023 0.8 3.3
2024 0.8 3.3
2025 0.7 3.3
2026 0.7 3.2
2027 0.6 3.2
2028 0.8 3.3
2029 0.6 3.3
2030 0.6 3.3
2031 0.7 3.4
2032 0.8 3.5
2033 0.6 3.3
2034 0.8 3.5
2035 0.7 3.5

Source: Appendix 3, Retail Planner Briefing Note 12.1 (October 2014)
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5.17

5.18

5.19

5.20

5.21

Growth in expenditure forecast in the longer term (beyond the next ten years) should be treated with
caution given the inherent uncertainties in predicting the economy’s performance over time.
Assessments of this nature should therefore be reviewed on a regular basis in order to ensure that

forecasts over the medium and long term are reflective of any changes to relevant available data.

Experian Retail Planner Briefing Note 12.1 also provides a forecast as to the proportion of expenditure
which will be committed through special forms of trading (comprising ‘non-store retailing’, such as
internet sales, TV shopping and so on) over the reporting period. We have ‘stripped out’ any
expenditure which survey respondents indicated was committed via special forms of trading and

instead have made an allowance derived from Experian’s recommendation.

In considering special forms of trading, it should be noted that many products which are ordered
online are actually sourced from a physical store’s shelves or stockroom (particularly in the case of
convenience goods). Accordingly, expenditure committed in this manner acts to support stores and

should be considered ‘available’ to tangible retail destinations.

Accordingly, in order not to overstate the influence of expenditure committed via special forms of
trading, our approach is based on Experian’s ‘adjusted’ figure (provided at Appendix 3 of its Retail
Planner Briefing Note) which makes an allowance for internet sales which are sourced from stores.
The proportion of expenditure committed through special forms of trading cited below at Table 5.4 is

‘stripped out’ of the identified expenditure as it is not available to stores within the Study Area.

Table 5.4: Special Forms of Trading Forecasts

2015 2.8% 12.5%
2016 3.1% 13.2%
2021 4.4% 15.9%
2026 5.0% 15.9%
2031 5.6% 15.5%
2035 6.1% 15.2%

Source: Appendix 3, Experian Retail Planner Briefing Note 12.1 (October 2014)
Based on the above growth rates and special forms of trading allowances, it is possible to produce

expenditure estimates for each survey zone at 2015, 2016, 2021, 2026, 2031 and 2036. In doing so,

our assessment takes into account both per capita retail expenditure growth and population change.
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Again, given that Experian does not provide an ‘adjusted’ allowance for special forms of trading at

2036, we have applied the figure provide for 2035 to this subsequent reporting year.

Convenience Goods Expenditure

5.22  Taking into consideration the above increases in population and per capita expenditure, it is estimated
that, at 2015, the resident population of the Study Area generates some £958.91m of convenience
goods expenditure®’. As set out below in Tables 5.5 and 5.6, available convenience goods expenditure
is then forecast to increase to £1,171.83m at 2036, which represents an increase of £212.91m (or
22.2%) between 2015 and 2036.

Table 5.5: Total Available Study Area Expenditure — Convenience Goods (£m)

2015 2016 2021 2026 2031 2036

(£m) (£m) (£m) (£m) (£m) (£m)
958.91 966.23 | 1,006.88 | 1,064.91 | 1,119.03 | 1,171.83

Source: Table 2a, Appendix 2
In 2013 prices

Table 5.6: Total Available Study Area Expenditure — Convenience Goods (£m)
Growth Growth Growth Growth Growth

2015-2016 2015-2021 2015-2026 2015-2031 2015-2036
(€11) (Em) (€11) (Em) (Em)
7.32 47.97 106.00 160.12 212.91

Source: Table 2a, Appendix 2
In 2013 prices

Main Food and ‘Top-Up’ Shopping

5.23  For the purposes of this study, the proportion of convenience goods expenditure directed to
respondents’ main food shopping destination has been derived directly from a specific question in the
household survey and has been applied on a zone by zone basis. The survey indicates that, across
the Study Area, approximately 73.6% of expenditure is directed to the main food shopping destination
(bulk food shop) and approximately 26.4% is directed to ‘top up’ shopping destinations (i.e. regular
day-to-day purchases, such as milk, bread, and so on)®. Our estimate of the split between these two

types of expenditure on a zonal basis is provided below at Table 5.7.

31 Expressed in 2013 prices, as is every subsequent monetary value

32 Derived from responses to Question 14 of the NEMS household survey, based on the Study Area average calculated using the
mid-point in the range of each response (e.g. if a respondent stated that between 50% and 75% of their food spend was
undertaken through a ‘main food’ shop, we have assumed that 62.5% of expenditure was committed in such a manner)
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Table 5.7: Assumed Split of Convenience Goods Expenditure Between Main and Top-Up Shopping

1 73.8% 26.2%
2 72.6% 27.4%
3 69.4% 30.6%
4 72.6% 27.4%
5 75.7% 24.3%
6 72.1% 27.9%
7 73.3% 26.7%
8 71.6% 28.4%
9 76.0% 24.0%
10 73.9% 26.1%
11 76.2% 23.8%
12 76.2% 23.8%
13 73.3% 26.7%
14 73.3% 26.7%
15 73.9% 26.1%

Source: Derived from Table 2B, Appendix 2

5.24 By applying these estimates to the identified resident population of the Study Area, convenience goods
expenditure at 2015 committed through ‘main food’ shopping trips is estimated to be £705.45m and
through ‘top up’ shopping trips is estimated to be £253.46m.

5.25  For comparison goods, Tables 5.8 and 5.9 set out our estimation that the resident population of the
Study Area will generate some £1,396.70m of comparison goods expenditure at 2015. Available
comparison goods expenditure is then forecast to increase to £2,940.55 at 2036, which represents an
increase of £1,543.84m (or 110.5%) between 2015 and 2036.

5.26  Whilst the identified expenditure increase is clearly very significant, the rate of forecast growth is still
more modest than that which has been previously achieved, principally because of the expectation
that an ever increasing proportion of comparison goods expenditure will be committed through special

forms of trading (most particularly, internet shopping).
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5.27

5.28

Table 5.8: Total Available Study Area Expenditure — Convenience Goods (£m)

2015 2016 2021 2026 2031 2036

(£€m) (£m) (£m) (£€m) (£€m) (£€m)
1,396.70 | 1,435.47 | 1,664.18 | 2,009.31 | 2,426.74 | 2,940.55

Source: Table 8, Appendix 2
In 2013 prices

Table 5.9: Total Available Study Area Expenditure — Convenience Goods (£m)
Growth Growth Growth Growth Growth

2015-2016 2015-2021 2015-2026 2015-2031 2015-2036
(£m) (Em) (€10) (Em) (Em)
38.77 267.48 612.60 1,030.04 1,543.84

Source: Table 8, Appendix 2
In 2013 prices

For the purposes of this Study, comparison goods expenditure has been divided into eight sub-
categories: ‘DIY’, ‘Electrical’ and ‘Furniture’ (these three categories collectively being referred to as
bulky goods)’ and, ‘Clothing & Footwear’, *CDs, DVDs and Books’, ‘*Health and Beauty/Chemist Goods’,
‘Small Household Goods’ and ‘Toys, Games, Bicycles and Recreational Goods’ (collectively referred to
as non-bulky goods). The proportion of expenditure directed to each sub-category is estimated by
Experian on a zonal basis.

In considering the above, it should be noted that if an excess of expenditure manifests itself within the
Study Area, this does not necessarily translate directly into a requirement for additional floorspace. In

assessing quantitative need, it is also necessary to take account of:
= Existing development proposals;

= Expected changes in shopping patterns; and

= The future efficiency of retail floorspace.
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6.01

6.02

6.03

6.04

6.05

We have examined the need for new convenience and comparison goods floorspace over five year
reporting periods from 2016 to 2036 (and at base year 2015). At the outset, it is again important to
note that an assessment of need in the long term should be viewed with caution, due to the obvious
difficulties inherent in predicting the performance of the economy and shopping habits over time. A
complete series of quantitative capacity tables are provided at Appendix 2, which act to provide full
details of the step-by-step application of our methodology. A summary of our approach and our

findings in respect of capacity is set out below.

For all types of capacity assessment, the conceptual approach is identical, although the data sources
and assumptions may differ. The key relationship is Expenditure (£m) (allowing for population change
and retail growth) /ess Turnover (£m) (allowing for improved ‘productivity”) eguals Surplus or Deficit
(Em).

Expenditure (£Em) — The expenditure element of the above equation is calculated by taking the
population within the defined catchment and then multiplying this figure by the average annual
expenditure levels for various forms of retail spending per annum. The expenditure is estimated with

reference to a number of factors, namely:

Growth in population;
Growth in expenditure per person per annum; and

Special Forms of Trading (e.g. internet shopping, catalogue shopping and so on).

Turnover (£m) — The turnover figure relates to the annual turnover generated by existing retail
facilities within the Study Area. The turnover of existing facilities is calculated using Mintel Retail
Rankings and Verdict UK Grocery Retailers reports — independent analysis which lists the sales

densities for all major multiple retailers.

Surplus / Deficit (£m) — This represents the difference between the expenditure and turnover figures
outlined above. A surplus figure represents an effective under provision of retail facilities within the
Study Area (which, all things being equal, would suggest that additional floorspace could be

supported), whereas a deficit would suggest a quantitative overprovision of retail facilities.
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6.06

6.07

6.08

6.09

6.10

Although a surplus figure is presented in monetary terms, it is possible to convert this figure to
provide an indication of the quantum of floorspace which may be required. The level of floorspace will
vary dependent on the type of retailer proposed and the type of goods traded. For example, in the
case of comparison goods, non-bulky goods retailers tend to achieve higher sales densities than bulky
goods retailers. However, within the bulky goods sector there is significant variation, with electrical

retailers tending to have a much higher sales density than those selling DIY or furniture goods.

We set out below the identified quantitative capacity for additional convenience and comparison goods
floorspace across the Central Lincolnshire area and within each of the key town centres. In each case,
given the geographical separation between the four centres and their relatively distinct catchment
areas, we assume that the existing market share of each will be maintained going forward. This
approach is consistent with that which was adopted in the 2012 Central Lincolnshire City and Town
Centre Study.

For each of the key settlements, the identified capacity represents that which arises from the
settlement as a whole. Accordingly, the quantitative need identified for each settlement may not
necessarily be provided in its entirety within the respective town or city centre, as a portion of the
need — particularly in respect of convenience goods floorspace — could be provided within existing or
proposed district or local centres (or other sustainable locations) within the settlement in question.
However, it is anticipated that the vast majority of the identified requirement for additional
comparison goods floorspace will be provided within the respective town or city centre, accepting the

need to adopt a sequential approach to development.

In order to ascertain the likely need for additional convenience goods floorspace within Central

Lincolnshire, it is first necessary to consider the performance of the current provision.

Table 8.1 below sets out the survey-derived turnover of all convenience goods stores within Central
Lincolnshire. For each destination the survey-derived turnover is compared to a ‘benchmark’ turnover
which indicates the level of turnover that the store would generally be expected to attract, based on
company average trading levels. A judgement can then be made on the trading performance of
existing facilities based on the comparison of the survey-derived turnover with the expected turnover

(based on nationally published trading information from Mintel and Verdict) of existing provision.
44

Central Lincolnshire City and Town Centre Study Update

A091156

10/08/2015



6.11

6.12

6.13

The ‘benchmark’ turnover differs for each operator based on its average turnover per square metre
throughout the country. Although robust up-to-date information is available in terms of the
convenience goods floorspace provided by large foodstores, it can be more difficult to quantify the
extent of local convenience provision as there is no single comprehensive database to rely upon.
Where we have been unable to verify the exact quantum of floorspace provided by existing smaller-
scale convenience stores, we have assumed that stores are trading ‘at equilibrium’ (i.e. the survey-
derived turnover equates to the expected level of turnover). On each occasion, given the scale of the
catchment and most stores’ relatively central location within it, it has been assumed that each

convenience goods store’s turnover will derive from within the Study Area.

Furthermore, as this assessment is based upon a ‘goods based’ approach which disaggregates
expenditure by category type, it is important to recognise that major foodstore operators generally sell
an element of non-food goods such as books, CDs, clothing and household goods. To account for
this, the typical ratio between convenience/comparison goods provision for each operator®® has been
applied to the estimated net floorspace of each foodstore. This provides an indication of the likely

sales area dedicated to the sale of convenience goods at each store.

Whilst survey results are commonly accepted as a means by which to identify existing shopping
patterns, their findings should be treated with a ‘note of caution’ as they tend to have a bias towards

larger stores and understate the role of smaller stores and independent retailers.

33 The footnotes attached to Table 5 of Appendix 2 provide further clarification in respect of our approach in this regard
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Table 6.1: Trading Performance of Current Foodstores in Main Centres

Net Net Conv T'over per Benchmark Su_rvey
F’space F’space sq.m (£) Turnover Estimate
(sq.m) (sq.m)

Lincoln (Facilities in Zones 5, 7 and 8)
Asda, Newark Road, North Hykeham 5,805 3,483 13,901 48.42 47.91
Morrisons, Tritton Road, Lincoln 3,357 2,686 13,388 35.96 53.74
Sainsburys, Tritton Road, Lincoln 7,476 4,486 12,684 56.89 50.18
Co-op, High Street, Lincoln 227 198 8,146 1.61 15.24
Tesco Express, Newark Road, Lincoln 196 186 12,099 2.25 5.83
Lidl, St Mark’s Retail Park, Tritton Road, Lincoln 891 713 3,522 2.51 2.47
Tesco Express, St Mark’s, High Street, Lincoln 235 223 12,099 2.70 0.70
Iceland, High Street, Lincoln 530 515 7,615 3.92 1.21
Other Lincoln Zone 7 Stores - - - 13.27 13.27
Asda, Nettleham Road, Lincoln 744 498 13,901 6.93 3.53
Co-op, Burton Road, Lincoln 128 112 8,146 0.91 2.29
Tesco Extra, Wragby Road, Lincoln 6,761 4,057 12,099 49.09 50.01
Waitrose, Searby Road, Lincoln 2,981 2,450 13,080 32.05 29.08
Tesco, Canwick Road Trading Estate, Lincoln 2,000 1,514 12,099 18.32 16.11
Marks & Spencer, High Street, Lincoln 1,160 1,107 11,578 12.81 6.34
Iceland, Nettleham Road, Wolsey Way, Lincoln 489 475 7,615 3.62 2.52
Lidl, Carlton Centre, Lincoln 910 728 4,124 2.56 3.47
Other Lincoln Zone 8 Stores - - - 8.44 8.44
Sub-Total Lincoln - - - 302.27 312.34
Sleaford (Facilities in Zone 10)
Tesco, Northgate, Sleaford 2,066 1,564 12,099 18.92 36.41
Sainsburys, Southgate Centre, Sleaford 1,372 991 12,684 12.56 12.45
Lidl, Northgate Centre, Sleaford 865 692 4,124 2.44 6.13
Iceland, Southgate, Sleaford 414 402 7,615 3.06 1.96
Other Sleaford Stores - - - 6.09 6.09
Sub-Total Sleaford - - - 43.08 63.04
Gainsborough (Facilities in Zone 12)
Morrisons, Heapham Road, Gainsborough 2,777 2,222 13,388 29.74 35.00
Tesco, Beaumont Street, Gainsborough 2,720 2,059 12,099 24.91 20.97
Aldi, Lea Road, Gainsborough 960 768 8,602 9.02 6.95
Lidl, Ropery Road, Gainsborough 743 594 4,124 2.09 4.76
Marks & Spencer Simply Food, Marshall’s Yard 515 491 11,578 5.69 3.07
Other Gainsborough Stores - - - 9.82 9.82
Sub-Total Gainsborough Town Centre
Market Rasen (Facilities in Zone 14)
Tesco, Linwood Road, Market Rasen 1,395 1,056 12,099 12.78 16.39
Other Market Rasen Stores - - - 4.79 4.79

 Sub-Total Market Rasen Town Centre

Other Facilities in Central Lincolnshire _—— 51.62 54.23

Sub-Total Other Facilities

Total 495.81 531.37

! Net sales area derived from 2014 Q4 Storepoint database or from recent planning applications where applicable

2 Net convenience goods sales density generally derived from Verdict 2014 company data or using WYG judgment where appropriate

3 Sales densities derived from Verdict 2014 or Mintel Retail Rankings 2014 for national multiples and WYG assessment for local shops

* Survey derived turnover derived from 2011 household survey

5 Full details, including floorspace, sales density, benchmark turnover and survey-derived turnover of other facilities in Central Lincolnshire
located outside the key town centres can be found in Table 5 of Appendix 2

© Tesco Extra at Wragby Road in Lincoln, Lidl at Boutham Dairy in Lincoln and Aldi at Lea Road in Gainsborough are all replacement or
extended stores and revised and update floorspace figures have been used in calculating benchmark

At 2013 prices
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6.14

6.15

6.16

Table 6.1 indicates that, across the whole of the Central Lincolnshire area considered together, the
expected turnover of existing convenience goods shopping provision is £495.81m, which compares to
a survey-derived turnover of £531.37m (which equates to a 55.4% market share of convenience
goods expenditure which arises in the Study Area). This suggests that, cumulatively, convenience
goods floorspace is effectively ‘overtrading’ by £35.55m at 2015. The vast majority of this overtrading
occurs in Sleaford and, to a lesser extent, Lincoln, suggesting that there is a current undersupply of
convenience goods floorspace within these settlements. The benchmark turnover of existing stores
generally relates to those stores that were trading at the time of the 2011 household survey; however,
the Tesco Extra at Wragby Road in Lincoln, the Lidl at the Boultham Dairy site in Lincoln and the Aldi
at Lea Road in Gainsborough are all extended or replacement stores and in each case we have
assessed their benchmark turnover on the basis of the floorspace provided by the current store.
Accordingly, the performance of these particular stores should be considered in this context. All other
convenience goods floorspace (providing greater than 200 sq.m gross floorspace) which has been

implemented subsequent to the undertaking of the household survey is treated as a commitment.

Based on the findings of the 2011 household survey and accepting the caveat provided at paragraph
6.13, the survey suggests that a handful of superstores are performing strongly, most particularly the
Morrisons store at Tritton Road in Lincoln (which overtrades by 49.5%) and the Tesco at Northgate in
Sleaford (which overtrades by 92.4%). It should be noted that, although the level of overtrading is
significant, such trading performances are not unheard of and occur elsewhere at the more successful

stores operated by the ‘big four’ supermarket retailers.

In order to appraise the need for additional convenience goods retail floorspace, it is necessary to
consider how overtrading may be affected by future growth in expenditure. Accordingly, Tables 6.2,
6.5, 6.7, 6.9 and 6.11 set out the anticipated increases in expenditure which will be available to the
Central Lincolnshire area and to each of the four centres, assuming that each centre’s current market
share is maintained. In each case, it is assumed that the turnover of existing floorspace will improve
at the rates suggested by Figure 4a of Experian’s Retail Planner Briefing Note 12.1 Addendum (-0.4%
at 2016; -0.2% per annum from 2017 to 2021; and +0.1% per annum from 2022). The future
turnover of commitments has also been estimated through the application of these forecast changes

in retail sales density.

47

Central Lincolnshire City and Town Centre Study Update

A091156

10/08/2015



6.17

6.18

6.19

Following this exercise, we then consider the effect existing retail commitments®* will have in meeting
identified convenience shopping needs (set out by Tables 6.4, 6.6, 6.8, 6.10 and 6.12).

Table 6.2 indicates that, after taking into consideration future increase in both population and
expenditure, a convenience goods expenditure surplus across the Central Lincolnshire area of
£35.55m is identified at 2015. At 2016 after increases in population and expenditure are considered
against changes in floorspace productivity, we estimate that there will be a greater expenditure
surplus of £41.59m. By 2021, we estimate that there will be an even larger surplus of £69.04m,
increasing thereafter to £98.74m at 2026, to £126.27m at 2031 and to £153.05m at 2036.

Table 6.2: Quantitative Need for Convenience Goods Floorspace in Central Lincolnshire Area

2015 495.81 531.37 35.55
2016 493.83 535.42 41.59
2021 488.91 557.95 69.04
2026 491.36 590.10 98.74
2031 493.82 620.09 126.27
2036 496.29 649.35 153.05

Source: Table 6.1 of Appendix 2

! Benchmark turnover to increase in line with improvements in turnover efficiency set out in Table 4a of the Addendum to
Experian Retail Planner 12.1 (October 2014)

2 Assumes constant market share of Study Area expenditure (55.4%) claimed by facilities in the Central Lincolnshire area
2013 Prices

We have taken account of all retail planning permissions which provide greater than 200 sq.m gross
floorspace and estimate that extant retail planning permissions® would, if implemented, provide an
estimated 3,669 sq.m of convenience goods sales floorspace across the Central Lincolnshire area. As
set out at Table 6.3, we estimate that these commitments would have a combined turnover of
£14.05m if they were operational at base year 2015. Convenience goods retail commitments are
identified at:

Newark Road, Lincoln (planning permission reference 2012/0287/F), which provides for the
erection of an Aldi foodstore;
High Street, Scotter (planning permission reference 126246), which has now been implemented

and which provided for the erection of a Co-op convenience store;

3* Convenience goods commitments are detailed in the below commentary and at Table 6.6 of Appendices 6 and 7
35 Provided via email by the Central Lincolnshire Local Plan Team on 28 April 2015
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6.20

6.21

Market Rasen Road, Dunholme (planning permissions reference 121264 and 128025), which
provides for a Co-op convenience store; and

Land bounded by Severus Crescent, Justanian Way and Valerian Place, North Hykeham
(planning permission reference 14/1313/RESM), which provides for three retail units, one of
which will be a convenience store.

Unit 1, Lindis Retail Park, Lincoln (planning permission reference 2015/0014/F), which provides

for a Netto foodstore (and amendments to an existing comparison goods unit).

We are aware that Tesco also benefits from extant planning permissions to substantially extend its
existing store at Trinity Street, Gainsborough in order for it to trade as a Tesco Extra and for the
erection of a new Tesco Extra at the former Advanta Seeds site in Sleaford to replace its existing store
in the town. However, we are also aware that over the past 12 months Tesco has reviewed its new
store programme and we understand from press reports® that neither of these planning permissions
will now be implemented. As a consequence, we do not take account of either in our consideration of
commitments, as to do so would provide a misleading position in respect of the capacity to

accommodate additional convenience goods floorspace.

Full details of the assumptions made in estimating the turnover of commitments are provided in the
notes which accompany Table 6.6 of Appendix 2. However, Table 6.3 sets out our estimate that the
five identified convenience goods commitments would have a turnover of £20.06m at 2015. Clearly,
this extinguishes only part of the identified need for convenience goods floorspace across the whole of

the Central Lincolnshire area.

% Gainsborough Standard article headlined ‘Gainsborough: Tesco is no longer expanding its Gainsborough supermarket’, dated 14
October 2014, and Sleaford Standard article entitled ‘Tesco pulls the plug on new Sleaford superstore’, dated 8 January 2015
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Table 6.3: Extant Convenience Commitments within the Central Lincolnshire Area

Planning g::\slif:les Estimated
Location Application Proposal (£ per T/0 at Status
Reference P 2015 (£m)
sq.m)
Newark Road, Erection of an Aldi
Lincoln 2012/0287/F foodstore 792 8,602 6.81 Approved
. ) Completed
High Street, Erection of a Co-op
Scotter 126246 convenience store 244 8,146 1.98 subsequent
to survey
Market Rasen 130093 Erection of a Co-op 21 8146 1.80 g:l;nsglﬁ:gt
Road, Dunholme convenience store to survey
Justanian Way, 14/1313/ Three retail units including
North Hykeham RESM convenience goods store 265 13,018 3.45 Approved
o . Erection of a Netto
Lindis Retail Park 2015/0014/F foodstore 502 7,000 3.52 Approved
Total - - 2,024 - 20.06 -

Source: Table 6.6 of Appendix 2

2013 Prices

6.22

After account is taken of these commitments, an expenditure surplus of £15.50m is apparent at 2015,

increasing to £21.62m at 2016, to £49.26m at 2021, to £78.87m at 2026, to £106.30m at 2031 and to
£132.98m at 2036. The surplus equates to a relatively modest net convenience goods floorspace

requirement of between 1,191 sq.m and 2,214 sq.m at 2015 (depending on format and operator),

increasing to between 10,205 sq.m and 18,978 sq.m at 2036. The identified floorspace requirement

for each reporting year is set out below at Table 6.4.

Table 6.4: Quantitative Need for Convenience Goods Floorspace in the Central Lincolnshire Area
After Account is Made for Commitments

Year Convenience Goods

£m Floorspace Requirement (sq.m net)

Surplus (£m) Comgi;n;ents Residual (£m) Min®* Max*"
2015 35.55 20.06 15.50 1,191 2,214
2016 41.59 19.97 21.62 1,667 3,101
2021 69.04 19.78 49.26 3,837 7,137
2026 98.74 19.88 78.87 6,113 11,369
2031 126.27 19.97 106.30 8,198 15,247
2036 153.05 20.07 132.98 10,205 18,978

Source: Table 6.1b of Appendix 2

! Average sales density assumed to be £13,018 per sq.m at 2015 (based on the average sales density of the leading four
supermarket operators as identified by Verdict 2014)

2 Average sales density assumed to be £7,000 per sq.m at 2015 (based on the average sales density of discount food retailers)
2013 Prices
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6.23  Having considered the capacity to support additional convenience goods floorspace across the whole
of the Central Lincolnshire area, we below consider convenience goods requirements for each of the
key settlements. It should be noted that, in addition to the quantitative needs which arise at the four
key centres, a limited part of the capacity identified above arises from the trading performance of
smaller centres. Accordingly, we anticipate that some retail development (which would generally be
of a modest scale) may be appropriate outside of the settlements of Lincoln®’, Gainsborough, Market
Rasen and Sleaford to meet day to day needs. The large majority of capacity identified across the
Central Lincolnshire area should be directed to the key settlements, in accordance with the findings of

this Update which are set out below.

6.24  Table 6.5 sets out our estimate that a relatively modest expenditure surplus of £10.08m is attracted to
Lincoln at 2015 based on its identified market share of 32.6% of all convenience goods expenditure
which originates within the Study Area. Assuming Lincoln’s convenience goods facilities maintain this
market share over the plan period, we estimate that this surplus will grow to £13.67m at 2016, to
£29.91m at 2021, to £47.32m at 2026, to £63.45m at 2031 and to £79.13m at 2036.

6.25 The identified capacity is limited as a result of larger replacement Lidl and Tesco stores which
commenced trading last year at Boultham Park and Wragby Road, both of which have been taken into
consideration in our assessment (we have only accounted for the additional floorspace which has been
brought forward as a result of these developments). In addition, we note the commitments to provide
an Aldi foodstore at Newark Road (with an estimated net convenience goods sales area of 792 sg.m),
which we estimate would turn over around £6.81m at 2015, a convenience store at Justanian Way in
North Hykeham (with an estimated net convenience goods sales area of 186 sg.m), which we
estimate would turn over around £3.45m at 2015, and a Netto at Lindis Retail Park (with an estimated
net convenience goods sales area of 502 sq.m), which we estimate would turn over around £3.52m at
2015. These commitments extinguish any need for additional convenience goods floorspace at 2015
and 2016. Thereafter, as set out in Table 6.6, there is a relatively modest requirement for between
1,080 sq.m and 2,009 sq.m of additional convenience goods net floorspace at 2021, increasing to
between 4,823 sq.m and 8,969 sq.m at 2036. The level of need at 2036 is such that it equates to the

convenience goods sales area which could be provided by two food superstores.

37 Tt should be noted that Lincoln area incorporates areas such as North Hykeham which lie outside the City of Lincoln
administrative area
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6.26

6.27

Table 6.5: Quantitative Need for Convenience Goods Floorspace in Lincoln

Year Benchmark 'I;urnover Available Expzenditure Surplus Expenditure
(€31) (£m) (€11)]

2015 302.27 312.34 10.08

2016 301.06 314.73 13.67

2021 298.06 327.97 29.91

2026 299.55 346.87 47.32

2031 301.05 364.50 63.45

2036 302.56 381.69 79.13

Source: Table 6.2 of Appendix 2

! Benchmark turnover to increase in line with improvements in turnover efficiency set out in Table 4a of the Addendum to
Experian Retail Planner 12.1 (October 2014)

2 Assumes constant market share of Study Area expenditure (32.6%) claimed by facilities in the Central Lincolnshire area
2013 Prices

Table 6.6: Quantitative Need for Convenience Goods Floorspace in Lincoln

Year Convenience Goods

£m Floorspace Requirement (sq.m net)

Surplus (£m) Com?;';";e"ts Residual (£m) Mint* Max?”
2015 10.08 16.27 -6.19 -476 -885
2016 13.67 16.21 -2.54 -196 -364
2021 29.91 16.04 13.86 1,080 2,009
2026 47.32 16.12 31.19 2,418 4,497
2031 63.45 16.20 47.24 3,644 6,776
2036 79.13 16.29 62.85 4,823 8,969

Source: Table 6.2b of Appendix 2

! Average sales density assumed to be £13,018 per sq.m at 2015 (based on the average sales density of the leading four
supermarket operators as identified by Verdict 2014)

2 Average sales density assumed to be £7,000 per sq.m at 2015 (based on the average sales density of discount food retailers)
2013 Prices

Gainsborough
Table 6.7 indicates that a very small expenditure deficit of £0.71m is apparent at Gainsborough at

2015 based on its identified market share of 8.4% of all convenience goods expenditure which
originates within the Study Area. Assuming convenience goods facilities maintain this market share
going forward, we estimate that a surplus of £0.23m will be apparent at 2016, increasing to £4.45m at
2021, to £8.93m at 2026, to £13.07m at 2031 and to £17.10m at 2036.

The identified capacity is limited in the short term, which reflects the fact that Aldi opened a new store
at Lea Road in Gainsborough subsequent to the Central Lincolnshire City and Town Centre Study

reporting in May 2012. Notwithstanding this, as Tesco now has no plans to increase the size of its
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6.28

current store, we set out below at Table 6.8 our estimation that there will be a requirement for
between 1,312 sq.m and 2,440 sq.m of additional convenience goods net floorspace in the town by
2036. The lower figure broadly equates to the convenience goods floorspace that would typically be
provided by a large supermarket (or by two relatively small supermarkets).

Table 6.7: Quantitative Need for Convenience Goods Floorspace in Gainsborough

Year Benchmark 1;urnover Available Expzenditure Surplus Expenditure
(£m) (E£m) (£m)

2015 81.28 80.57 -0.71

2016 80.95 81.18 0.23

2021 80.15 84.60 4.45

2026 80.55 89.47 8.93

2031 80.95 94.02 13.07

2036 81.36 98.46 17.10

Source: Table 6.4 of Appendix 2

! Benchmark turnover to increase in line with improvements in turnover efficiency set out in Table 4a of the Addendum to
Experian Retail Planner 12.1 (October 2014)

2 Assumes constant market share of Study Area expenditure (8.4%) claimed by facilities in Gainsborough

2013 Prices

Table 6.8: Quantitative Need for Convenience Goods Floorspace in Gainsborough After Account is
Made for Commitments

Year Convenience Goods

£m Floorspace Requirement (sg.m net)

Surplus (£m) Com?jgi;r?ents Residual (£m) Min* Max?*
2015 -0.71 0.00 -0.71 -55 -101
2016 0.23 0.00 0.23 18 33
2021 4.45 0.00 4.45 347 645
2026 8.93 0.00 8.93 692 1,287
2031 13.07 0.00 13.07 1,008 1,875
2036 17.10 0.00 17.10 1,312 2,440

Source: Table 6.4b of Appendix 2

! Average sales density assumed to be £13,018 per sq.m at 2015 (based on the average sales density of the leading four
supermarket operators as identified by Verdict 2014)

2 Average sales density assumed to be £7,000 per sq.m at 2015 (based on the average sales density of discount food retailers)
2013 Prices

Market Rasen
Table 6.9 indicates that a relatively limited expenditure surplus of £3.62m is attracted to Market Rasen
at 2015 based on its identified market share of 2.2% of all convenience goods expenditure which

originates within the Study Area. Assuming convenience goods facilities maintain this market share
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going forward, we estimate that this surplus will grow to £3.85m at 2016, to £4.92m at 2021, to
£6.12m at 2026, to £7.22m at 2031 and to £8.30m at 2036.

6.29  Whilst the identified capacity is very limited in the short term, there are no extant planning
permissions to provide any substantial level of convenience goods floorspace in Market Rasen. As a
consequence, we identify below at Table 6.10 that this surplus translates into an immediate but
modest need for between 278 sq.m and 517 sq.m of convenience goods net floorspace at 2015,
increasing to between 637 sq.m and 1,185 sq.m at 2036.

Table 6.9: Quantitative Need for Convenience Goods Floorspace in Market Rasen

Year Benchmark 'I;urnover \ETELI [ Expzenditure Surplus Expenditure
(£m) (€11)] (£m)

2015 17.57 21.19 3.62

2016 17.50 21.35 3.85

2021 17.33 22.25 4.92

2026 17.41 23.53 6.12

2031 17.50 24.72 7.22

2036 17.59 25.89 8.30

Source: Table 6.5 of Appendix 2

! Benchmark turnover to increase in line with improvements in turnover efficiency set out in Table 4a of the Addendum to
Experian Retail Planner 12.1 (October 2014)

2 Assumes constant market share of Study Area expenditure (2.2%) claimed by facilities in Market Rasen

2013 Prices

Table 6.10: Quantitative Need for Convenience Goods Floorspace in Market Rasen After Account is
Made for Commitments

Year Convenience Goods

£m Floorspace Requirement (sq.m net)

Surplus (£m) Com?‘;l;n;ents Residual (£m) Min®* Max*"
2015 3.62 0.00 3.62 278 517
2016 3.85 0.00 3.85 297 552
2021 4.92 0.00 4.92 383 713
2026 6.12 0.00 6.12 474 882
2031 7.22 0.00 7.22 557 1,036
2036 8.30 0.00 8.30 637 1,185

Source: Table 6.5b of Appendix 2

! Average sales density assumed to be £13,018 per sq.m at 2015 (based on the average sales density of the leading four
supermarket operators as identified by Verdict 2014)

2 Average sales density assumed to be £7,000 per sq.m at 2015 (based on the average sales density of discount food retailers)
2013 Prices
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Sleaford

6.30 Table 6.11 identifies a relatively substantial estimated expenditure surplus of £19.97m is attracted to
Sleaford at 2015 based on its identified market share of 6.6% of all convenience goods expenditure
which originates within the Study Area. Once more assuming that convenience goods facilities
maintain this market share going forward, we estimate that this surplus will grow to £20.62m at 2016,
to £23.72m at 2021, to £27.32m at 2026, to £30.67m at 2031 and to £33.92m at 2036.

6.31  As Tesco now has no intention to implement its planning permission to extend its existing Lea Road
store to trade as a Tesco Extra, the identified capacity translates into an immediate and relatively
significant need for additional convenience goods floorspace. As identified below at Table 6.12, the
identified surplus equates to a need for between 1,534 sq.m and 2,852 sq.m of convenience goods
net floorspace at 2015, increasing to between 2,603 sq.m and 4,841 sq.m at 2036. The level of need
at 2036 is such that it equates to the convenience goods sales area associated with a large food
superstore.

Table 6.11: Quantitative Need for Convenience Goods Floorspace in Sleaford

Year Benchmark 1;urnover Available Expzenditure Surplus Expenditure
(£m) (€11)] (£m)

2015 43.08 63.04 19.97

2016 42.90 63.52 20.62

2021 42.48 66.20 23.72

2026 42.69 70.01 27.32

2031 42.90 73.57 30.67

2036 43.12 77.04 33.92

Source: Table 6.3 of Appendix 2

! Benchmark turnover to increase in line with improvements in turnover efficiency set out in Table 4a of the Addendum to
Experian Retail Planner 12.1 (October 2014)

2 Assumes constant market share of Study Area expenditure (6.6%) claimed by facilities in Sleaford

2013 Prices
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6.32

6.33

6.34

Table 6.12: Quantitative Need for Convenience Goods Floorspace in Sleaford After Account is Made
for Commitments

£m Floorspace Requirement (sq.m net)

Surplus (£m) Comglr’;rr)lents Residual (£m) Min®* Max*"
2015 19.97 0.00 19.97 1,534 2,852
2016 20.62 0.00 20.62 1,590 2,958
2021 23.72 0.00 23.72 1,848 3,436
2026 27.32 0.00 27.32 2,118 3,939
2031 30.67 0.00 30.67 2,365 4,399
2036 33.92 0.00 33.92 2,603 4,841

Source: Table 6.3b of Appendix 2

! Average sales density assumed to be £13,018 per sq.m at 2015 (based on the average sales density of the leading four
supermarket operators as identified by Verdict 2014)

2 Average sales density assumed to be £7,000 per sq.m at 2015 (based on the average sales density of discount food retailers)
2013 Prices

Turning to comparison goods capacity, it is first important to note that our methodology deviates from
that which has been deployed in respect of convenience goods for two principal reasons. Firstly, it
can be extremely difficult to attribute an appropriate benchmark turnover to existing comparison
goods provision. Secondly, there tends to be greater disparity between the trading performance of
apparently similar comparison goods provision depending on its location, the character of the area and
the nature of the catchment. As a consequence, we adopt the approach with comparison goods
floorspace that it is trading ‘at equilibrium’ at base year 2015 (i.e. our survey derived turnover

estimate effectively acts as benchmark).

We assume that there is therefore a nil quantitative need for any additional floorspace across the
Central Lincolnshire area and in each key town at 2015. Once again, we also assume that the future
performance of Central Lincolnshire’s and each key centre’s comparison goods facilities will be
commensurate with their current market share. However, we do consider that Lincoln city centre, its
retail parks and standalone large format retail units will attract some limited custom from outside the
Study Area. In this respect, we have assumed that 5.0% of Lincoln’s overall turnover will be derived

as inflow from outside the Study Area.

On this basis and given that the household survey identifies that the Central Lincolnshire area claims a
56.0% market share of comparison goods expenditure, we estimate that £813.22m of comparison

goods expenditure is claimed by comparison goods floorspace within the Central Lincolnshire area at
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6.35

6.36

2015. Our assessment ‘rolls forward’ the identified market share to examine the likely level of
comparison goods floorspace required to maintain the role and function of Lincoln’s retail facilities

going forward.

Given the forecast increases in comparison goods expenditure and population and allowing for year on
year increases in the productivity of existing floorspace, we estimate that by 2016 there will be an
expenditure surplus of £3.87m to support additional comparison goods floorspace within the Central
Lincolnshire area. As set out below at Table 6.13, this surplus is forecast to then increase sharply to
£50.45m at 2021, to £145.81m at 2026, to £271.14m at 2031 and then to £439.05m at 2036.
Account has again been made for the turnover efficiency of existing comparison goods floorspace to
increase (on the basis that operators are generally able to make their existing floorspace more

productive over time)™.

Table 6.13: Quantitative Need for Comparison Goods Floorspace in Central Lincolnshire Area

2015 813.22 813.22 0.00
2016 831.92 835.79 3.87
2021 918.51 931.34 50.45
2026 1,024.09 1,124.48 145.81
2031 1,141.81 1,358.09 271.14
2036 1,273.06 1,712.11 439.05

Source: Table 26.1 of Appendix 2

! Benchmark turnover to increase in line with improvements in turnover efficiency set out in Table 4b of the Addendum to
Experian Retail Planner 12.1 (October 2014)

2 Assumes constant market share (56.0%) claimed by facilities within the Central Lincolnshire area

2013Prices

Once again, this initial analysis does not take into account existing commitments, which we set out in
Table 6.14 and which we estimate would have a combined turnover of £14.93m if it were to be
assumed that each was operational at 2015. As previously set out at paragraph 6.31, our
methodology is predicated on the assumption that existing facilities will be trading in line with
expectations at base year 2015. Whilst there have been some changes in comparison goods retail
floorspace since the undertaking of the household survey, most of these changes are relatively minor
in nature and are a consequence of retailers responding to the market. Accordingly, given that we are

of the view that the market shares identified by the household survey remain reliable at 2015, we also

38 Such increases have been derived from the projections set out in Table 4b of the Addendum to Experian Retail Planner Briefing
Note 12.1 (these being +2.3% at 2016, +2.0% per annum between 2017 and 2021, and +2.2% between 2022 and 2031)
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assume that the changes in floorspace that have occurred subsequent to the undertaking of the
survey will have broadly met any outstanding needs in the intervening period (and, as a consequence,
that comparison goods floorspace is trading ‘at equilibrium” at base year 2015). Therefore, for
comparison goods, it is therefore not necessary to account for planning commitments that are

implemented at the time of our reporting.

6.37  Comparison goods floorspace that we have accounted for in our assessment are set out below:

Doddington Hall, Hall Yard (planning permission reference 14/1519/FUL), which provides for a
bike shop and storage unit;

Land bounded by Severus Crescent, Justanian Way and Valerian Place, North Hykeham
(planning permission reference 14/1313/RESM), which provides for three retail units, two of
which are likely to be in comparison goods use;

Land to the rear of 20 Southgate, Sleaford (planning permission reference 13/0144/FUL), which
provides for the erection of a two storey building and conversion of public house to form retail
units;

17 to 18 Market Place, Sleaford (planning permission reference 13/01371/FULEXT), which
provides for the restoration of buildings for retail use;

26 Southgate, Sleaford (planning permission reference 10/0855/FUL), which provides for the
erection of a three storey office building for retail, office and residential purposes;

Bass Maltings, Sleaford (planning permission reference 09/0006/FUL), which provides for the
change of use and conversion of the Bass Maltings for mixed-use purposes, including retail uses;
Antiques Centre, Hemswell (planning permission reference 130567), which provides for the
extension of the existing Antiques Centre;

290 to 291 High Street, Lincoln (planning permission reference 2014/0159/F), which provides the
change of use of the existing premises from sui generis to Al retail;

Newark Road, Lincoln (planning permission reference 2012/0287/F), which provides for the

comparison goods floorspace within an Aldi foodstore.

6.38  Whilst we are aware of outline planning application reference 2008/641/0, which provides for
significant additional comparison goods floorspace in the form of the proposed Lindongate scheme in
Lincoln city centre, it now appears that this development will not be progressed in the form set out by
the outline permission. It is due to lapse later in 2015 and due to the lack of intention to proceed, we

do not treat it as a commitment.
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6.39

6.40

Instead, the applicant, Lincolnshire Co-operative Limited, has submitted a new planning application
which provides for the development of the Corn Exchange and buildings Sincil Street for Class Al and
A3 uses (there is a small loss of floorspace as a consequence of the development). The Design and
Access Statement submitted in support of the application indicates that additional phases of
development would provide for the development and refurbishment of the wider Lindongate site, but

not in the ‘shopping centre’ format that was originally envisaged.

We also do not consider planning permission reference 2015/0014/F, which provides for an Aldi at
Lindis Retail Park, as a comparison goods commitment as there will be no net increase in comparison

goods floorspace as a consequence of the development. Our estimate of the approximate turnover of

each of the above schemes is set out below at Table 6.14.

Table 6.14: Extant Comparison Commitments within the Central Lincolnshire Area

Location

Planning
Application
Reference

Proposal

Estimated
T/0 at
2015 (£m)

Status

Doddington Hall,
Doddington Lane, 14/1519/FUL | Bike shop and storage 300 3,000 0.90 Approved
Doddington
Justanian Way, 14/1313/ I
North Hykeham RESM Three retail units 91 3,000 0.27 Approved
Erection of two storey
Land to the rear of S ;
13/0144/ building and conversion of
20 Southgate, FULEXT public house to form retail 228 4,000 0.91 Approved
Sleaford .
units
Mixed-use development to
17 to 18 Market 13/01371/ S -
Place FULEXT Le;itore buildings for retail 708 4,000 2.83 Approved
26 Southaate Erection of three storey
Sleaford gate, 10/0855/FUL | building for retail, office 1,076 4,000 2.83 Approved
and residential
Bass Maltinas Change of use and
95/ 09/0006/FUL | alterations to Bass 487 4,000 1.95 Approved
Sleaford .
Maltings
Antique CenFre, 130567 Extension to antiques 289 3,000 0.87 Approved
Hemswell Cliff centre
290 to 291 High Change of use from sui
Street 2014/0159/F generis to A1 retail 239 5,000 1.20 Approved
Newark Road, 2012/0287/F | Erection of Aldi foodstore | 198 8,602 1.70 Approved
Total - - 7,235 - 14.93 -

Source: Table 26.6 of Appendix 2

2013 Prices
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6.41 The estimated £14.93m turnover of comparison goods commitments extinguishes any need for
additional comparison goods floorspace in the Central Lincolnshire area over the very short term to
2016. However, a relatively substantial positive residual of £33.58m is identified at 2021, increasing
sharply to £127.01m at 2026, to £250.17m at 2031, and to £415.68m at 2036. The surplus equates
to a comparison goods net floorspace requirement of between 5,946 sq.m and 9,910 sq.m at 2021,
increasing to between 53,106 sq.m and 88,510 sq.m at 2036. The minimum figure is based on the
identified need being met through the delivery of high street floorspace and the maximum figure
relates to need being met by bulky goods retailers or in smaller town centres (which both generally
accommodate operators which achieve lesser sales densities). The requirement in respect of

additional comparison goods floorspace is set out below at Table 6.15.

Table 6.15: Quantitative Need for Comparison Goods Floorspace in Central Lincolnshire Area After
Account is Made for Commitments

£m Floorspace Requirement (sq.m net)

Surplus Extant Residual Min* Max?"
2015 0.00 14.93 -14.93 -2,987 -4,978
2016 3.87 15.28 -11.41 -2,230 -3,717
2021 50.45 16.87 33.58 5,946 9,910
2026 145.81 18.81 127.01 20,171 33,618
2031 271.14 20.97 250.17 35,636 59,393
2036 439.05 23.38 415.68 53,106 88,510

Source: Table 26.1b of Appendix 2

! Average sales density assumed to be £5,000 per sq.m at 2015
2 Average sales density assumed to be £3,000 per sq.m at 2015
2013 Prices

6.42  Having considered the capacity to support additional comparison goods floorspace across the whole of
the Central Lincolnshire area, we again below consider the specific requirements of each of the key
towns. In viewing the below, it should be noted that some of the centres currently have above
average levels of vacant floorspace and consideration should be given as to the contribution such

floorspace could make to meeting identified needs.

6.43  Table 6.16 indicates that an expenditure surplus of £3.00m is attracted to Lincoln at 2016 based on its
identified market share of 42.9% of all comparison goods expenditure which originates within the

Study Area. Assuming that this comparison goods market share is maintained going forward, we
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estimate that this surplus will grow to £39.17m at 2021, to £113.22m at 2026, to £210.54m at 2031,

and to £340.92m at 2036.

6.44  We note only limited extant comparison goods floorspace commitments in the Lincoln area (relating to

the change of use of premises at High Street and the comparison goods floorspace associated with

the proposed Aldi supermarket at Newark Road) and, as a consequence, very little of the identified

need for additional floorspace is extinguished. Accordingly, Table 6.17 sets out our estimate that

there will be a requirement for between 6,356 sq.m and 10,594 sq.m of comparison goods net

floorspace at 2021, increasing to a substantial need for between 42,975 sq.m and 71,625 sq.m of

floorspace at 2036.

Table 6.16: Quantitative Need for Comparison Goods Floorspace in Lincoln

Year Benchmark 'I;urnover Available Expzenditure Surplus Expenditure
(£m) (€11)] (£m)

2015 631.45 631.45 0.00

2016 645.97 648.98 3.00

2021 713.20 752.38 39.17

2026 795.19 908.41 113.22

2031 886.59 1,097.13 210.54

2036 988.50 1,329.42 340.92

Source: Table 26.2 of Appendix 2

! Benchmark turnover to increase in line with improvements in turnover efficiency set out in Table 4a of the Addendum to
Experian Retail Planner 12.1 (October 2014)

2 Assumes constant market share of Study Area expenditure (42.9%) claimed by facilities in Lincoln
2013 Prices

Table 6.17: Quantitative Need for Comparison Goods Floorspace in Lincoln

Year Comparison Goods

£m Floorspace Requirement (sq.m net)

Surplus (£m) Com?;_i;n;ents Residual (£m) Min®* Max*"
2015 0.00 2.90 -2.90 -580 -967
2016 3.00 2.97 0.04 7 12
2021 39.17 3.28 35.90 6,356 10,594
2026 113.22 3.65 109.57 17,401 29,002
2031 210.54 4.07 206.47 29,410 49,016
2036 340.92 4.54 336.38 42,975 71,625

Source: Table 26.2b of Appendix 2

! Average sales density assumed to be £13,018 per sq.m at 2015 (based on the average sales density of the leading four
supermarket operators as identified by Verdict 2014)

2 Average sales density assumed to be £7,000 per sq.m at 2015 (based on the average sales density of discount food retailers)
2013 Prices
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6.45

6.46

Gainsborough

Table 6.18 indicates that an expenditure surplus of just £0.36m is attracted to Gainsborough at 2016
based on its identified market share of 5.4% of all comparison goods expenditure which originates
within the Study Area. Assuming that this comparison goods market share is maintained going
forward, we estimate that this surplus will grow to £4.72m at 2021, to £13.64m at 2026, to £25.36m
at 2031, and to £41.07m at 2036.

We are unaware of any relevant extant comparison goods planning permissions in Gainsborough and,
as a consequence and as set out in Table 6.19, this surplus translates into a short term need for
between 71 sq.m and 118 sq.m of comparison goods net floorspace at 2016, increasing to a need for
between 5,247 sq.m and 8,745 sg.m of floorspace at 2036.

Table 6.18: Quantitative Need for Comparison Goods Floorspace in Gainsborough

Year Benchmark 1;urnover Available Expzenditure Surplus Expenditure
(£m) (€11)] (£m)

2015 76.07 76.07 0.00

2016 77.82 78.18 0.36

2021 85.92 90.64 4.72

2026 95.80 109.44 13.64

2031 106.81 132.18 25.36

2036 119.09 160.16 41.07

Source: Table 26.4 of Appendix 2

! Benchmark turnover to increase in line with improvements in turnover efficiency set out in Table 4b of the Addendum to
Experian Retail Planner 12.1 (October 2014)

2 Assumes constant market share of Study Area expenditure (5.4%) claimed by facilities in Gainsborough

2013 Prices
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Table 6.19: Quantitative Need for Comparison Goods Floorspace in Gainsborough After Account is
Made for Commitments

Year Comparison Goods
£m Floorspace Requirement (sq.m net)

Surplus (£m) Com?;lr’;n;ents Residual (£m) Min'* Max?"
2015 0.00 0.00 0.00 0 0
2016 0.36 0.00 0.36 71 118
2021 4.72 0.00 4.72 836 1,393
2026 13.64 0.00 13.64 2,166 3,610
2031 25.36 0.00 25.36 3,613 6,022
2036 41.07 0.00 41.07 5,247 8,745

Source: Table 26.4b of Appendix 2

! Average sales density assumed to be £5,000 per sq.m at 2015
2 Average sales density assumed to be £3,000 per sq.m at 2015
2013 Prices

Market Rasen

6.47 Table 6.16 indicates that a very limited expenditure surplus of £0.08m is available to Market Rasen at
2016, based on its identified market share of just 1.2% of all comparison goods expenditure which
originates within the Study Area. Assuming that this comparison goods market share is maintained
going forward, we estimate that this surplus will grow to £1.00m at 2021, to £2.88m at 2026, to
£5.36m at 2031, and to £8.68m at 2036.

6.48  We are unaware of any relevant extant comparison goods planning permissions in Market Rasen. As a
result of this and as Table 6.20 identifies, we find that the identified surplus translates into a need for
between 177 sq.m and 118 sq.m of comparison goods net floorspace at 2016, increasing to a need for

between 5,247 sq.m and 8,745 sq.m of floorspace at 2036.

Table 6.20: Quantitative Need for Comparison Goods Floorspace in Market Rasen

Year Benchmark 'I;urnover Available Expzenditure Surplus Expenditure
(£m) (€11)] (£m)

2015 16.08 16.08 0.00

2016 16.45 16.53 0.08

2021 18.17 19.16 1.00

2026 20.25 23.14 2.88

2031 22.58 27.95 5.36

2036 25.18 33.86 8.68

Source: Table 26.5 of Appendix 2
! Benchmark turnover to increase in line with improvements in turnover efficiency set out in Table 4a of the Addendum to
Experian Retail Planner 12.1 (October 2014)
2 Assumes constant market share of Study Area expenditure (1.2%) claimed by facilities in Market Rasen
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6.49

6.50

2013 Prices

Table 6.21: Quantitative Need for Comparison Goods Floorspace in Market Rasen After Account is
Made for Commitments

£m Floorspace Requirement (sg.m net)

Surplus (£m) Com?;_':)]ents Residual (£m) Mint* Max?*
2015 0.00 0.00 0.00 0 0
2016 0.08 0.00 0.08 15 25
2021 1.00 0.00 1.00 177 294
2026 2.88 0.00 2.88 458 763
2031 5.36 0.00 5.36 764 1,273
2036 8.68 0.00 8.68 1,109 1,849

Source: Table 26.5b of Appendix 2

! Average sales density assumed to be £13,018 per sq.m at 2015 (based on the average sales density of the leading four
supermarket operators as identified by Verdict 2014)

2 Average sales density assumed to be £7,000 per sq.m at 2015 (based on the average sales density of discount food retailers)
2013 Prices

Table 6.22 indicates that a very limited comparison goods expenditure surplus of £0.20m is attracted
to Sleaford at 2016 based on its identified market share of 3.1% of all comparison goods expenditure
which originates within the Study Area. Assuming that this comparison goods market share is
maintained going forward, we estimate that this surplus will grow to £0.20m at 2016, to £2.66m at
2021, to £7.69m at 2026, to £14.30m at 2031, and to £23.15m at 2036.

We note four comparison goods extant planning permissions in Sleaford — relating to consented
developments at Southgate, Market Place and at the out-of-centre Bass Maltings — which act to
extinguish all identified comparison goods capacity over the short and medium terms. Accordingly,
Table 6.23 identifies a positive expenditure surplus of £0.26m at 2031, which we estimate will support
between just 37 sq.m and 62 sq.m of comparison goods net floorspace. By 2036, we estimate that
there will be an expenditure surplus of £7.50m which will support between 958 sq.m and 1,597 sq.m

of comparison goods net floorspace.
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Table 6.22: Quantitative Need for Convenience Goods Floorspace in Sleaford

Year Benchmark 'I;urnover Available Expzenditure Surplus Expenditure
(€31) (£m) (€11)]

2015 42.88 42.88 0.00

2016 43.86 44.07 0.20

2021 48.43 51.09 2.66

2026 53.99 61.68 7.69

2031 60.20 74.50 14.30

2036 67.12 90.27 23.15

Source: Table 26.3 of Appendix 2

! Benchmark turnover to increase in line with improvements in turnover efficiency set out in Table 4a of the Addendum to
Experian Retail Planner 12.1 (October 2014)

2 Assumes constant market share of Study Area expenditure (3.1%) claimed by facilities in Sleaford
2013 Prices

Table 6.23: Quantitative Need for Convenience Goods Floorspace in Sleaford After Account is Made
for Commitments

Year Convenience Goods

£m Floorspace Requirement (sg.m net)

Surplus (£m) Com(n;i;n;ents Residual (£m) Min'* Max?*
2015 0.00 9.99 -9.99 -1,999 -3,332
2016 0.20 10.22 -10.02 -1,959 -3,265
2021 2.66 11.29 -8.63 -1,528 -2,547
2026 7.69 12.59 -4.90 -778 -1,297
2031 14.30 14.03 0.26 37 62
2036 23.15 15.65 7.50 958 1,597

Source: Table 26.3b of Appendix 2

! Average sales density assumed to be £13,018 per sq.m at 2015 (based on the average sales density of the leading four
supermarket operators as identified by Verdict 2014)

2 Average sales density assumed to be £7,000 per sq.m at 2015 (based on the average sales density of discount food retailers)
2013 Prices
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Appendices



Appendix 1 — Health Check Assessments



HEALTH CHECK ASSESSMENTS

Introduction

Set out below is WYG's updated assessment of the vitality and viability of the four main centres in North Kesteven, Lincoln and West Lindsey, namely: Gainsborough,

Lincoln City Centre, Market Rasen and Sleaford.

The Importance of Town Centres

These centres have an important role to play in Lincolnshire for serving the needs of the local community. They form a focal point for the predominantly rural area and

provide a wide range of services that are accessible to the population, including retail, employment, leisure and education facilities.

The National Planning Policy Framework (NPPF) (March 2012) emphasises the need for local authorities to monitor the health of their town centres and determine how
they are changing over time. Indeed, vital and viable town centres help to foster civic pride, promote local identity and contribute towards the aims of sustainable

development.

Around the turn of the century, town centres nationally generally witnessed high levels of vitality and viability with strong retail sales growth and the implementation of
major town centre redevelopment schemes. Therefore, despite the growth of out-of-centre retail development, development activity has been focused within established
centres primarily linked to the ambitious expansion plans of national department stores and key retailers such as Debenhams, Primark and Next. However, the recent

recession has had an impact on consumer spending which in turn has had a negative impact on the vitality of the high street nationally. This has led to an increase in




Purpose of the Health Checks
It is important that these centres therefore remain competitive in light of increased competition and continue to attract shoppers, visitors and businesses. To achieve
this, they must continually strive to build on their strengths, alleviate their weaknesses and continually improve the facilities they provide to the community. Successful

town centres must also respond effectively to the changing needs and demand of their users.

Methodology
In order to accurately determine and assess the vitality and viability of the centres, an up-to-date evidence base has been created by WYG. The majority of the health
check work was undertaken during the initial site visits of each of the centres in order to obtain the most up-to-date evidence, with this information being supplemented

by a number of other sources, including:

Experian Goad mapping to determine the floorspace, retailer representation and vacancies data;

Previous retail and leisure studies of relevance to the centres;

Desk-based research using data from several sources, including the Venuescore 2013-14 UK Shopping Venue Rankings (Javelin Group);

Storepoint data to present the distribution of food stores surrounding the different centres and to gather information regarding their floorspace figures;

Photographic evidence taken during our site surveys.




Health Check Indicators

The NPPF recognises the importance of local authorities preparing an up-to-date and sound evidence base to plan positively for town centre uses. In particular, it notes
that this evidence base should be used to assess the role and function of town centres and the relationship between them, including any trends in the performance of

the centres.

The National Planning Practice Guidance (NPPG) (March 2014), which is a planning practice guidance web-based resource, outlines a number of indicators that may be

monitored in order to judge the health of a centre and its performance over time. These indicators include:

Diversity of Main Town Centre Uses
Accessibility

Proportion of vacant street level property
Retailer representation

Pedestrian flows

Perception of safety and occurrence of crime

State of town centre environmental quality

Diversity of main town centre uses

The indicator in the NPPG makes reference to the need to review the diversity of main town centre uses (by number, type and amount of floorspace). This will include
reviewing the different function of each unit to determine whether it represents a convenience, comparison, retail service, leisure service or financial and business
service use. This information is obtained from Experian Goad, though we have undertaken visits to each centre to update the Goad plans to ensure the most current

information is reported. The analysis by WYG compares the proportion of different uses in each centre against the UK national average rates.

Accessibility
The accessibility of a centre is a key measure of its vitality and viability. This can be determined by the ease and convenience of access by a choice of means of travel
(including the quality, quantity and type of car parking; the frequency and quality of public transport services; and the range of customer origins served), quality of

provision for pedestrians, cyclists and disabled people and the ease of access from the main arrival points to the main attractions in the centre.




Proportion of vacant street level property

The number of vacant units within a centre can provide a good indication of how a shopping centre is performing. However, care should be taken when interpreting
figures. Vacancies can occur for positive as well as negative reasons; for example, the opening of a new retail centre elsewhere in a town may draw retailers from older
properties or more peripheral areas of the city. Vacant units will therefore be found in even the strongest of town centres. For example, some properties may lay vacant
because they are poorly maintained, unsuited to modern retailing requirements or are simply not being actively marketed. However, they can be a useful indicator of the
level of demand. Conversely, a low vacancy rate does not necessarily mean that a centre is performing well. For example, if there is a proliferation of charity shops and

other uses not usually associated with a town centre it may be a sign of decline, particularly where these uses are located in prime locations.

Retailer representation

This indicator is used to determine the existing retailer representation in a given centre and intentions to change representation within centres, including the demand of
retailers wanting to come into a centre. The Focus database previously identified commercial demand and retailer requirements for floorspace in town centres for a
limited number of operators. However, this information is now no longer available. Retailer demand can also be strongly influenced by the provision of new schemes
being made available and effectively marketed. The analysis can also include a review of the number of national or independent retailers which are present within a
centre, recognising that multiple retailers (such as Boots, Marks & Spencer and Debenhams) can act as anchor tenants in the centre, thus adding to its appeal and
attracting a greater number of shoppers. The Venuescore 2013-14 UK Shopping Venue Rankings (Javelin Group) are used to identify the retail hierarchy of the centres,

using a weighted scoring system which takes account of the presence in each location of multiple retailers.

Pedestrian flows
The analysis of the pedestrian footfall of a town centre is deemed as a key indicator of the vitality of the area. It is measured by recording the number and movement of

people in different parts of a centre.

Perception of safety and occurrence of crime
The perception of the safety and security of a town centre can include a number of indicators, for example: the number of CCTV systems in operation; the crime levels;

the police presence in the street; whether there is a Pub Watch/Street Watch scheme in operation; and any other issues associated with the night-time economy.

State of town centre environmental quality
The final indicator requires a review of the quality of the town centre environment, including an assessment of the positive and negative factors affecting environmental

quality, such as the provision of trees, open spaces and landscapes, as well as potential problems, including noise, clutter, litter and graffiti.




Hierarchy of Centres

This health check update report has been informed by a number of other specific information sources, including the following;

Central Lincolnshire City and Town Centre Study 2012 (WYG)

City of Lincoln Retail and Town Centre Study 2007 (GVA Grimley)

North Kesteven Retail and Commercial Leisure Study 2007 (Roger Tym & Partners)
West Lindsey Retail and Commercial Leisure Study 2008 (Roger Tym & Partners)

WYG has drawn on the findings from these previous studies and, where possible, made comparisons with the data to note any historic changes in the centres. The full list

of centres reviewed as part of the Study (with the Local Plan settlement hierarchy/designation in brackets) is as follows.

City of Lincoln Local Plan (1998)
1. Lincoln City Centre (Sub-Regional Shopping Centre) — including St Marks and Tritton Retail Park

West Lindsey Local Plan (2006)
2. Gainsborough (Town Centre)

3. Market Rasen (Town Centre)

North Kesteven Local Plan (2007)
4. Sleaford (Town Centre)




Our health check analysis has focused on an assessment of the performance of the existing largest centres of Gainsborough, Lincoln City Centre, Market Rasen, and Sleaford.
A comprehensive and detailed evidence base is available for these centres, with Experian Goad mapping providing the floorspace data which has informed the diversity of use

information.

The following section summarises the key findings from the health check analysis, with the NPPG indicator headings used to categorise the analysis and figures from the site

visit and other evidence resources. It is then followed by an in-depth review of the vitality and viability for each of the four centres.

Table 1: Summary of the Centres

March 2015 Total No. of Outlets  Total Amount of Floorspace (sg.m)
Lincoln City Centre 652 166,500
Gainsborough 198 49,790
Sleaford 204 37,810
Market Rasen 85 10,970

Source: Site Visit, March 2015




Diversity of Main Town Centre Uses

Table 2: Diversity of Use Figures of the Centres
March 2015

Convenience Financial/Business Service

Comparison Retail Service ‘ Leisure Service

No. % No. % No. % . % No. % No. %
Gainsborough 18 9.1% 68 34.3% 30 15.2% 29 14.6% 20 10.1% 33 16.7%
Market Rasen 9 10.6% 25 29.4% 13 15.3% 18 21.2% 10 11.8% 10 11.8%
Lincoln City Centre 46 7.1% 221 33.9% 74 11.3% 150 23.0% 76 11.7% 85 13.0%
Sleaford 18 8.8% 59 28.9% 37 18.1% 36 17.6% 28 13.7% 26 12.7%

UK Average™

Source: Site Visit, March 2015
*UK Average Figure, Experian Goad, January 2015

Table 3: Floorspace Figures of the Centres

March 2015 Convenience ‘ Comparison Retail Service Leisure Service Financial/Business Service
sg.m % ‘ sg.m % sg.m sg.m % sg.m %
Gainsborough 8,230 16.5% 24,450 49.1% 4,080 8.2% 5,010 10.1% 3,320 6.7% 4,700 9.4%
Market Rasen 2,060 18.8% 2,430 22.2% 1,010 9.2% 2,930 26.7% 1,630 14.9% 910 8.3%
Lincoln City Centre 10,560 6.3% 82,510 49.6% 8,890 5.3% 35,230 21.2% 13,530 8.1% 15,780 9.5%
Sleaford 4,480 11.8% 9,370 24.8% 4,370 11.6% 8,720 23.1% 5,940 15.7% 4,930 13.0%

UK Average™ 15.0% 36.1% . 23.2%

Source: Site Visit, March 2015
*UK Average Figure, Experian Goad, January 2015




HEALTH CHECK ASSESSMENTS
ANALYSIS OF PUBLISHED DATA SOURCES

Retailer Representation and Intention to Change Representation

Regional Retail Hierarchy

Table 4 illustrates the position of the principal centres within the hierarchy of centres based on the Venuescore 2013-14 UK Shopping Venue Rankings (Javelin Group). The
index ranks 2,707 retail venues within the UK (including town centres, stand-alone malls, retail warehouse parks and factory outlet centres) based on current retail
provision. Towns and major shopping centres are rated using a scoring system which takes account of the presence in each location of multiple retailers — including anchor

stores, fashion operators and non-fashion multiples.

Lincoln is classed as a major regional centre by most recent Venuescore ranking and is currently ranked 77" of the retail venues surveyed, placing it within the top 3% of

UK shopping venues. However, its ranking has dropped by 42 places since 2005, when it was ranked 35",

The retail ranking of Gainsborough has improved significantly between 2005 and 2013, with an increase in its ranking from 546" in 2005 to 353™. This improvement can
largely be attributed to the development of Marshall’'s Yard in 2007, which provided an additional 28 large retail units for (predominantly) national operators. Marshall’'s Yard

currently contains a variety of multiple retail and leisure units, including Marks & Spencer, Next, New Look and Wilkinsons.

Sleaford has also been the subject of a significant rise rise within the Venuescore rankings, particularly in recent years. The centre is currently ranked 495", but was
previously 615" in 2010. This is an increase of some 120 places, which equates to a rise of 20%. Indeed, the centre is currently in the top 18% of those centres listed on

Venuescore.

Market Rasen is significantly smaller than the other settlements that form part of this health check. Indeed, the centre was not listed all within the rankings for 2007 or
2005. However, the number of centres featured in Venuescore has expanded in recent years to include Market Rasen for the first time in 2010. Since then, the centre has

dropped slightly by 32 places from 1,875" to 1,907"".




Table 4: The Sub-Regional Shopping Hierarchy

Centre Location Grade Rank
2013714
Nottingham 454 Major City 7 7 0
Doncaster 240 Major Regional 48 40 -8
Lincoln 192 Major Regional 77 77 0
Grimsby 148 Regional 143 141 -2
Scunthorpe 120 Sub-Regional 194 169 -25
Grantham 102 Sub-Regional 229 189 -40
Boston 92 Sub-Regional 250 227 -23
Spalding 76 Sub-Regional 326 337 +11
Gainsborough 71 Major District 353 337 -16
Retford 68 Major District 374 337 -37
Sleaford 53 Major District 495 469 -26
Market Rasen 13 Local 1,907 1,875 -32

Source: Venuescore 2013-14 UK Shopping Venue Rankings (Javelin Group)
* Since our initial retail study in May 2012, Venuescore have changed the method of calculation for ranking settlements. The new method has been applied
retrospectively to 2010 so a direct comparison can be made. However, WYG previously provided figures from earlier years but updated data is not available for these

timeframes. To ensure that a direct comparison can be made, we have only provided data showing the change in rankings between 2010 and 2013/14.




Proportion of Vacant Street Level Property
Table 5 indicates the number of vacant units in each of the centres. Gainsborough has the largest proportion of vacant units (16.7%) and Market Rasen has the highest
proportion of vacant floorspace (13.0%). Whilst the vacancy floorspace rates in the centres of Gainsborough, Lincoln and Sleaford are broadly similar to the national

average figures, all four settlements have vacancy rates above the January 2015 national average rate of 11.7% in relation to the number of empty units.

Table 5: Vacant Units
Centre Total No. of Vacant Outlets % of Outlets Total Amount of Vacant Floorspace (sq.m) % of Floorspace

Gainsborough 33 16.7% 4,700 9.4%
Lincoln City Centre 85 13.0% 15,780 9.5%
Market Rasen 26 12.7% 4,930 13.0%
Sleaford 10 11.8% 910 8.3%
UK Average® ‘ - 11.4% - ‘ 9.3%

Source: Site Visit (March 2015), *UK Average Figure, Experian Goad (January 2015)
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GAINSBOROUGH HEALTH CHECK ASSESSMENT

Status: Town Centre — West Lindsey Local Plan (2006)

Centre Overview

The market and industrial town of Gainsborough is the largest settlement in West Lindsey and is defined as a Town Centre in the West Lindsey Local Plan (2006). The
main shopping area in Gainsborough is concentrated along the pedestrianised area of Market Place, Silver Street and Lord Street. Additional retail units are located on
Church Street, Market Street and North Street. Marshall’'s Yard opened in April 2007 and accommodates the majority of the national operators in the town centre in large
modern retail units. The Tesco store on Beaumont Street and the M&S Simply Food unit at Marshall's Yard are the main anchor foodstores in the town, with further
foodstore provision in Gainsborough also available at the Aldi, Lidl and Morrisons units. The Boyds discount shop, Oldrids department store and the Wilkinsons are the

three largest comparison retailers in the centre.
Gainsborough is located approximately 30km to the north-west of Lincoln City Centre, 35km to the west of Market Rasen and 55km to the north of Sleaford.
A site visit of the town centre has been undertaken in order to ensure that the health check analysis could be compiled using the most up-to-date diversity of use and

floorspace figures. This information has then been used to compare the relevant data of Gainsborough town centre with the UK national average figures and, where

necessary, identify any potential issues with the centre.
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Photographs of Gainsborough Town Centre (March 2015)

Photograph 1 (top left): Market Place

Photograph 2 (top centre): Vacant units close to Market Street

Photograph 3 (top right): Riverside walk close to the town centre

Photograph 4 (bottom left): Pedestrianised area on Lord Street

Photograph 5 (bottom centre): Bus stops to the south of the town centre off Hickman Street

Photograph 6 (bottom right): Good quality public realm installations on the centre’s southern gateway at Silver Street
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Diversity of Main Town Centre Uses

Figure 1: Land Use Plan for Gainsborough Town Centre (March 2015)

Source: Site Visit (March 2015)
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Table 6: Diversity of Uses in Gainsborough Town Centre (June 2010
Number of Units

Table 7: Previous Floorspace in Gainsborough Town Centre (June 2010)
Existing Floorspace

Number Gainsborough | UK sq.m Gainsborough

Convenience 17 8.6% 8.8% Convenience 8,510 16.5% 14.4%
Comparison 68 34.5% 33.7% Comparison 25,720 49.8% 37.1%
Retail Service 24 12.2% 13.0% Retail Service 2,200 4.3% 7.0%
Leisure Service 34 17.3% 21.7% Leisure Service 7,150 13.8% 22.8%
Financial and Business Service 22 11.2% 11.0% Financial and Business Service 3,530 6.8% 8.5%
Vacant 32 16.2% 11.3% Vacant

Total . 197 100% . 100% 100%

Source: Experian Goad Report, June 2010 Source: Experian Goad Report, June 2010

Table 8: Diversity of Uses in Gainsborough Town Centre (Jul

Number of Units Existing Floorspace
Number \ Gainsborough sg.m Gainsborough

Convenience 18 9.0% 8.6% Convenience 8,560 16.3% 14.3%
Comparison 69 34.7% 33.5% Comparison 25,820 49.1% 36.9%
Retail Service 25 12.6% 13.2% Retail Service 2,200 4.2% 7.0%
Leisure Service 35 17.6% 21.7% Leisure Service 7,280 13.8% 22.7%
Financial and Business Service 22 11.1% 11.0% Financial and Business Service 3,530 6.7% 8.5%
Vacant 30 15.0% 11.7% Vacant 5,210 9.9% 9.8%
Total . 199 | 100% | 100% Total 52,600 100%

Source: Site Visit, July 2011 Source: Site Visit, July 2011

* UK Average Figure, Experian Goad, April 2011 * UK Average Figure, Experian Goad, April 2011

Table 10: Diversity of Uses in Gainsborough Town Centre (March 2015)
Number of Units

Table 11: Existing Floorspace in Gainsborough Town Centre (March 2015)
Existing Floorspace

Number \ Gainsborough \ UK* sg.m Gainsborough UK*

Convenience 18 9.1% 8.4% Convenience 8,230 16.5% 15.0%
Comparison 68 34.3% 32.5% Comparison 24,450 49.1% 36.1%
Retail Service 30 15.2% 14.1% Retail Service 4,080 8.2% 7.4%
Leisure Service 29 14.6% 22.4% Leisure Service 5,010 10.1% 23.2%
Financial and Business Service 20 10.1% 10.9% Financial and Business Service 3,320 6.7% 8.2%
Vacant 33 16.7% 11.4% Vacant 4,700 9.4% 9.3%
Total . 198 | 100% | 100% Total 49,790 100%6 100% |

Source: Site Visit, March 2015 Source: Site Visit, March 2015

* UK Average Figure, Experian Goad, January 2015 * UK Average Figure, Experian Goad, January 2015
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Diversity of Main Town Centre Uses

The data in Tables 6 to 11 has been obtained from three sources, namely: the June 2010 Goad report; a site visit undertaken by WYG in July 2011; and a site visit undertaken
by WYG in March 2015.

Convenience Units

Tables 10 and 11 show the diversity of use in Gainsborough town centre in March 2015. There are 18 convenience units accounting for 8,230 sg.m of floorspace. The
percentage of units (9.1%) and percentage of floorspace (16.5%) in use for the sale of convenience goods figures are both slightly above the respective national average
figures of 8.4% and 15.0%. At present, the sector is dominated by several national operators, namely Tesco at Beaumont Street (5,180 sq.m), M&S Simply Food at Marshalls
Yard (990 sq.m) and Heron Foods at Market Place (490 sq.m). Gainsborough also accommodates Aldi, Lidl, Morrisons and a Lincolnshire Co-operative Food store, though these
are not included in the defined Goad town centre boundary. There are also a number of other national convenience traders within the town centre, including Cooplands,

Martin's, Greggs bakers, Holland & Barrett and Timpson.

Comparison Units

Comparison traders in Gainsborough occupy 34.3% of all outlets in the town centre, which is slightly above the national average rate of 32.5%. In terms of the comparison
goods floorspace provision in the centre, the 68 units account for 24,450 sq.m of floorspace, with the percentage of floorspace in use for the sale of comparison goods (49.1%)
somewhat above the national average figure of 36.1%. This can largely be attributed to Marshall's Yard, which has a number of large footprint comparison goods units, which
include Wilkinson (2,660 sg.m), Next (920 sq.m) and Halfords (760 sq.m). Other national comparison retailers in the town centre include Argos at Silver Street (1,330 sqg.m),
Boyes at Heaton Street (1,380 sq.m) and Sports Direct at Caskgate Street (1,300 sg.m). The smallest comparison trading units are concentrated along Church Street, Market

Street and Lord Street, with these units mainly occupied by independent traders, primarily selling clothing, jewellery and gift items.

Gainsborough outdoor market is held every Tuesday and Saturday and is located along the pedestrianised area of Market Place and Silver Street. The market stalls sell a range

of convenience and comparison goods, including clothing and homeware, with several stalls also selling hot food and refreshments (defined as leisure service goods).
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Retail Services

Retail services, which comprise such uses as hairdressers, dry cleaners and petrol filling stations, account for 15.2% of outlets (30 units) and 8.2% of floorspace (4,080 sg.m) in
Gainsborough, which compares to respective national averages of 14.1% and 7.4%. ‘Health and beauty’ traders are particularly dominant in this sector, with a total of 16 such
businesses, followed by opticians (four) and travel agents (two). A large Post Office is also located in the Lindsey Centre. However, the retail service units tend more generally
to operate from small units in the town centre, including Co-operative Funeral Care at North Street (270 sq.m), N Manning Motors at North Street (160 sg.m), Tesco filling

station at Beaumomt Street (80 sg.m) and Jacz Dry Cleaners at Church Street (60 sq.m).

Leisure Services

Leisure services, as defined by Experian Goad, include uses such as restaurants, cafes, bookmakers and public houses. Gainsborough is under-provided for in terms of the
proportion of such outlets in comparison to the national average (Gainsborough having 14.6% of its stock in such use compared to the national average of 22.4%). Similarly,
the proportion of floorspace occupied by leisure service units (10.1%) is also significantly below the national average (23.2%). The most common types of leisure service in the
town centre are takeaways, which occupy nine units and 1,410 sq.m of floorspace, and public houses, which occupy seven units and 1,620 sg.m of floorspace. Gainsborough
also accommodates four cafes, three restaurants and three betting shops. A number of national leisure operators are located in the town centre, including KFC, McDonalds,

Costa, Subway, Betfred, Ladbrokes and William Hill.

Financial and Business Services

In terms of financial and business service provision in Gainsborough, the proportion of outlets occupied by such uses (10.1%) is slightly below the national average figure
(10.9%). Similarly, the proportion of floorspace occupied by such uses in Gainsborough (6.7%) is below the national average level (8.2%). There are a total of six retail banks
in the town centre, which are TSB, Barclays, Santander, Halifax, Natwest and HSBC, with an additional two building societies. The centre also has three property service
providers, three legal service operators, three financial service units and three building suppliers. The financial and business service sector units are predominantly grouped

together close to Market Street, Market Place and Church Street.

Non-Retail Units
In addition to the retail and services on offer in Gainsborough, there are a number of non-retail uses, including: five works/warehouse/factory buildings, four offices and three
government and municipal buildings. The former West Lindsey District Council offices on Caskgate/Lord Street (940 sg.m) have remained vacant since the relocation of the

Council to their new premises at Marshall’s Yard.
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Figure 2: Gainsborough (Zone 12)

Copyright 2015 Experian Ltd & NAVTEQ 2015 — Based upon Crown Copyright Material
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The Amount of Retail Floorspace in Edge-of-Centre and Out-of-Centre Locations

As illustrated in Figure 2, the following supermarkets are located in edge-of centre or out-of-centre locations in Gainsborough: Aldi at Lea Road (797 sq.m); Co-op at Queensway

(437 sq.m); Co-op at Front Street (250 sg.m); Lidl at Ropery Lane (743 sq.m); and Morrisons at Heapham Road (2,777 sg.m) (floorspace figures from Storepoint, Q4 2015 -

net).

Retailer Representation

National and Independent Retailers (Experian Goad)

Gainsborough town centre accommodates a variety of independent and national retailers. Marshall's Yard was developed in 2007 and its large purpose built retail units have

attracted numerous multiple traders. Whist the eastern section of the town centre is to some degree dominated by these larger units, the local independent traders are

continuing to operate from the smaller units along Lord Street, Market Street and Church Street.

List of Major Retailers (Experian Goad)

The retail representation indicator is an important sign of the vitality and viability of a centre as it demonstrates the existing and potential future level of operators in the

locality. We have reviewed the number of national and independent retailers which are present within Gainsborough town centre, recognising that multiple retailers (such as

Boots, Marks & Spencer and Primark) can act as anchor tenants in the centre and can add to its appeal and create additional pedestrian footfall. Table 12 shows that

Gainsborough has 12 of the 27 top Goad retailers, indicating its importance in the local area as a retail destination.
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Table 12: Experian Goad list of Major Comparison Retailers
Retailer In town centre?

Argos Yes
BHS No
Boots the Chemist Yes
Yes (located within Oldrids department
Burton
store)
Carphone Warehouse Yes
Clarks No
Clintons Yes
Debenhams No
Dorothy Perkins Yes (located within Oldrids department
store)

H&M No
HMV No
House of Frasier No
John Lewis No
Marks & Spencer Yes
New Look Yes
Next Yes
02 No
Phones 4U No
Primark No
River Island No
Superdrug Yes
TK Maxx No
Topman No
Topshop No
Vodafone No
Waterstones No
WHSmith Yes
Wilkinsons Yes

Source: Site visit, March 2015

Retail Rankings (Venuescore 2013-14 UK Shopping Venue Rankings (Javelin Group))

As noted in Table 4, Gainsborough'’s retail ranking has fallen from 337" in 2010 to 353" in 2013. Whilst the loss of 16 retail ranking spaces may seem large, the position of
settlements within the mid to lower end of the retail rankings may change considerably by relatively small changes to the composition of a centre. In some cases, the loss of a
single shop may cause a settlement to drop by a seemingly significant number of ranking places. However, in reality, the town centre has managed to retain its top retailers

and maintain its relative position in the retail rankings.




Proportion of Vacant Street Level Property

The site visit in March 2015 found that the 33 vacant units in Gainsborough accounted for 4,700 sq.m of town centre floorspace. The proportion of vacant units, at 16.7%,

was significantly above the national average of 11.4%, and the percentage of vacant floorspace (9.4%) is also just above the UK average figure (9.3%).

Table 13: Vacancies in Gainsborough (March 2015
Vacancy Figures

Total Gainsborough (26) UK (%0)
No. of Outlets 33 16.7% 11.4%

Floorspace (sg m) 4,700 9.4% 9.3%
Source: Site Visit (March 2015). UK Average Source: Experian Goad (January 2015)

The distribution of vacant units is spread fairly evenly throughout the town centre, though concentrations of empty units are evident in certain areas to the north of Church
Street, the west of Lord Street and on Silver Street. Furthermore, the former job centre building and a parade of units to the rear of Argos are now completely vacant, which
creates a gap between the main shopping area and the bus stops to the south of the town. Conversely, there are no vacant units in Marshall's Yard. The largest vacant units
in the town centre are the two former hotels on Lord Street (660 sq.m) and Market Street (470 sq.m). Whilst the number of vacant units has increased between July 2011
and March 2015 from 30 to 33, the amount of floorspace has decreased from 5,210 sq m to 4,700 sq.m, which is largely because a vacant unit on Marshall's Yard became

occupied.
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Figure 3: Vacancies in Gainsborough Town Centre (March 2015)

Source: Site Visit (March 2015)
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Pedestrian Footfall

Pedestrian activity was observed during the site visit to Gainsborough in order to identify those areas of movement with a high or low pedestrian footfall. Marshall's Yard
appeared to be an extremely popular retail destination, with high flows of activity around the car park in the centre of the Yard and around the Tesco foodstore. It was clear
that the pedestrianised areas of Lord Street, Market Place and Silver Street were also popular routes for pedestrians and shoppers. However, it was noted that there was limited

pedestrian activity on Church Street and North Street. The area around the bus stops to the south of the town centre also looks to suffer from low levels of pedestrian activity.

Accessibility

Road Access: The A159 is the main access road into Gainsborough town centre, with this road being relatively busy on the day of our visit. Reasonably good access links are

also available to the other outlying major centres of Doncaster (33km) and Lincoln (40km).

Car Parking: There is a plentiful supply of car parking within Gainsborough town centre, with the principal facilities comprising the multi-storey car park on Beaumont Street
(393 spaces and 14 disabled bays), Marshalls Yard (334 spaces), North Street (97 spaces and 8 disabled bays), Bridge Street (86 spaces and 7 disabled bays), Roseway (64
spaces and 4 disabled bays) and Ship Court (60 spaces and 8 disabled bays). In addition, approximately 350 free car parking spaces are available for customers of the Tesco
store on Beaumont Street. Parking charges vary across the town centre from 90p for two hours in Roseway, Bridge Street, North Street and Ship Court and 80p for two hours in

the Beaumont Street multi-storey. The Marshall's Yard car park charges 50p for two hours and longer stay parking is also available through the town centre.

Public transport: The town centre benefits from reasonably good public transport accessibility with Lea Road railway station being located approximately 1.5km to the south
of the town centre (Gainsborough Central railway station to the east of the town centre principally serves a rail freight line). The bus station at Caskgate Street offers services

to Lincoln, Market Rasen and the surrounding outlying centres, with bus pick up points located along the main routes into the town centre.
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Perception of Safety and Occurrence of Crime

From our visit to the town centre, we consider the main shopping area to generally feel safe and secure. The areas with the best sense of safety are Marshall's Yard and the
town squar, due to the good quality built environment and high levels of pedestrian activity. The town centre operates both Shopwatch and Pubwatch schemes, which help to
reduce anti-social behaviour and other incidents by providing radio contact for owners with the CCTV operation system in the town centre. We do not consider that any other
areas feel particularly unsafe. However, the appearance the south of the town centre behind Argos, as well as the bus drop off point along Church Street and North Street,

could be improved, which would give people a greater sense of security in these locations.

State of Town Centre Environmental Quality

Gainsborough is generally an attractive town centre. The modern and large-scale retail and leisure facilities at Marshall’'s Yard to the east of the town provide a popular and
modern destination for visitors to the area. In contrast, the pedestrianised areas of Silver Street, Market Place and Lord Street appear to have suffered from a decline in
pedestrian activity and a number of buildings appear to look slightly tired as a result of trade shifting to Marshall’'s Yard. This area contains a variety of building styles and
designs, with many of the units small in size in comparison to Marshall's Yard. Notwithstanding this, the overall environmental quality of the town centre on the day of the site

visit was reasonably good, with little evidence of litter, vandalism or graffiti.
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LINCOLN CITY CENTRE HEALTH CHECK ASSESSMENT

Status: City Centre — City of Lincoln Local Plan (1998)

Centre Overview

The historic city of Lincoln is an important regional centre, acting as a key employment and retail destination in the East Midlands. The main shopping area in the city
centre is concentrated in the pedestrianised area towards the northern part of High Street, Cornhill, Saltergate and Guildhall Street. There is a variety of both national
multiple and independent small-scale operators in the centre, with many of the main high-street chains present in the city centre, including Marks & Spencer, Primark and
House of Fraser. In addition, St Marks Retail Park, St Marks Shopping Centre and Tritton Retail Park to the west of the town centre accommodate a number of large

format units occupied by national retail and leisure operators, including Toys ‘R’ Us, BHS and Homebase.

Lincoln city centre is located approximately 30km to the south-east of Gainsborough, 30km to the north of Sleaford and 25km to the south-west of Market Rasen.

In order to obtain the most up to date diversity of use and floorspace figures, a site visit was conducted by WYG in March 2015. The information from the site visit has

then been used to compare the relevant data of Lincoln city centre with the UK national average figures and, if necessary, identify any potential issues with the centre.
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Photographs of Lincoln City Centre (March 2015)

Photograph 1 (top left): The beginning of Steep Hill, the pedestrianised road that leads up to the cathedral, which can be seen in the background
Photograph 2 (top centre): Lincoln Central railway station

Photograph 3 (top right): New area of public realm opposite the Waterside Shopping Centre and the River Witham

Photograph 4 (bottom left): The Guild Hall, at the junction of High Street and Guildhall Street

Photograph 5 (bottom centre): People waiting on High Street for a train to pass

Photograph 6 (bottom right): Waterside Shopping centre entrance from High Street

25




Photographs of Lincoln City Centre (March 2015)

Photograph 1 (top left): St Marks Retail Park

Photograph 2 (top centre): Odeon Cinema, Brayford Wharf

Photograph 3 (top right): Market hall

Photograph 4 (bottom left): Outdoor area of St Marks Shopping Centre
Photograph 5 (bottom centre): Lincoln Hirebike stands on Brayford Wharf
Photograph 6 (bottom right): Typical view of the southern part of high street




Diversity of Main Town Centre Uses

Figure 4: Land Use Plan for Lincoln City Centre (March 2015)

Source: Site Visit (March 2015)
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Figure 5: Land Use Plan for Lincoln City Centre (March 2015) — Section 1 (North)

Source: Site Visit (March 2015)
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Figure 6: Land Use Plan for Lincoln City Centre (March 2015) — Section 2 (South)

Source: Site Visit (March 2015)
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Diversity of Main Town Centre Uses

Table 14: Diversity of Uses in Lincoln Cit

Number of Units

Centre (December 2005

Table 16: Diversity of Uses in Lincoln City Centre (Jul

Number of Units

Source: Lincoln Retail and Town Centre Study (GVA Grimley, 2007)

Lincoln
Convenience 39 6.8% 9.1%
Comparison 309 54.0% 46.4%
Service 177 30.9% 32.6%
Vacant 40 7.0% 10.5%
Miscellaneous 7 1.2% 1.4%
Total 572 100% 100%

Source: Site Visit, July 2011
* UK Average Figure, Experian Goad, April 2011

Lincoln
Convenience 41 6.0% 8.6%
Comparison 264 38.8% 33.5%
Retail Service 67 9.8% 13.2%
Leisure Services 144 21.1% 21.7%
Financial and Business Services 75 11.0% 11.0%
Vacant 90 13.2% 11.7%
Total 681 100% 100% |

Source: Site Visit, March 2015

* UK Average Figure, Experian Goad, January 2015

Convenience 46 7.1% 8.4%
Comparison 221 33.9% 32.5%
Retail Service 74 11.3% 14.1%
Leisure Services 150 23.0% 22.4%
Financial and Business Services 76 11.7% 10.9%
Vacant 85 13.0% 11.4%
Total 652 100% 100% |

Existing Floorspace

Table 15: Previous Floorspace in Lincoln City Centre (December 2005

Lincoln
Convenience - - R
Comparison - - -
Service - - -
Vacant 11,984 8.6% 9.0%
Miscellaneous - - -
Total - % %

Source: Lincoln Retail and Town Centre Study (GVA Grimley, 2007)

Table 17: Existing

Existing Floorspace

Floorspace in Lincoln City Centre (Jul

Lincoln

Convenience 10,550 6.2% 14.3%
Comparison 90,720 52.9% 36.9%
Retail Service 7,610 4.4% 7.0%
Leisure Services 32,830 19.2% 22.7%
Financial and Business Services 13,550 7.9% 8.5%
Vacant 16,090 9.4% 9.8%
Total 171,350 100% | 100%

Source: Site Visit, July 2011

* UK Average Figure, Experian Goad, April 2011

Table 19: Existing

Existing Floorspace

Floorspace in Lincoln City Centre (March 2015

sg.m Lincoln UK*

Convenience 10,560 6.3% 15.0%
Comparison 82,510 49.6% 36.1%
Retail Service 8,890 5.3% 7.4%
Leisure Services 35,230 21.2% 23.2%
Financial and Business Services 13,530 8.1% 8.2%
Vacant 15,780 9.5% 9.3%
Total 166,500 100% | 100%

Source: Site Visit, March 2015

* UK Average Figure, Experian Goad, January 2015
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Diversity of Main Town Centre Uses (Continued...)

The figures in Tables 14 to 19 have been obtained from several sources, namely: the February 2011 Goad report; the site visit in July 2011; and the site visit in March 2015.

Convenience Units

Tables 18 and 19 show the diversity of uses in Lincoln city centre in March 2015 with the 46 convenience units accounting for 10,560 sq.m of floorspace. The percentage of
units (7.1%) and floorspace in use for the sale of convenience goods (6.3%) are both below the respective national average figures of 8.4% and 15.0%. The convenience
sector in the centre is dominated by the Lincolnshire Co-operative Food store, which is located in the City Square Centre at Sincil Street (1,680 sq.m) and the indoor market at
City Square (1,530 sg.m). Other convenience operators in Lincoln city centre include Iceland at 334-337 High Street (550 sg.m), Tesco Express at St Marks Shopping Centre
(410 sg.m) and Spar at Brayford Wharf East (340 sg.m). In addition, there are a total of 10 bakers, eight further general convenience stores, four health food stores, three

butchers, three CTNs (Confectionery, Tobacconist and Newsagent), two shoe repairs/key cutting units, two off licences and one greengrocer/deli.

Comparison Units

Comparison traders in Lincoln city centre occupy 33.9% of all outlets in the town centre, which is slightly above the national average rate of 32.5%. In terms of the comparison
goods floorspace provision in the centre, the 221 units account for 82,510 sg.m of floorspace, with the percentage of floorspace in use for comparison goods (49.6%)
significantly above the national average figure (36.1%). This can partly be attributed to the inclusion of the large-scale comparison retail units at the Tritton Retail Park (12,330
sg.m) and St Marks Retail Park (12,780 sg.m) in the Goad town centre boundary. Other large scale comparison units in the town centre include House of Fraser (226-231 High
Street, 2,920 sg.m), Debenhams at St Marks Shopping Centre (2,860 sq.m), Marks & Spencer at 204-206 High Street (2,540 sg.m) and Primark at 216-219 High Street (2,350
sg.m). Lincoln City Centre accommodates a significant number of national multiple operators, including Homebase, BHS, Argos, Boots and New Look. The vast majority of
independent traders operate in the smaller retail units to the north and south of the town centre, as well as in the markets areas. These locations have particularly high

proportions of jewellery, clothing and second-hand stores.

The number of comparison good stores has decreased from 264 to 221 units since July 2011. The amount of comparison floorspace has also decreased from 90,720 sg.m to
82,510 sg.m.
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Diversity of Main Town Centre Uses (Continued...)

Retail Services

Retail services, which comprise such uses as hairdressers, dry cleaners and petrol filling stations, account for 11.3% of outlets (74 units) and 5.3% of floorspace (8,890 sg.m) in
Lincoln city centre, which compare to respective national averages of 14.1% and 7.4%. Health and beauty traders are particularly dominant in this sector, with a total of 48
such businesses, followed by opticians (seven) and businesses offering repair, alteration and restoration services (five). The largest retail service units in Lincoln include Dexel

tyre repairs and services (Scorer Street, 910 sg.m), Halfords Auto Centre (Triton Retail Park, 480 sq.m) and Halfords Auto Centre (High Street, 450 sg.m).

Leisure Services

Leisure services, as defined by Experian Goad, include uses such as restaurants, cafes, bookmakers and public houses. Lincoln City Centre has a similar proportion of leisure
service units compared to the national average (23.0% compared to 22.4%). However, the proportion of floorspace occupied (21.2%) is slightly below the national average
(23.2%). The most common types of leisure service in Lincoln are takeaways which occupy 37 units and 3,670 sq.m of floorspace. Other key leisure uses include public houses
(18 units, 6,310 sq m), restaurants (27 units, 7,560 sq.m), cafes (30 units, 4,160 sg.m), bars (10 units, 3,280 sq.m floorspace) and casinos/betting offices (8 units with a total
of 1,150 sq.m). The development of Brayford Wharf accommodates a concentration of leisure service units, including a number of national operators, such as the Odeon

cinema, Costa, and Zizzi's restaurant.

Financial and Business Services

In terms of the proportion of units occupied by financial and business services in Lincoln city centre, the proportion of outlets (11.7%) is slightly above the national average
figure (10.9%), with the proportion of floorspace occupied by such uses (8.1%) being more or less the same as the national average level (8.2 %). The majority of the financial
and business service units are located in the northern section of the centre, with a particular concentration along Silver Street (2,610 sq.m). There are a total of 27 property

service units and 16 banks in Lincoln, including Lloyds TSB, Barclays and HSBC.

Non-Retail Units
In addition to the retail service on offer within Lincoln city centre, there are a number of non-retail uses, including: seven medical service buildings and five government

buildings.
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Figure 7: Lincoln City Centre and Surrounding Area (Zones 7 and 8)

Copyright 2015 Experian Ltd & NAVTEQ 2015 — Based upon Crown Copyright Material
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The Amount of Retail Floorspace in Edge-of-Centre and Out-of-Centre Locations
In addition to the town centre retail floorspace, there are also a number of units located in edge-of-centre and out-of-centre locations in Lincoln. As illustrated in Figure 7, there

are several large foodstores located outside of Lincoln city centre. Below are several examples of large foodstores surrounding the city centre. The floorspace figures have been

taken from Storepoint (Q4 2014):

Tesco at Wragby Road (10,710 gross, 5,270 net);
Asda at Newark Road (10,771 gross, 5,805 net);
Morrisons at Centaur Road (6,586 gross, 3,357 net);
Waitrose at Nettleham Road (5,295 gross, 2,981 net);
Tesco at Canwick Road (4,045 gross, 2,000 net); and
Lidl at Outer Circle Road (1,569 gross, 910 net)

Retailer Representation

National and Independent Retailers (Experian Goad)

Due to its important role and size, Lincoln City Centre accommodates a significant variety of independent and national retail, service and leisure operators. The largest units
unsurprisingly tend to be operated by large-scale businesses, with the retail parks on the outskirts of the centre also accommodating a number of these types of operators. The

independent retailers are generally concentrated to the northern and southern locations of the centre in the smaller shop units.

Retail Rankings (Venuescore 2013-14 UK Shopping Venue Rankings (Javelin Group))
As indicated in Table 4, the retail ranking of Lincoln City Centre has remained at 77" since 2010. The city has retained its top retailers and continues to function as a Major

Regional destination.
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Table 20: Experian Goad list of Major Comparison Retailers
Retailer In town centre?

Argos Yes
BHS Yes
Boots the Chemist Yes
Burton Yes
Carphone Warehouse Yes
Clarks Yes
Clintons Yes
Debenhams Yes
Dorothy Perkins Yes
H&M Yes
HMV Yes
House of Fraser Yes
John Lewis No
Marks & Spencer Yes
New Look Yes
Next Yes
02 Yes
Phones 4U Yes
Primark Yes
River Island Yes
Superdrug Yes
TK Maxx No
Topman Yes
Topshop Yes
Vodafone Yes
Waterstones Yes
WHSmith Yes
Wilkinsons Yes

Source: Site visit, March 2015

List of Major Retailers (Experian Goad)
The retailer representation indicator is an important sign of the vitality and viability of a centre as it demonstrates the existing and potential future level of operators in the
locality. We have reviewed the number of national and independent retailers which are present within Lincoln city centre, recognising that multiple retailers (such as Boots, Marks

& Spencer and Primark) can act as anchor tenants in the centre and can add to its appeal and create additional pedestrian footfall.

Table 20 shows that Lincoln has 25 of the 27 top Goad retailers. These are mostly concentrated within the northern part of the city centre close to the Waterside Shopping
Centre, as well as in St Mark’s Shopping Centre and St Mark’s Retail Park. These locations reflect the overall requirements of top national operators for the largest store footprints

and high levels of footfall.
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Proportion of Vacant Street Level Property
Our site visit in March 2015 identified 85 vacant units in Lincoln, which account for 15,780 sg.m of the total floorspace. The number of vacant units decreased by five units since
July 2011 and the amount of vacant floorspace also reduced by 310 sg.m. However, the vacancy rate, which currently sits at 13.0%, remains above the January 2015 national

average rate of 11.4%.

Table 21: Vacancies in Lincoln (March 2015

Vacancy
Total Lincoln (26) UK (%0)
No. of Outlets 85 13.0% 11.4%
Floorspace (sq m) 15,780 9.5% 9.3%

Source: Site Visit (March 2015). UK Average Source: Experian Goad (January 2015)

There are several patches within the city centre where vacancy levels are high. These include the part of High Street immediately to the south of the railway line, the southern part
of Sincil Street and the block between Bank Street, free School Lane and Silver Street. There were also three vacant units in the Waterside Shopping Centre, which are found in

quite prominent locations.
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Figure 8: Vacancies in Lincoln City Centre (March 2015)

Source: Site Visit (March 2015)
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Pedestrian Flows

Pedestrian movement in Lincoln city centre on a Thursday in March 2015 appeared to be fairly high, with particular concentrations of activity noted at the pedestrianised
junction of High Street, Guildhall Street and Saltergate, with the square around Cornhill, House of Fraser and Boots in particular attracting significant numbers of shoppers. It
was noted that there was a lesser level of pedestrian activity in the southern section of High Street, as well as along Silver Street, St Benedict's Square and, to a lesser extent,

along Station Street and in the Waterside Shopping Centre.

Accessibility

Road Access: The primary access roads into Lincoln city centre comprise the A15, A46 and A57, with fairly high traffic levels noted on each of these routes during our site visit
in March 2015. Tritton Road, High Street and Canwick Road also provide the key routes into Lincoln from the south, with the partial pedestrianisation of High Street, Sincil
Street, Guildhall Street and Saltergate effectively limiting traffic movement in this area. It was noted that High Street can become extremely busy at times, with queuing traffic

backing up waiting for trains to pass by.

Car Parking: Lincoln city centre accommodates a number of car parking facilities, including Tentercroft Street (401 spaces and 12 disabled bays), Oxford Street (170 spaces),
King Street (102 spaces and two disabled bays), Wigford Way (80 spaces), Silver Street (51 spaces), St Martins Lane (47 spaces), Flaxengate (31 spaces) and St Marys Street
(31 spaces). Car parking facilities are also available at the various multi-storey car parks in the centre, namely Broadgate (430 spaces and six disabled bays), Lucy Tower (444
spaces and 11 disabled bays), Wigford Way (362 spaces), Norman Street (300 spaces) and St Marks Shopping Centre (271 spaces). In addition, the two retail parks to the west

of the centre contain a significant number of other car parking spaces, namely St Marks Retail Park (624 spaces) and Tritton Retail Park (500 spaces).

Public transport: Lincoln Central railway station on St Marys Street provides a frequent train, with regular direct services to outlying rural settlements, including North
Hykeham and Birchwood. The station also operates to regional destinations including Leicester, Grimsby, Newark, Peterborough, Scunthorpe and Doncaster. The bus station,

which is located to the east of the main shopping area on Melville Street, also provides numerous bus services to the main centres surrounding Lincoln city centre.
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Perception of Safety and Occurrence of Crime

There are a total of 138 CCTV cameras in Lincoln which are monitored 24 hours, with the areas covered including Lincoln city centre, St Marks, North Kesteven, Monks Road and
the Carlton Centre. Analysis of Lincolnshire Police crime information shows that the most common types of crime in the city centre are anti-social behaviour offences, which
account for over a quarter of all incidents. However, shop lifting also appears to be a regular issue, which account for approximately a fifth of all offences
(www.police.co.uk/lincolnshire, March 2015). Lincoln city centre operates two Pubwatch schemes, which are managed by a dedicated Night Time Manager. An encrypted radio
system is also available to CCTV staff, street pastors and door staff. Regular meetings are also held with Lincolnshire Police, Lincoln City Council, Lincoln BIG and the Security

Group to help prevent crime in the city centre.

During our visit to the city centre, we observed that the main shopping areas feel generally safe and secure. The streets appear to be well overlooked and there is sufficient

pedestrian activity to create a good sense of natural surveillance.

State of Town Centre Environmental Quality

Overall, the environmental quality of Lincoln city centre is good, with the retail core concentrated on the pedestrianised northern area of High Street, Cornhill, Saltergate and
Guildhall Street. There are a variety of building styles and designs in the centre, with historic units situated alongside modern developments to create an attractive shopping and
leisure destination. The Waterside, St Marks Shopping Centre and Brayford areas appeared to be particularly attractive. The older part of the city around the cathedral is also of
high quality. However, the city centre does have some lesser quality areas, including those parts of the city with high levels of vacancy and the southern part of High Street.

Notwithstanding this, the overall environmental quality on the day of the site visit was good, with little evidence of litter, vandalism or graffiti.
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MARKET RASEN HEALTH CHECK ASSESSMENT

Status: Town Centre — West Lindsey Local Plan (2006)

Centre Overview

Market Rasen is a small market town in West Lindsey District and is defined as a town centre (along with Gainsborough and Caistor) in the West Lindsey Local Plan
(2006). The main shopping area in Market Rasen is concentrated along Queen Street, Union Street, Market Place and John Street. The Lincolnshire Co-operative Food
store on John Street anchors the town, with further foodstore provision in Market Rasen also available at Mattu’s Local on Union Street and the Tesco foodstore on the

outskirts of the town centre.

Market Rasen is located on the main route between Grimsby and Lincoln (the A46), with Gainsborough located approximately 35km to the west and Lincoln City Centre

26km to the south-west.

A site visit of the town centre has been undertaken in order to ensure that the health check analysis could be compiled using the most up-to-date diversity of use and
floorspace figures. This information has been used to compare the relevant data of Market Rasen town centre with the UK national average figures and, where necessary,

identify any potential issues with the centre.
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Photographs of Market Rasen Town Centre (March 2014)

Photograph 7 (top left): Pedestrian crossing across Queen Street

Photograph 8 (top centre): Market Place car park

Photograph 9 (top right): Albion Tea Shop, Queen Street

Photograph 10 (bottom left): Typical example of high quality shop frontage on Queen Street
Photograph 11 (bottom centre): Market Rasen railway station (outside town centre boundary)
Photograph 12 (bottom right): Tourist information board in Market Place
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Diversity of Main Town Centre Uses

Figure 9: Land Use Plan for Market Rasen Town Centre (March 2015)

Source: Site Visit (March 2015)
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Diversity of Main Town Centre Uses

Table 22: Diversity of Uses in Market Rasen Town Centre (July 2007 Table 23: Previous Floorspace in Market Rasen Town Centre
Number of Units Existing Floorspace
Number | Market Rasen UK* | . Market Rasen |

Convenience 9 10.3% 8.4% Convenience 2,070 18.5% 13.7%
Comparison 31 35.6% 35.3% Comparison 2,960 26.5% 38.8%
Retail Service 13 14.9% 12.6% Retail Service 1,040 9.3% 6.8%
Leisure Services 17 19.5% 21.3% Leisure Services 2,800 25.1% 22.5%
Financial and Business Services 11 12.6% 11.5% Financial and Business Services 1,770 15.8% 9.0%
Vacant 6 6.9% 10.6% Vacant 530 4.7% 8.6%
Total 87 | 100% 100% | Total 11,170 100% | 100%

Source: Experian Goad Report, July 2007 Source: Experian Goad Report, July 2007

*UK Average Figure, Experian Goad, December 2008 *UK Average Figure, Experian Goad, December 2008

Table 24: Diversity of Uses in Market Rasen Town Centre (Jul Table 25: Existing Floorspace in Market Rasen Town Centre (July 2011)

Number of Units

Existing Floorspace

Number \ Market Rasen UK* Market Rasen
Convenience 10 11.4% 8.6% Convenience 2, 160 19.3% 14.3%
Comparison 30 34.1% 33.5% Comparison 2,900 25.9% 36.9%
Retail Service 12 13.6% 13.2% Retail Service 860 7.7% 7.0%
Leisure Services 18 20.5% 21.7% Leisure Services 3,010 26.9% 22.7%
Financial and Business Services 8 9.1% 11.0% Financial and Business Services 1,280 11.4% 8.5%
Vacant 11.4% 11.7% Vacant 990 8.8% 9.8%
Total 100% 100% \ Total 11,200 100% 100%

Source: Site Visit, July 2011
* UK Average Figure, Experian Goad, April 2011

Table 26: Diversity of Uses in Market Rasen Town Centre (March 2015)

Number of Units

Source: Site Visit, July 2011
* UK Average Figure, Experian Goad, April 2011

Table 27: Existing Floorspace in Market Rasen Town Centre
Existing Floorspace

March 2015)

Number | Market Rasen UK* | Market Rasen
Convenience 9 10.6% 8.4% Convenience 2, 060 18.8% 15.0%
Comparison 25 29.4% 32.5% Comparison 2,430 22.2% 36.1%
Retail Service 13 15.3% 14.1% Retail Service 1,010 9.2% 7.4%
Leisure Services 18 21.2% 22.4% Leisure Services 2,930 26.7% 23.2%
Financial and Business Services 10 11.8% 10.9% Financial and Business Services 1,630 14.9% 8.2%
Vacant 10 11.8% 11.4% Vacant 910 8.3% 9.3%
Total 85 | 100% 100% | Total 10,970 100% 100%

Source: Site Visit, March 2015
* UK Average Figure, Experian Goad, January 2015

Source: Site Visit, July 2011
* UK Average Figure, Experian Goad, January 2015
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Diversity of Main Town Centre Uses

The data in Tables 22 to 27 has been obtained from several sources, namely: the July 2007 Goad map of Market Rasen; the results of our site visit in July 2011; and the results

of our site visit in March 2015.

Convenience Units

Tables 26 and 27 show the diversity of uses in Market Rasen town centre in March 2015. There were nine convenience units, which accounted for 2,060 sq.m of floorspace. The
number of convenience stores has decreased since July 2011 by one unit, which was the former greengrocer, which is in the process of conversion to a dwelling. The
percentage of units (10.6%) and floorspace in use for the sale of convenience goods (18.8%) are both above the respective national average figures of 8.4% and 15.0%. At
present, the sector is dominated by two national operators, namely the Co-op at John Street (930 sq.m) and Mattu’s Local at Union Street (450 sg.m). A large Tesco store
(2,677 sq.m) is located on the outskirts of Market Rasen town centre, beyond the defined Goad boundary. The rest of the convenience sector units are operated predominantly

by independent traders and comprise four bakers and confectioners, two butchers and a further general convenience store.

Comparison Units

Comparison traders in Market Rasen occupy 29.4% of all outlets in the town centre, which is broadly commensurate to the national average rate of 32.5%. In terms of the
comparison goods floorspace provision in the centre, the 25 units account for 2,430 sq.m of floorspace, though the percentage of floorspace in use for comparison goods
(22.2%) is below the national average figure of 36.1%. There are very few national comparison retailers in Market Rasen, with only the Boots pharmacy (Queen Street, 160
sg.m) and Age UK at Union Street (80 sg.m) charity shop. The remaining 23 units are operated by independent retailers, with the largest comparison units being Jacques Home

Hardware at Market Place (200 sg.m) and Boots Chemist at Queen Street (160 sq.m).

Retail Services

Retail services, which comprise such uses as hairdressers, dry cleaners and petrol filling stations, account for 15.3% of outlets (13 units) and 9.2% of floorspace (1,010 sg.m) in
Market Rasen, which is slightly higher than the respective national averages of 14.1% and 7.4%. Market Rasen has a total of 10 ‘Health and beauty’ independent traders, with
the other retail service uses comprising an opticians at Market Place (50 sq.m) and the Co-operative travel agents at Market Place (80 sg.m). The Post Office (90 sq.m) is

located on John Street.
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Diversity of Main Town Centre Uses (Continued...)

Leisure Services

Leisure services, as defined by Goad, include uses such as restaurants, cafes, bookmakers and public houses. Market Rasen is generally well-provided for in terms of the
number of leisure units in the town centre, with the 18 units occupying 21.2% of all the outlets. The proportion of floorspace occupied by the leisure sector (26.7%) is above
the national average (23.2%). Take-away traders occupy six units in the town centre (930 sg.m) and public houses occupy four units (720 sg.m). There are also four cafes and

one betting shop, a club, restaurant and a hotel. There are no national leisure operators in Market Rasen town centre.

Financial and Business Services
The proportion of units occupied by financial and business services in Market Rasen (11.8%) is slightly above the national average figure (10.9%), whilst the proportion of
floorspace occupied by such uses in the town centre (14.9%) is a clear margin above the national average level (8.2%). There are four property service units, as well as three

retail banks, which are Lloyds, Nat West and HSBC. The town centre also offers a solicitor, an accountant and a building supplier.

Non-Retail Units

In addition to the retail service on offer within Market Rasen, there are also two dental surgeries and a community centre operating in the town centre.
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Figure 10: Market Rasen (Zone 14)

Copyright 2015 Experian Ltd & NAVTEQ 2015 — Based upon Crown Copyright Material
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The Amount of Retail Floorspace in Edge-of-Centre and Out-of-Centre Locations

As illustrated in Figure 10, the Tesco supermarket on Linwood Road is outside of the town centre boundary. The store opened in September 2005 and has a gross area of 2,677
sg.m and a net sales area of 1,395 sq.m (Storepoint, Q4 2014). It appeared to be trading well on the day of the site visit, although pedestrian movement between the store and

Market Rasen town centre seemed to be limited.

There are also a number of additional units to the west of Queen Street and on Wellingham Road, past the railway bridge, that are not featured on the Goad plan. These
comprise mainly comparison goods stores, with a number of units offering electrical and home improvement items, such as fitted kitchens, baths and washing machines. There

is also a further health and beauty unit and a fish and chip shop.

Retailer Representation

National and Independent Retailers (Experian Goad)
Market Rasen town centre accommodates a limited number of national retailers, namely: the Lincolnshire Co-operative and Martin's foodstores, Cooplands bakery, two
comparison retailers (Boots Chemist and Age UK charity shop), three financial and business service operators (Lloyds TSB, NatWest and HSBC) and two retailer service

operators (the Post Office and the Co-operative Travel Agent). There are no national leisure operators located in Market Rasen.

Retail Rankings (Venuescore 2013-14 UK Shopping Venue Rankings (Javelin Group))

As noted in Table 4, the retail ranking score of Market Rasen has fallen slightly from 1,875" in 2010 to 1,907 in 2013/14. Whilst the loss of 32 retail ranking spaces may seem
large, the position of settlements within the lower end of the retail rankings may change considerably by relatively small changes to the composition of a centre. In some cases,
the loss of a single shop may cause a settlement to drop by a seemingly significant number of ranking places. However, in reality, the town centre has managed to retain its top

retailers and maintain its relative position in the retail rankings.
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Top Retailers (Experian Goad)

The retailer representation indicator is an important sign of the vitality and viability of a centre as it demonstrates the existing and potential future level of operators in the

locality. We have reviewed the number of national and independent retailers which are present within Market Rasen town centre, recognising that multiple retailers (such as

Boots, Marks & Spencer and Primark) can act as anchor tenants in the centre and can add to its appeal and create additional pedestrian footfall.

Table 28 shows that Market Rasen has only one of the 27 top Goad retailers. This is the Boots Chemist, which is located on Queen Street (160 sq.m). This reflects the small unit

sizes within the town centre and the small size of the town, which are more attractive to independent traders.

Table 28: Experian Goad list of Major Comparison Retailers
Retailer \ In town centre?

Argos No
BHS No
Boots the Chemist Yes
Burton No
Carphone Warehouse No
Clarks No
Clintons No
Debenhams No
Dorothy Perkins No
H&M No
HMV No
House of Frasier No
John Lewis No
Marks & Spencer No
New Look No
Next No
02 No
Phones 4U No
Primark No
River Island No
Superdrug No
TK Maxx No
Topman No
Topshop No
Vodafone No
Waterstones No
WHSmith No
Wilkinsons No

Source: Site visit, March 2015
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Proportion of Vacant Street Level Property
The site visit in March 2015 found that the 10 vacant units in Market Rasen, which accounted for 990 sq.m of the total floorspace in the town centre. The rate of vacant outlets,
at 11.8%, was above the national average rate of 11.4%, whilst the proportion of total floorspace (8.3%) is just below the UK average figure (9.3%). The size of the vacant

units varies from 20 sq m to 340 sq.m.

Table 29: Vacancies in Market Rasen (March 2015

Vacancy
Total Market Rasen (%) UK (%26)
No. of Outlets 10 11.8% 11.4%
Floorspace (sq m) 910 8.3% 9.3%

Source: Site Visit (March 2015). UK Average Source: Experian Goad (January 2015)

There is a fairly even distribution of empty units throughout the town centre, although the majority are located on Queen Street, with the six vacant units providing a total
floorspace of 660 sq.m. Other vacant units are located on George Street (40 sg.m), King Street (60 sq.m), John Street (50 sg.m) and Market Place (100 sq.m). Between July
2011 and March 2015, the number of vacant units in Market Rasen has remained at a constant level and the total amount of vacant floor space has decreased slightly from 990

sg.m to 910 sqg.m.
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Figure 11: Vacancies in Market Rasen Town Centre (March 2015)

Source: Site Visit (March 2015)
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Pedestrian Footfall

Pedestrian activity was observed during the site visit of Market Rasen in order to identify those areas of movement with a high or low pedestrian footfall. Overall, it was noted
that there was a relatively low level of pedestrian activity in the town centre, particularly on King Street to the west of the town centre and on Union Street to the south.
Pedestrian activity was concentrated on Market Place and Queen Street, with a frequent flow of movement between these streets and the Co-operative Food store. It was also

noted that the routes between the town centre and the Tesco store and train station appeared to be quiet.

Accessibility
Road Access: Market Rasen is located on the A46 which connects Lincoln city centre to Grimsby, with the A631 running directly through the town centre along Market Place

and Queen Street.

Car Parking: There is an adequate supply of car parking in the town centre, with the principal facilities including: the Union Street car park next to the Mattu’s Local store
(approximately 50 spaces); John Street car park next to the Co-operative Food store (approximately 90 spaces); and the Market Place car park (approximately 40 spaces).
These car parks are all free. There is also free on street parking on the side roads that join onto Queen Street, as well as free customer car parking in the Tesco store on

Linwood Road.

Public transport: Market Rasen benefits from good accessibility by public transport, with the railway station on Chapel Street less than five minutes walk from the town
centre. There are seven services a day in each direction (once every two hours) to the main surrounding centres, including Grimsby and Lincoln. In addition, regular bus

services are also available from opposite the Market Place to Lincoln City Centre, Scunthorpe, Grimsby and the outlying smaller areas.

State of Town Centre Environmental Quality
The town centre environment of Market Rasen is considered to be of a reasonably good quality, though the vacant units detract from the overall attractiveness of the centre.
Notwithstanding this, there was little evidence of litter, vandalism or graffiti on the day of the site visit. We also noted high quality public realm around Market Place, numerous

attractive fascias on Queens Road and that the railway station is particularly well kept.
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SLEAFORD HEALTH CHECK ASSESSMENT

Status: Town Centre — North Kesteven Local Plan (2007)

Centre Overview

Sleaford is identified in the Local Plan (2007) as being the only free-standing town in North Kesteven District, with the town recognised as offering a significant role as a
service centre in terms of its retail provision. Reference is made in the Plan to the town providing daily and weekly shopping facilities, specialist shops, financial and office
services, medical services and a wide range of other community and recreational facilities. The main shopping area of Sleaford is concentrated on Southgate, with various
other secondary shopping streets, including Market Place and Westgate. The primary convenience foodstores in the town centre comprise the Sainsbury’s supermarket to
the rear of the Riverside Shopping Centre, the Iceland store on Southgate and the Aldi supermarket to the south of the town centre on Mareham Lane. Other foodstore

units on the outskirts of Sleaford include the Tesco, Lidl and Co-op units on Lincoln Road to the north of the town centre.

A site visit of the town centre has been undertaken in order to ensure that the health check analysis could be compiled using the most up-to-date diversity of use and
floorspace figures. This information has then been used by WYG to compare the relevant data of Sleaford town centre with the UK national average figures and, where

necessary, identify any potential issues with the centre.

52




Photographs of Sleaford Town Centre (March 2014)

Photograph 7 (top left): North Gate

Photograph 8 (top centre): Vacant units in Riverside Shopping Centre

Photograph 9 (top right): Sleaford railway station

Photograph 10 (bottom left): Pedestrian crossing on South Gate

Photograph 11 (bottom centre): Public art installation of a dragon on the corner at the junction of Boston Road and South Gate
Photograph 12 (bottom right): Aldi, Sleaford, which is located in the far south of the town centre
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Diversity of Main Town Centre Uses

Figure 12: Land Use Plan for Sleaford Town Centre (March 2015)

Source: Site Visit (March 2015)
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Table 30: Diversity of Uses in Sleaford Town Centre (October 2009

Number of Units

Number Sleaford UK*
Convenience 18 9.2% 8.8%
Comparison 63 32.1% 34.4%
Retail Service 33 16.8% 13.0%
Leisure Service 35 17.9% 21.5%
Financial and Business Service 22 11.2% 11.1%
Vacant 25 12.8% 10.8%
Total 196 100% 100%b
Source: Experian Goad Report, October 2009
*UK Average Figure, Experian Goad, September 2009
Table 32: Diversity of Uses in Sleaford Town Centre (July 2011
Number of Units \
Number Sleaford \ UK* \
Convenience 17 8.7% 8.6%
Comparison 66 33.7% 33.5%
Retail Service 34 17.3% 13.2%
Leisure Services 36 18.4% 21.7%
Financial and Business Services 22 11.2% 11.0%
Vacant 21 10.7% 11.7%

Total 196
Source: Site Visit, July 2011
* UK Average Figure, Experian Goad, April 2011

Number of Units

Table 34: Diversity of Uses in Sleaford Town Centre (March 2015

100% 100% |

Number Sleaford
Convenience 18 8.8% 8.4%
Comparison 59 28.9% 32.5%
Retail Service 37 18.1% 14.1%
Leisure Services 36 17.6% 22.4%
Financial and Business Services 28 13.7% 10.9%
Vacant 26 12.7% 11.4%
Total 204 100% | 100% |

Source: Site Visit, March 2015
* UK Average Figure, Experian Goad, January 2015

Table 31: Existing Floorspace in Sleaford Town Centre (October 2009)
Existing Floorspace

sg.m Sleaford
Convenience 4,980 13.0% 14.2%
Comparison 9,990 26.2% 37.6%
Retail Service 4.540 11.9% 7.0%
Leisure Service 7,450 19.5% 22.7%
Financial and Business Service 5,430 14.2% 8.7%
Vacant 5,800 15.2% 9.1%
Total \ 38,190 100% 100%

Source: Experian Goad Report, October 2009
*UK Average Figure, Experian Goad , September 2009

Table 33: Existing Floorspace in Sleaford Town Centre (Jul
Existing Floorspace

Sleaford
Convenience 4,920 12.9% 14.3%
Comparison 10,810 28.4% 36.9%
Retail Service 4,530 11.9% 7.0%
Leisure Service 7,500 19.7% 22.7%
Financial and Business Service 5,500 14.4% 8.5%
Vacant 4,850 12.7% 9.8%
Total 38,110 100% 100%0

Source: Site Visit, July 2011
* UK Average Figure, Experian Goad, April 2011

Table 35: Existing Floorspace in Sleaford Town Centre (March 2015)
Existing Floorspace

sg.m Sleaford
Convenience 4,480 11.8% 15.0%
Comparison 9,370 24.8% 36.1%
Retail Service 4,370 11.6% 7.4%
Leisure Service 8,720 23.1% 23.2%
Financial and Business Service 5,940 15.7% 8.2%
Vacant 4,930 13.0% 9.3%
Total \ 37,810 100% 100%0

Source: Site Visit, March 2015
* UK Average Figure, Experian Goad, January 2015
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Diversity of Main Town Centre Uses

The data in Tables 30 to 35 has been obtained from three sources, namely: the October 2009 Goad map of Sleaford; our site visit in July 2011; and our site visit in March 2015.

Convenience Units

In March 2015, there were 18 convenience units in Sleaford town centre which accommodated a total floorspace of 4,480 sq.m. The percentage of units (8.8%) figure is
marginally above the national average rate (8.4%), whilst the amount of floorspace in use for the sale of convenience goods (11.0%) is below the national average figure
(15.0%). At present, the sector is dominated by two national supermarket operators, namely the Sainsbury’s unit at the Riverside Shopping Centre (1,700 sq.m) and the Aldi
unit on Mareham Lane (1,220 sq.m). Other multiple convenience operators in the town centre include Iceland at Southgate (640 sq.m), Greggs at Southgate (110 sq.m),
Thorntons at Southgate (60 sq.m), and Timpson at Carre Street (60 sg.m). There are also a total of seven bakers and confectioners, two general convenience stores, two

butchers, two shoe repairs/key cutting units and one health foods store.

Comparison Units

Comparison traders in Sleaford occupy 28.9% of all outlets in the town centre, which is below the national average rate of 32.5%. In terms of the comparison goods floorspace
provision in the centre, the 59 units account for 9,370 sg.m of floorspace, with the percentage of floorspace in use for comparison goods (24.8%) below the national average
figure of 36.1%. The largest comparison units in Sleaford comprise the Yorkshire Trading Company unit (640 sq.m, Southgate), Boots at Southgate (610 sg.m), Boyes discount
store at Carre Street (490 sq.m) and Age UK at Carre Street (440 sg.m). There has been an 10.7% decrease in the number of comparison units and a 13.3% decrease in the

amount of comparison goods floorspace in Sleaford between July 2011 and March 2015.

Retail Services

Retail services, which comprise such uses as hairdressers, dry cleaners and petrol filling stations, account for 18.1% of outlets (37 units) and 11.6% of floorspace (4,370 sg.m)
in Sleaford town centre, which compares to respective national averages of 14.1% and 7.4%. The largest retail service store is the Post Office at Southgate (1,270 sq.m),
though it should be noted that the majority of the unit is used as a delivery depot. There are a number of national retail service operators in Sleaford, namely three travel
agents (Co-operative Travel, Thomas Cook and Thomson) and Specsavers. Also within the town centre are a total of 25 health and beauty independent traders, four opticians,

two units offering Repair, Alterations & Restoration services, one dry cleaners and a vehicle repairs centre.
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Diversity of Main Town Centre Uses (Continued...)

Leisure Services

Sleaford town centre is slightly under represented in terms of the number (36) and amount of leisure service floorspace (8,720 sg.m) in comparison with the national average.
Three of the four largest leisure units are public houses, namely The Beer & Bean at Southgate (1,030 sq.m), The Pack Horse at Northgate (910 sg.m) and The Barge & Bottle
at Carre Street (510 sg.m). There are several national leisure operators in Sleaford, including Costa, Subway, Ladbrokes, William Hill and Mark Jarvis bookmakers. The most

prominent leisure sectors in the town centre are take-away units (nine units, 850 sg.m), restaurants (seven units, 1,440 sq.m) and public houses (five units, 2,860 sg.m).

Financial and Business Services

Sleaford has 28 units that fall within the financial and business service category. The proportion of this type of unit, at 13.7%, is slightly above the national average figure of
10.9%. However, the proportion of floorspace occupied by such uses in the town centre, at 15.7%, is significantly higher than the national average level of 8.2% with the total
amount of financial and business service floorspace being 5,940 sg.m. The property service sector accounts for most of the financial and business service units in the town
centre, with the ten units accounting for 1,180 sq.m of floorspace. The largest units comprise the Turnbull & Co building suppliers at Southgate (1,920 sq.m) and Lloyds TSB

bank at Northgate (460 sg.m). There are a number of national operators in Sleaford, including Nationwide, Nat West, HSBC, Halifax, Barclays and Swinton.

Non-Retail Units
In addition to the retail service on offer within Sleaford town centre, there are also a number of other non-retail units, including five medical service buildings, four government

buildings and three information and advice centres, including the Citizens Advice Bureau.
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Figure 13: Sleaford (Zone 10)

Copyright 2015 Experian Ltd & NAVTEQ 2015 — Based upon Crown Copyright Material
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The Amount of Retail Floorspace in Edge-of-Centre and Out-of-Centre Locations

There are three large convenience units located outside of the defined Goad town centre boundary (Tesco, Lidl and the Lincolnshire Co-operative Food store), though it should
be noted that the Tesco store on Northgate is included within the defined town centre boundary of the North Kesteven District Council Local Plan but is excluded from the Goad
map, whilst the Aldi store on Mareham Lane is not included within the Local Plan boundary but is identified in the Goad town centre map. Data from Storepoint (Q4, 2014),
which is schedule of major goods floorspace, identifies that the Tesco store has a gross floorspace of 4,179 sq.m and a net floorspace of 2,066 sq.m, with the store and car park
reasonably busy on the day of the site visit. Lidl store has a net floorspace of 865 sq.m, with the Co-op store having a net floorspace of 437 sq.m. Other large units not shown

on the Goad plan include the Original Factory Shop on Carre Street and Homebase on Northgate.

Retailer Representation

National and Independent Retailers (Experian Goad)
Sleaford accommodates a number of key national retailers, reflecting its important role as the key centre in North Kesteven. Of the town centre units shown on the Goad plan,
there are the following multiple operators six convenience retailers, 12 comparison retailers, five retail service operators, five leisure operators and eight financial and business

service operators.

Retail Rankings (Venuescore 2013-14 UK Shopping Venue Rankings (Javelin Group))

As identified in Table 4, the Sleaford’s retail ranking has fallen slightly from 469" in 2010 to 495™ in 2013/14. Whilst the loss of 26 retail ranking spaces may seem large, the
position of settlements within the mid to lower end of the retail rankings may change considerably by relatively small changes to the composition of a centre. In some cases, the
loss of a single shop may cause a settlement to drop by a seemingly significant number of ranking places. However, in reality, the town centre has managed to retain its top

retailers and maintain its relative position in the retail rankings.
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Top Retailers (Experian Goad)

The retailer representation indicator is an important sign of the vitality and viability of a centre as it demonstrates the existing and potential future level of operators in the

locality. We have reviewed the number of national and independent retailers which are present within Sleaford town centre, recognising that multiple retailers (such as Boots,

Marks & Spencer and Primark) can act as anchor tenants in the centre and can add to its appeal and create additional pedestrian footfall.

Table 36 shows that Market Rasen has only four of the 27 top Goad retailers, which are Boots the Chemist (610 sgq.m), Clarks (100 sq.m), Superdrug store (410 sg.m) and the

WHSmith store (270 sg.m), all of which are located on Southgate.

Table 36: Experian Goad list of Major Comparison Retailers
Retailer In town centre?

Argos No
BHS No
Boots the Chemist Yes
Burton No
Carphone Warehouse No
Clarks Yes
Clintons No
Debenhams No
Dorothy Perkins No
H&M No
HMV No
House of Frasier No
John Lewis No
Marks & Spencer No
New Look No
Next No
02 No
Phones 4U No
Primark No
River Island No
Superdrug Yes
TK Maxx No
Topman No
Topshop No
Vodafone No
Waterstones No
WHSmith Yes
Wilkinsons No

Source: Site visit, March 2015
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Proportion of Vacant Street Level Property

The site visit in March 2015 found there to be 26 vacant units in Sleaford, which accounted for 4,930 sg.m of the total floorspace in the town centre. The rate of vacant outlets,
at 12.7%, is above the national average rate of 11.7%. The proportion of total floorspace (13.0%) is also above the UK average figure (9.3%). The size of the vacant units

varies from 20 sg m to 1,880 sg.m and some of the units have been vacant for sustained periods of time.

Table 37: Vacancies in Sleaford (March 2015
Vacancy
Total Sleaford (%) UK (%)
No. of Outlets 26 12.7% 11.4%
Floorspace (sgq m) 4,930 13.0% 9.3%
Source: Site Visit (March 2015). UK Average Source: Experian Goad (January 2015)

Between Since July 2011, there has been increase in both the number of vacant units in Sleaford town centre (from 21 to 26 units) and the amount of vacant floorspace (from
4,850 sg.m to 4,930 sq.m). Empty units are most concentrated around the north-west of the town centre around the Riverside Shopping Centre, which has 11 vacancies.

However, there is also a cluster of empty units towards the south of the town centre close to the railway station.

By far the largest vacant unit in the town centre is the former Corn Exchange building (Market Place, 1,880 sq.m), which was identified as being vacant as far back as October
2009. However, planning permission was granted in April 3013 for the restoration of this building and the change use for A1, A2, A3 and D2 purposes. The application also

includes the creation of several new dwellings (application reference number 13/0137/FULEXT).
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Figure 14: Vacancies in Sleaford (March 2015)

Source: Site Visit (March 2015)
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Pedestrian Footfall

Pedestrian activity was observed during our site visit to Sleaford in order to identify those areas of movement with a high or low pedestrian footfall. There appeared to be a
reasonable level of pedestrian activity along Southgate. The Sainsbury and Tesco supermarkets also appeared to be busy. However, low number of pedestrians were observed

around the Riverside Shopping Centre. The Bristol Arcade also appeared quiet on the day of the site visit.

Accessibility
Road Access: Sleaford is located to the east of the A15 and to the south and west of the A17, with Grantham located 25km to the south west and Lincoln city centre 30km
to the north. The town centre has a one-way traffic system on Southgate and Carre Street. This reduces vehicle speeds within the centre, although cars were seen to be

queuing at times, particularly if the traffic lights at the pedestrian crossings were on red. However, traffic congestion did not appear to be a major issue during our visit.

Car Parking: There are several pay and display car parks in Sleaford town centre, with the largest facilities located at Eastgate (172 spaces and four disabled bays), East
Banks (137 spaces and eight disabled bays), Money’s Yard (87 spaces and seven disabled bays), Jermyn Street (69 spaces and two disabled bays) and Market Place
(approximately 50 spaces). Further customer car parking provision is available within the town centre at the Sainsbury's (Watergate, approximately 150 spaces) and Aldi

(Mareham Lane, approximately 85 spaces) supermarkets.

Public transport: Sleaford train station is located to the south of the town centre, with a level crossing on Southgate, Station Road and London Road. Bus stops are located
throughout the centre, including on Station Road, Southgate and Market Place. A frequent bus and train service is provided to the key surrounding centres, including Lincoln

city centre, Gainsborough and Nottingham, in addition to the smaller outlying settlements.
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Perception of Safety and Occurrence of Crime

Sleaford operates a Business Improvement District (BID), which provides overnight security patrols in the BID area seven days a week. In addition, the Sleaford Shopwatch,
Businesswatch and Pubwatch Schemes have been further developed and continue to be run in partnership with Sleaford BID, Sleaford Town Council, North Kesteven District
Council and North Kesteven Community Safety Partnership. The Sleaford Shopwatch scheme provides its members with radio link handsets to report any suspicious activity,

incidents or anti-social behaviour to other members and the police. There are seven CCTV cameras in the Sleaford area that are monitored 24 hours a day.

During our visit to the centre in March 2015, it was noted that the main shopping areas generally feel safe and secure. The buildings are close to the street and their windows
offer a strong sense of overlooking. Furthermore, there appeared to be a sufficient level of pedestrian activity and slow moving traffic to ensure that the high street maintains a

high level of natural surveillance.

State of Town Centre Environmental Quality

Sleaford is a relatively attractive settlement, with several high quality historic buildings helping to positively contribute to the environmental quality of the town centre. Other
areas of Sleaford, however, are of a poor quality, including those areas where there is a concentration of vacant units, for example the Riverside Shopping Centre and the
southern section of the town centre. Notwithstanding this, efforts have been made to improve the appearance of the town centre, including seasonal planted areas, public art,
high quality road and footway materials and decorative street furniture. In addition, there was little evidence of litter, vandalism or graffiti on the day of the site visit and the

overall appearance and level of environmental quality within the town centre is good.
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Appendix 2 — Quantitative Tables



WYG PLANNING & DESIGN
CENTRAL LINCOLNSHIRE RETAIL STUDY

TABLE 1: POPULATION AND EXPENDITURE (CONVENIENCE)

Zone 1 42,869 43,042 43,956 44,812 45,536 46,157 2,054 2,058 2,087 2,151 2,211 2,276
Zone 2 37,002 37,215 38,334 39,419 40,280 40,954 2,158 2,162 2,193 2,259 2,323 2,391
Zone 3 34,883 35,065 36,014 36,964 37,779 38,425 2,105 2,109 2,139 2,204 2,266 2,333
Zone 4 42,847 43,159 44,695 46,136 47,308 48,295 2,018 2,022 2,051 2,113 2,173 2,237
Zone 5 37,650 37,920 39,204 40,414 41,416 42,233 2,028 2,032 2,060 2,123 2,183 2,247
Zone 6 25,465 25,671 26,702 27,631 28,363 28,952 2,068 2,072 2,101 2,165 2,227 2,292
Zone 7 43,069 43,200 43,753 44,775 45,953 46,851 1,679 1,683 1,707 1,758 1,808 1,861
Zone 8 40,033 40,159 40,656 41,555 42,569 43,316 1,701 1,705 1,729 1,781 1,832 1,885
Zone 9 22,253 22,453 23,405 24,263 24,973 25,569 2,088 2,092 2,122 2,186 2,248 2,314
Zone 10 29,813 30,066 31,301 32,417 33,308 34,045 1,982 1,986 2,014 2,075 2,134 2,197
Zone 11 29,902 30,013 30,580 31,095 31,475 31,795 2,145 2,149 2,179 2,245 2,309 2,377
Zone 12 43,344 43,588 44,857 45,992 46,866 47,562 1,919 1,923 1,950 2,010 2,067 2,127
Zone 13 11,410 11,467 11,745 11,969 12,147 12,297 2,127 2,132 2,162 2,227 2,290 2,358
Zone 14 23,426 23,534 24,086 24,595 24,988 25,296 2,195 2,200 2,231 2,298 2,363 2,433
Zone 15 16,296 16,379 16,788 17,143 17,442 17,715 2,028 2,032 2,061 2,124 2,184 2,248

480,262 482,931 496,076 509,180 520,403 529,462

Notes:

a. Zones based on postcode areas

b. Per capita expenditure derived from Experian MMG3 data (2014 report)

c. Population derived from Experian MMG3 data (2014 report)

d. Per capita expenditure projected forward using forecast growth rates (excluded 'adjusted’ STF allowance) taken from Appendix 3 of Experian Retail Planner Briefing Note 12.1
e. Expenditure excludes Special Forms of Trading in line with 'adjusted’ allowance at 2013 derived from Annex 3 of Experian Retail Planner Briefing Note 12.1

2013 Prices



WYG PLANNING & DESIGN

CENTRAL LINCOLNSHIRE RETAIL STUDY

TABLE 2A: TOTAL EXPENDITURE AVAILABLE (CONVENIENCE)

Zone 1 88.06 88.59 91.75 96.37 100.70 105.07 0.53 3.69 8.31 12.64 17.01
Zone 2 79.84 80.46 84.05 89.05 93.57 97.93 0.62 4.21 9.21 13.73 18.09
Zone 3 73.43 73.96 77.03 81.47 85.62 89.64 0.53 3.60 8.03 12.19 16.21
Zone 4 86.48 87.29 91.67 97.49 102.80 108.03 0.80 5.18 11.01 16.32 21.54
Zone 5 76.34 77.04 80.77 85.79 90.41 94.90 0.70 4.43 9.45 14.07 18.56
Zone 6 52.67 53.20 56.11 59.83 63.15 66.36 0.53 3.45 7.16 10.49 13.69
Zone 7 72.33 72.70 74.67 78.73 83.09 87.20 0.37 2.33 6.40 10.76 14.86
Zone 8 68.11 68.46 70.29 74.02 77.97 81.67 0.35 2.17 5.91 9.86 13.56
Zone 9 46.47 46.98 49.66 53.04 56.14 59.17 0.51 3.19 6.58 9.67 12.70
Zone 10 59.10 59.72 63.04 67.27 71.08 74.79 0.62 3.95 8.18 11.99 15.69
Zone 11 64.13 64.50 66.64 69.82 72.67 75.57 0.37 2.51 5.69 8.54 11.44
Zone 12 83.20 83.83 87.49 92.43 96.85 101.17 0.64 4.29 9.23 13.65 17.97
Zone 13 24.27 24.44 25.39 26.66 27.82 28.99 0.17 1.12 2.38 3.55 4.72
Zone 14 51.42 51.76 53.72 56.53 59.05 61.54 0.34 2.30 5.10 7.63 10.11
Zone 15 33.05 33.29 34.60 36.40 38.09 39.82 0.23 1.55 3.35 5.03 6.77

958.91

966.23

1006.88

1064.91 1119.03 1171.83

47.97

106.00

160.12

212.91

TABLE 2B: MAIN / TOP-UP SPLIT

Zone 1 64.98 23.08 88.06
Zone 2 57.99 21.85 79.84
Zone 3 50.97 22.46 73.43
Zone 4 62.79 23.69 86.48
Zone 5 57.79 18.55 76.34
Zone 6 37.99 14.68 52.67
Zone 7 52.99 19.35 72.33
Zone 8 48.75 19.36 68.11
Zone 9 35.30 11.17 46.47
Zone 10 43.69 15.40 59.10
Zone 11 48.87 15.26 64.13
Zone 12 63.39 19.80 83.20
Zone 13 17.79 6.48 24.27
Zone 14 37.71 13.72 51.42
Zone 15 24.44 8.61 33.05
TOTAL 705.45 253.46 958.91
Notes:

a. Zones based on postcode areas

b. Per capita expenditure derived from Experian MMG3 data (2014 report)
c. Population derived from Experian MMG3 data (2014 report)

d. Per capita expenditure projected forward using forecast growth rates (excluded ‘adjusted' STF allowance) taken from Appendix 3 of Experian Retail Planner Briefing Note 12.1

e. Expenditure excludes Special Forms of Trading in line with 'adjusted" allowance at 2013 derived from Annex 3 of Experian Retail Planner Briefing Note 12.1
f. Main / top-up split derived from Household Survey (2011)

2013 Prices



WYG PLANNING & DESIGN
CENTRAL LINCOLNSHIRE RETAIL STUDY

TABLE 3: SHOPPING PATTERNS (CONVENIENCE)

TOTAL ZONE 1 ZONE 2 ZONE 3 ZONE 4 ZONE 5 ZONE 6 ZONE 7 ZONE 8 ZONE 9 ZONE 10 ZONE 11 ZONE 12 ZONE 13 ZONE 14 ZONE 15
MAIN FOOD TOPUP MAINFOOD TOPUP MAINFOOD TOPUP MAINFOOD TOPUP MAINFOOD TOPUP MAINFOOD TOPUP MAINFOOD TOPUP MAINFOOD TOPUP MAINFOOD TOPUP MAINFOOD TOPUP MAINFOOD TOPUP MAINFOOD TOPUP MAINFOOD TOPUP MAINFOOD TOPUP MAINFOOD TOPUP MAINFOOD TOP UP

DESTINATION (%) (%) (CV) (%) (CV) (%) (CV) (%) (CV) (%) (CV) (%) (CV) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
WITHIN STUDY AREA
Zone 1
Morrisons, Idle Valley Road, Retford 4.0 1.4 44.9 18.3 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 14.7 2.7 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Asda, Wharf Road, Retford 2.1 13 25.5 15.5 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 53 4.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Iceland, The Sherwood Centre, Retford 0.1 0.1 2.0 1.4 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Co-op, Welbeck Road, Retford 0.1 0.3 0.0 4.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 1.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Co-op, Newcastle Street, Tuxford 0.1 0.2 1.0 1.4 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 13 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Co-op, North Road, Retford 0.0 0.3 0.0 4.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Other Bassetlaw Zone 1 stores 0.4 2.2 3.1 28.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 13 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 21 4.1 1.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Sub-Total 6.8 5.6 76.5 73.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 1.3 0.0 1.3 0.0 0.0 0.0 0.0 1.0 0.0 0.0 0.0 22.1 10.8 1.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Zone 2
West Lindsey.
Co-op, Ryland Road, Welton 0.1 0.7 0.0 0.0 1.0 12.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Other West Lindsey Zone 2 stores 0.5 2.4 0.0 0.0 6.2 31.8 0.0 0.0 0.0 2.3 0.0 13 0.0 2.6 0.0 0.0 1.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Sub-Total 0.6 3.1 0.0 0.0 72 43.9 0.0 0.0 0.0 2.3 0.0 1.3 0.0 2.6 0.0 0.0 1.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Zone 3
East Lindsey
Tesco, Watermill Road, Horncastle 2.6 0.7 0.0 0.0 0.0 0.0 19.4 6.2 18.9 4.5 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Morrisons, East Gate, Louth 15 1.0 0.0 0.0 0.0 0.0 19.4 15.4 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 1.0 0.0 0.0 0.0 1.0 14 0.0 0.0
Co-op, Northgate, Louth 0.6 0.9 0.0 0.0 0.0 0.0 8.2 15.4 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 1.0 0.0 0.0 0.0
Co-op, Conging Street, Horncastle 0.4 0.5 0.0 0.0 0.0 0.0 6.1 77 0.0 11 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Co-op, Market Place, Wragby 0.0 0.9 0.0 0.0 0.0 0.0 0.0 10.8 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 4.2 0.0 0.0
Other East Lindsey Zone 3 stores 0.4 19 0.0 0.0 0.0 0.0 6.1 24.6 0.0 4.5 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 13 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Sub-Total 55 6.0 0.0 0.0 0.0 0.0 59.2 80.0 18.9 102 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 1.3 0.0 0.0 1.0 0.0 0.0 0.0 21 56 0.0 0.0
Zone 4
East Lindsey
Budgens, Tattershall Road, Woodhall Spa 1.0 23 0.0 0.0 0.0 0.0 0.0 0.0 15.8 27.3 0.0 0.0 0.0 13 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Co-op, Clarence Road,Woodhall Spa, Lincoln 1.0 2.4 0.0 0.0 0.0 0.0 1.0 15 13.7 28.4 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Other East Lindsey Zone 4 stores 0.1 17 0.0 0.0 0.0 0.0 0.0 15 21 20.5 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
North Kesteven
North Kesteven Zone 4 stores 0.1 0.6 0.0 0.0 0.0 0.0 0.0 0.0 0.0 3.4 0.0 0.0 11 2.6 0.0 0.0 0.0 13 0.0 0.0 0.0 13 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Sub-Total 22 7.0 0.0 0.0 0.0 0.0 1.0 3.1 31.6 79.5 0.0 0.0 1.1 3.9 0.0 0.0 0.0 1.3 0.0 0.0 0.0 1.3 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Zone 5
Newark and Sherwood
Newark and Sherwood Zone 5 stores 0.1 1.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 1.0 139 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
North Kesteven
Asda, Newark Road, North Hykeham, Lincoln 5.2 19 2.0 0.0 0.0 0.0 1.0 0.0 3.2 0.0 38.8 19.0 21 0.0 23.2 4.3 6.2 3.9 0.0 0.0 1.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Other North Kesteven Zone 5 stores 0.1 15 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 2.0 16.5 0.0 13 0.0 14 0.0 13 0.0 0.0 0.0 13 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Sub-Total 5.4 4.5 20 0.0 0.0 0.0 1.0 0.0 3.2 0.0 41.8 49.4 2.1 1.3 232 58 6.2 52 0.0 0.0 1.1 1.3 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Zone 6
North Kesteven
North Kesteven stores 0.3 2.7 0.0 1.4 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 4.2 36.8 0.0 0.0 0.0 0.0 0.0 13 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
[West Lindsey
Co-op, The Parade, Cherry Willingham, Lincoln 0.0 0.9 0.0 0.0 0.0 0.0 0.0 15 0.0 0.0 0.0 0.0 0.0 11.8 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Other West Lindsey Zone 6 stores 0.1 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 21 13 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Sub-Total 0.4 3.7 0.0 1.4 0.0 0.0 0.0 1.5 0.0 0.0 0.0 0.0 6.3 50.0 0.0 0.0 0.0 0.0 0.0 1.3 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Zone 7
Lincoln
Morrisons, Tritton Road, Lincoln 6.6 13 0.0 0.0 12.4 15 4.1 0.0 4.2 0.0 15.3 5.1 17.9 13 253 5.8 13.4 5.2 2.0 0.0 32 0.0 0.0 0.0 0.0 0.0 1.0 0.0 1.0 0.0 0.0 0.0
Sainsburys, Tritton Road, Lincoln 5.5 23 1.0 0.0 5.2 15 1.0 15 21 0.0 21.4 7.6 11.6 13 33.7 18.8 6.2 3.9 1.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Co-op, High Street, Lincoln 12 2.2 0.0 0.0 0.0 6.1 0.0 0.0 1.1 11 5.1 5.1 1.1 5.3 4.2 7.2 4.1 3.9 0.0 0.0 0.0 0.0 0.0 0.0 1.0 0.0 0.0 1.4 1.0 2.8 0.0 0.0
Tesco Express, Newark Road, Lincoln 0.6 0.3 0.0 0.0 1.0 15 1.0 0.0 21 0.0 2.0 0.0 11 13 0.0 14 21 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Lidl, St Mark Retail Park, Tritton Road, Lincoln 0.2 0.4 0.0 0.0 0.0 0.0 0.0 15 0.0 0.0 0.0 13 21 0.0 1.1 14 0.0 13 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Tesco Express, St Marks, High Street, Lincoln 0.1 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 13 0.0 0.0 1.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Iceland, High Street, Lincoln 0.1 0.3 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 1.1 0.0 0.0 2.9 0.0 13 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Co-op, Jasmin Road, Birchwood 0.1 13 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 3.8 0.0 0.0 11 13.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 2.7 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Other Lincoln Zone 7 Stores 0.6 3.3 0.0 0.0 0.0 15 0.0 0.0 0.0 0.0 20 7.6 3.2 5.3 21 232 0.0 11.7 0.0 0.0 0.0 0.0 1.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Sub-Total 14.9 11.3 1.0 0.0 18.6 12.1 6.1 3.1 9.5 1.1 45.9 304 37.9 15.8 67.4 73.9 26.8 27.3 3.1 0.0 3.2 0.0 1.1 27 1.0 0.0 1.0 1.4 2.1 28 0.0 0.0
Zone 8
Lincoln
Asda, Nettleham Road, Lincoln 0.3 0.5 0.0 0.0 3.1 15 0.0 0.0 0.0 0.0 0.0 0.0 11 0.0 0.0 0.0 0.0 5.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Co-op, Burton Road, Lincoln 0.0 0.8 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 14 0.0 10.4 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Tesco Extra, Wragby Road, Lincoln (New Store) 6.2 16 0.0 0.0 113 9.1 5.1 15 5.3 0.0 0.0 0.0 23.2 3.9 4.2 0.0 43.3 10.4 0.0 0.0 11 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Waitrose, Searby Road, Nettleham Road, Lincoln 35 1.2 0.0 0.0 20.6 9.1 4.1 0.0 1.1 0.0 1.0 0.0 4.2 0.0 0.0 0.0 12.4 5.2 1.0 0.0 1.1 0.0 0.0 0.0 0.0 0.0 31 2.8 31 1.4 1.0 0.0
Tesco, Canwick Road Trading Estate, Lincoln 2.3 0.5 0.0 0.0 0.0 0.0 0.0 0.0 21 0.0 1.0 25 221 5.3 32 0.0 31 0.0 0.0 0.0 11 0.0 0.0 0.0 1.0 0.0 0.0 0.0 0.0 0.0 1.0 0.0
Marks & Spencer, High Street, Lincoln 0.3 15 0.0 0.0 0.0 0.0 0.0 0.0 1.1 11 0.0 0.0 1.1 5.3 0.0 5.8 21 5.2 0.0 0.0 0.0 0.0 1.1 14 0.0 0.0 0.0 0.0 0.0 2.8 0.0 0.0
Iceland, Nettleham Road, Wolsley Way, Lincoln 0.1 0.5 0.0 0.0 1.0 3.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 1.0 3.9 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Lidl, The Carlton Centre, Outer Circle Road, Lincoln 0.3 0.5 0.0 0.0 4.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 3.9 0.0 0.0 0.0 2.6 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Other Lincoln Zone 8 Stores 0.3 2.3 0.0 0.0 0.0 15 0.0 0.0 0.0 11 0.0 2.5 0.0 2.6 11 7.2 3.1 18.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Sub-Total 13.3 9.3 0.0 0.0 40.2 24.2 9.2 1.5 9.5 2.3 20 5.1 51.6 21.1 8.4 14.5 64.9 61.0 1.0 0.0 3.2 0.0 1.1 1.4 1.0 0.0 3.1 28 3.1 4.2 2.1 0.0
Zone 9
Boston
Boston Zone 9 stores 0.0 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 2.6 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
North Kesteven
Co-op, High Street, Ruskington 0.3 1.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 4.1 117 0.0 2.6 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Co-op, High Street, Heckington 0.2 1.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 3.1 14.3 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Other North Kesteven Zone 9 stores 0.0 0.9 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 13.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
South Kesteven
Co-op, High Street, Billingborough 0.0 0.7 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 9.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 14
Other South Kesteven Zone 9 stores 0.1 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 13 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 1.0 0.0 0.0 0.0
Sub-Total 0.6 3.9 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 7.1 51.9 0.0 26 0.0 0.0 0.0 0.0 0.0 0.0 1.0 0.0 0.0 1.4
Zone 10
North Kesteven
Tesco, Northgate, Sleaford 5.0 2.5 0.0 1.4 0.0 0.0 1.0 0.0 21 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 29.6 7.8 42.6 25.6 0.0 0.0 0.0 0.0 0.0 0.0 1.0 0.0 0.0 0.0

i ys, Centre, Sleaford 16 14 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 9.2 6.5 14.9 12.8 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Lidl, Northgate Centre, Sleaford 0.7 0.9 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 14 0.0 0.0 5.1 13 5.3 10.3 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Iceland, Southgate, Sleaford 0.1 0.5 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 1.0 13 11 6.4 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Other Sleaford stores 0.6 15 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 31 117 53 9.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Other North Kesteven Zone 10 stores 0.0 0.5 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 7.7 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
South Kesteven
ISuuth Kesteven Zone 10 stores 0.0 0.5 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 7.7 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Sub-Total 8.0 7.8 0.0 1.4 0.0 0.0 1.0 0.0 2.1 0.0 0.0 0.0 0.0 0.0 0.0 1.4 0.0 0.0 48.0 28.6 69.1 79.5 0.0 0.0 0.0 0.0 0.0 0.0 1.0 0.0 0.0 0.0
Zone 11
Bassetlaw
Co-op, High Street, Misterton 0.2 0.5 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 32 5.4 0.0 15 0.0 0.0 0.0 0.0 0.0 0.0
Doncaster
Doncaster Zone 11 stores 0.1 15 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 13 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 1.1 18.9 0.0 15 0.0 0.0 0.0 0.0 0.0 0.0
North Lincolnshire
North Lincolnshire Zone 11 stores 0.0 0.9 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 135 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Sub-Total 0.3 2.8 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 1.3 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 4.2 37.8 0.0 29 0.0 0.0 0.0 0.0 0.0 0.0
Zone 12




WYG PLANNING & DESIGN
CENTRAL LINCOLNSHIRE RETAIL STUDY

TABLE 3: SHOPPING PATTERNS (CONVENIENCE)

TOTAL ZONE 1 ZONE 2 ZONE 3 ZONE 4 ZONE 5 ZONE 6 ZONE 7 ZONE 8 ZONE 9 ZONE 10 ZONE 11 ZONE 12 ZONE 13 ZONE 14 ZONE 15
MAIN FOOD TOPUP MAINFOOD TOPUP MAINFOOD TOPUP MAINFOOD TOPUP MAINFOOD TOPUP MAINFOOD TOPUP MAINFOOD TOPUP MAINFOOD TOPUP MAINFOOD TOPUP MAINFOOD TOPUP MAINFOOD TOPUP MAINFOOD TOPUP MAINFOOD TOPUP MAINFOOD TOPUP MAINFOOD TOPUP MAINFOOD TOP UP

DESTINATION (C) (%) (%) (%) (%) (C) (%) (%) (%) (C) (%) (C) (%) (%) (%) (C) (%) (C) (%) (C)) (%) (C)) (%) (%) (%) (C) (%) (%) (%) (C)) (%) (C)
North Lincolnshire
North Lincolnshire Zone 12 stores 0.1 2.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 9.5 1.0 221 0.0 0.0 0.0 1.4 0.0 0.0
West Lindsey
Morrisons, Heapham Road, Gainsborough 3.8 1.0 0.0 0.0 18.6 6.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 14.7 14 20.8 8.8 31 0.0 0.0 0.0 0.0 0.0
Tesco, Beaumont Street,Gainsborough 2.1 0.9 2.0 0.0 8.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 7.4 6.8 135 7.4 1.0 0.0 0.0 0.0 0.0 0.0
Aldi, Lea Road, Gainsborough 0.5 0.8 0.0 0.0 4.1 6.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 3.1 5.9 0.0 1.4 0.0 0.0 0.0 0.0
Lidl, Ropery Road, Gainsborough 0.3 0.5 1.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 4.2 7.4 0.0 0.0 0.0 0.0 0.0 0.0
Marks & Spencer Simply Food, Marshalls Yard, Gainsborough 0.3 0.5 0.0 2.8 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 1.1 14 1.0 2.9 21 14 0.0 0.0 0.0 0.0
Co-op, Market Place, Epworth 0.1 0.6 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 4.1 1.0 5.9 0.0 0.0 0.0 0.0 0.0 0.0
Other West Lindsey Zone 12 stores 0.4 2.4 0.0 0.0 0.0 15 0.0 0.0 0.0 0.0 0.0 13 0.0 0.0 0.0 0.0 0.0 13 0.0 0.0 0.0 0.0 0.0 14 52 235 1.0 7.0 0.0 1.4 0.0 0.0
Sub-Total 7.6 88 3.1 2.8 30.9 13.6 0.0 0.0 0.0 0.0 0.0 1.3 0.0 0.0 0.0 0.0 0.0 1.3 0.0 0.0 0.0 0.0 23.2 24.3 50.0 83.8 7.2 9.9 0.0 28 0.0 0.0
Zone 13
North Lindsey
North Lindsey Zone 13 stores 0.0 0.5 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 8.5 0.0 0.0 0.0 0.0
West Lindsey
West Lindsey Zone 13 stores 0.1 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 14 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 1.0 14 0.0 0.0 0.0 0.0
Sub-Total 0.1 0.7 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 1.4 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 1.0 9.9 0.0 0.0 0.0 0.0
Zone 14
North East Lincolnshire
North East Lincolnshire Zone 14 stores 0.2 0.9 0.0 0.0 0.0 15 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 3.1 12.7 0.0 0.0
West Lindsey
Tesco, Linwood Road, Market Rasen 2.3 11 0.0 0.0 21 15 4.1 15 0.0 0.0 0.0 0.0 1.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 26.8 14.1 0.0 0.0
Other Market Rasen 0.3 14 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 13 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 5.2 19.7 0.0 0.0
Other West Lindsey stores 0.4 1.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 6.2 15.5 0.0 0.0
Sub-Total 3.3 4.4 0.0 0.0 21 3.0 4.1 1.5 0.0 0.0 0.0 0.0 1.1 0.0 0.0 0.0 0.0 0.0 0.0 1.3 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 41.2 62.0 0.0 0.0
Zone 15
North Lincolnshire
Tesco, Barnard Avenue, Brigg 4.2 33 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 20.6 211 4.1 28 38.5 26.8
Lidl, Springs Parade, Brigg 1.0 12 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 9.3 9.9 1.0 0.0 5.2 8.5
Other North Lincolnshire Zone 15 stores 0.2 2.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 1.0 12.7 0.0 0.0 21 19.7
West Lindsey
West Lindsey Zone 15 stores 0.0 0.6 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 14 0.0 8.5

55 7.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 309 43.7 52 4.2 45.8 63.4
SUB-TOTAL STUDY AREA 74.3 86.0 82.7 78.9 99.0 97.0 81.6 90.8 74.7 95.5 89.8 89.9 100.0 96.1 98.9 97.1 99.0 96.1 60.2 83.1 76.6 85.9 51.6 77.0 54.2 86.8 43.3 67.6 55.7 81.7 47.9 64.8

OUTSIDE STUDY AREA

Bassetlaw stores 0.4 0.5 3.1 1.4 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 14 0.0 0.0 0.0 0.0 1.1 13 21 2.7 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Sub-Total 04 0.5 3.1 1.4 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 1.4 0.0 0.0 0.0 0.0 1.1 1.3 21 27 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Boston

Tesco, New Hammond Beck Road, Boston 2.4 0.1 0.0 0.0 0.0 0.0 0.0 0.0 14.7 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 21.4 13 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Asda, Sleaford Road, Boston 0.8 0.4 0.0 0.0 0.0 0.0 0.0 0.0 6.3 11 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 4.1 3.9 11 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Co-op, Station Road, Kirton 0.1 0.6 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 13 0.0 0.0 0.0 0.0 0.0 0.0 1.0 7.0 0.0 1.4 0.0 0.0
Other Boston stores 0.2 17 0.0 0.0 0.0 15 0.0 0.0 11 3.4 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 2.0 5.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 12.7 0.0 0.0 0.0 2.8
Sub-Total 3.5 2.8 0.0 0.0 0.0 1.5 0.0 0.0 22.1 4.5 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 27.6 11.7 1.1 0.0 0.0 0.0 0.0 0.0 1.0 19.7 0.0 1.4 0.0 28
Doncaster

Asda, Dome Leisure Park, Bawtry Road, Doncaster 11 0.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 16.8 2.7 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Sainsburys, Thorne Road, Edenthorpe, Doncaster 0.5 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 6.3 14 1.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Other Doncaster stores 0.7 12 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 3.9 0.0 0.0 1.0 0.0 0.0 0.0 0.0 13 8.4 12.2 1.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Sub-Total 2.3 1.5 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 3.9 0.0 0.0 1.0 0.0 0.0 0.0 0.0 1.3 31.6 16.2 2.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Newark and Sherwood

Morrisons, Kings Road, Newark 0.8 0.3 71 4.2 0.0 0.0 0.0 0.0 0.0 0.0 3.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 11 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Waitrose, Ossington Way, Newark 0.4 0.1 1.0 1.4 0.0 0.0 0.0 0.0 0.0 0.0 4.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 1.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Other Newark and Sherwood stores 0.3 14 4.1 12.7 0.0 0.0 0.0 0.0 0.0 0.0 1.0 7.6 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Sub-Total 1.5 1.7 12.2 18.3 0.0 0.0 0.0 0.0 0.0 0.0 8.2 7.6 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 2.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

North East Lincolnshire

Morrisons, Hilmore Road, Laceby, Grimsby 2.8 0.5 0.0 0.0 0.0 0.0 4.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 175 2.8 19.8 5.6
Sainsburys, Corporation Road, Grimsby 1.0 0.2 0.0 0.0 0.0 0.0 4.1 15 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 4.1 1.4 7.3 0.0
Tesco Extra, Victoria Street, Grimsby 0.8 0.3 0.0 0.0 0.0 0.0 31 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 31 1.4 6.3 2.8
Tesco Extra, Hewitts Circus Retail Park, Cleethorpes 0.7 0.2 0.0 0.0 0.0 0.0 2.0 15 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 7.2 1.4 1.0 0.0
Asda, Hollies Street, Grimsby 0.7 0.2 0.0 0.0 0.0 0.0 4.1 0.0 0.0 0.0 0.0 13 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 3.1 1.4 3.1 0.0
Other North East Lincolnshire stores 0.5 13 0.0 0.0 0.0 0.0 1.0 15 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 5.2 7.0 1.0 11.3
Sub-Total 6.5 2.6 0.0 0.0 0.0 0.0 184 4.6 0.0 0.0 0.0 1.3 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 40.2 15.5 38.5 19.7

North Lincolnshire

Morrisons, Lakeside Parkway, Scunthorpe 3.1 0.5 0.0 0.0 1.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 21 0.0 52 0.0 24.7 5.6 3.1 0.0 10.4 1.4
Asda, Burringham Road, Scunthorpe 2.1 0.5 0.0 0.0 0.0 15 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 11 0.0 20.8 4.4 10.3 14 0.0 0.0 0.0 14
Tesco Extra, Gallagher Park, Doncaster Road, Scunthorpe 17 0.5 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 7.4 14 125 15 6.2 14 0.0 0.0 0.0 4.2
Sainsburys, Doncaster Road, Scunthorpe 1.0 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 13 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 21 0.0 21 0.0 10.3 0.0 0.0 0.0 0.0 0.0
Other North Lincolnshire stores 0.6 0.6 1.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 11 0.0 1.0 2.9 31 4.2 0.0 0.0 3.1 2.8
Sub-Total 8.6 23 1.0 0.0 1.0 1.5 0.0 0.0 0.0 0.0 0.0 1.3 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 13.7 1.4 41.7 8.8 54.6 12.7 3.1 0.0 135 9.9

South Holland
South Holland stores 0.3 0.3 1.0 0.0 0.0 0.0 0.0 0.0 3.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 13 1.0 13 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 1.4 0.0 0.0
Sub-Total 0.3 0.3 1.0 0.0 0.0 0.0 0.0 0.0 3.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 1.3 1.0 1.3 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 1.4 0.0 0.0

South Kesteven

Asda, Union Street, Grantham 0.9 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 1.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 2.0 0.0 10.6 13 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Morrisons, Isaac Newton Centre, Wharfe Road, Grantham 0.3 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 2.0 0.0 21 0.0 0.0 0.0 0.0 0.0 1.0 0.0 0.0 0.0 0.0 0.0
Sainsburys, London Road, Grantham 0.3 0.3 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 1.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 1.0 13 21 2.6 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Other South Kesteven stores 0.3 0.9 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 4.1 2.6 11 6.4 0.0 0.0 0.0 4.4 0.0 0.0 0.0 0.0 0.0 0.0
Sub-Total 1.9 1.3 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 20 0.0 0.0 0.0 0.0 0.0 0.0 0.0 9.2 3.9 16.0 10.3 0.0 0.0 0.0 4.4 1.0 0.0 0.0 0.0 0.0 0.0

Other Outside Catchment

Other Outside Catchment stores 0.7 1.1 0.0 14 0.0 0.0 0.0 4.6 0.0 0.0 0.0 0.0 0.0 0.0 1.1 14 0.0 2.6 20 0.0 3.2 1.3 1.1 2.7 2.1 0.0 0.0 0.0 1.0 0.0 0.0 2.8
Sub-Total 0.7 1.1 0.0 1.4 0.0 0.0 0.0 4.6 0.0 0.0 0.0 0.0 0.0 0.0 1.1 1.4 0.0 26 2.0 0.0 3.2 1.3 1.1 2.7 2.1 0.0 0.0 0.0 1.0 0.0 0.0 28
EUB»TOTAL OUTSIDE STUDY AREA 25.7 14.0 17.3 21.1 1.0 3.0 18.4 9.2 25.3 4.5 10.2 10.1 0.0 3.9 1.1 2.9 1.0 3.9 39.8 16.9 23.4 14.1 48.4 23.0 45.8 13.2 56.7 32.4 44.3 18.3 52.1 35.2

Notes:
a. Market shares derived from Household Survey
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TABLE 4: SHOPPING EXPENDITURE (CONVENIENCE]

TOTAL ZONE 1 ZONE 2 ZONE 3 ZONE 4 ZONE 5 ZONE 6 ZONE 7 ZONE 8 ZONE 9 ZONE 10 ZONE 11 ZONE 12 ZONE 13 ZONE 14 ZONE 15
MAINFOOD TOPUP MAINFOOD TOPUP MAINFOOD TOPUP MAINFOOD TOPUP MAINFOOD TOPUP MAINFOOD TOPUP MAINFOOD TOPUP MAINFOOD TOPUP MAINFOOD TOPUP MAINFOOD TOPUP MAINFOOD TOPUP MAINFOOD TOPUP MAINFOOD TOPUP 'MAINFOOD TOPUP MAINFOOD TOPUP  MAINFOOD TOP UP

DESTINATION (Em) (Em) (Em) (Em) (Em) (Em) (Em) (Em) (Em) (Em) (Em) (Em) (Em) (Em) (Em) (Em) (Em) (Em) (Em) (Em) (Em) (Em) (Em) (Em) (Em) (Em) (Em) (Em) (Em) (Em) (Em) (Em)
WITHIN STUDY AREA
Zone 1
Morrisons, Idle Valley Road, Retford 36.38 4.64 29.17 4.23 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 7.20 0.41 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Asda, Wharf Road, Retford 19.15 4.19 16.58 3.58 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 2.57 0.62 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Iceland, The Sherwood Centre, Retford 1.33 0.33 1.33 0.33 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Co-op, Welbeck Road, Retford 0.36 0.98 0.00 0.98 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.36 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Co-op, Newcastle Street, Tuxford 0.66 0.52 0.66 0.33 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.19 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Co-op, North Road, Retford 0.00 0.98 0.00 0.98 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Other Bassetlaw Zone 1 stores 3.68 7.35 1.99 6.50 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.23 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 1.03 0.62 0.66 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Sub-Total 61.55 18.98 49.73 16.90 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.23 0.00 0.19 0.00 0.00 0.00 0.00 0.36 0.00 0.00 0.00 10.80 1.65 0.66 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Zone 2
West Lindsey.
Co-op, Ryland Road, Welton 0.60 2.65 0.00 0.00 0.60 2.65 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Other West Lindsey Zone 2 stores 4.09 8.11 0.00 0.00 3.59 6.95 0.00 0.00 0.00 0.54 0.00 0.23 0.00 0.39 0.00 0.00 0.50 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Sub-Total 4.69 10.76 0.00 0.00 4.18 9.60 0.00 0.00 0.00 0.54 0.00 0.23 0.00 0.39 0.00 0.00 0.50 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Zone 3
East Lindsey
Tesco, Watermill Road, Horncastle 21.78 2.46 0.00 0.00 0.00 0.00 9.88 1.38 11.90 1.08 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Morrisons, East Gate, Louth 10.93 3.65 0.00 0.00 0.00 0.00 9.88 3.46 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.66 0.00 0.00 0.00 0.39 0.19 0.00 0.00
Co-op, Northgate, Louth 4.55 3.46 0.00 0.00 0.00 0.00 4.16 3.46 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.39 0.00 0.00 0.00
Co-op, Conging Street, Horncastle 3.12 2.00 0.00 0.00 0.00 0.00 3.12 1.73 0.00 0.27 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Co-op, Market Place, Wragby 0.00 3.00 0.00 0.00 0.00 0.00 0.00 2.42 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.58 0.00 0.00
Other East Lindsey Zone 3 stores 3.12 6.80 0.00 0.00 0.00 0.00 3.12 5.53 0.00 1.08 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.20 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Sub-Total 43.50 21.36 0.00 0.00 0.00 0.00 3017 17.97 11.90 242 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.20 0.00 0.00 0.66 0.00 0.00 0.00 0.78 0.77 0.00 0.00
Zone 4
East Lindsey
Budgens, Tattershall Road, Woodhall Spa 9.91 6.65 0.00 0.00 0.00 0.00 0.00 0.00 9.91 6.46 0.00 0.00 0.00 0.19 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Co-op, Clarence Road,Woodhall Spa, Lincoln 9.11 7.08 0.00 0.00 0.00 0.00 0.52 0.35 8.59 6.73 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Other East Lindsey Zone 4 stores 132 5.19 0.00 0.00 0.00 0.00 0.00 0.35 1.32 4.85 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
North Kesteven
North Kesteven Zone 4 stores 0.40 1.64 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.81 0.00 0.00 0.40 0.39 0.00 0.00 0.00 0.25 0.00 0.00 0.00 0.20 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Sub-Total 20.75 20.56 0.00 0.00 0.00 0.00 0.52 0.69 19.83 18.85 0.00 0.00 0.40 0.58 0.00 0.00 0.00 0.25 0.00 0.00 0.00 0.20 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Zone 5
Newark and Sherwood
Newark and Sherwood Zone 5 stores 0.59 2,58 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.59 2.58 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
North Kesteven
Asda, Newark Road, North Hykeham, Lincoln 42.79 5.12 1.33 0.00 0.00 0.00 0.52 0.00 1.98 0.00 22.41 3.52 0.80 0.00 12.27 0.84 3.02 0.75 0.00 0.00 0.46 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Other North Kesteven Zone 5 stores 118 3.97 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 1.18 3.05 0.00 0.19 0.00 0.28 0.00 0.25 0.00 0.00 0.00 0.20 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Sub-Total 44.56 11.67 1.33 0.00 0.00 0.00 0.52 0.00 1.98 0.00 24.18 9.16 0.80 0.19 12.27 1.12 3.02 1.01 0.00 0.00 0.46 0.20 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Zone 6
North Kesteven
North Kesteven stores 1.60 5.88 0.00 0.33 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 1.60 5.41 0.00 0.00 0.00 0.00 0.00 0.15 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
[West Lindsey
Co-op, The Parade, Cherry Willingham, Lincoln 0.00 2.08 0.00 0.00 0.00 0.00 0.00 0.35 0.00 0.00 0.00 0.00 0.00 1.74 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Other West Lindsey Zone 6 stores 0.80 0.19 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.80 0.19 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Sub-Total 2.40 8.15 0.00 0.33 0.00 0.00 0.00 0.35 0.00 0.00 0.00 0.00 2.40 7.34 0.00 0.00 0.00 0.00 0.00 0.15 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Zone 7
Lincoln
Morrisons, Tritton Road, Lincoln 50.15 3.59 0.00 0.00 7.17 0.33 2.08 0.00 2.64 0.00 8.85 0.94 6.80 0.19 13.39 1.12 6.53 1.01 0.72 0.00 1.39 0.00 0.00 0.00 0.00 0.00 0.18 0.00 0.39 0.00 0.00 0.00
Sainsburys, Tritton Road, Lincoln 43.50 6.68 0.66 0.00 2.99 0.33 0.52 0.35 1.32 0.00 12.38 141 4.40 0.19 17.85 3.65 3.02 0.75 0.36 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Co-op, High Street, Lincoln 9.30 5.94 0.00 0.00 0.00 1.32 0.00 0.00 0.66 0.27 2.95 0.94 0.40 0.77 223 1.40 2.01 0.75 0.00 0.00 0.00 0.00 0.00 0.00 0.66 0.00 0.00 0.09 0.39 0.39 0.00 0.00
Tesco Express, Newark Road, Lincoln 5.02 0.80 0.00 0.00 0.60 0.33 0.52 0.00 1.32 0.00 118 0.00 0.40 0.19 0.00 0.28 1.01 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Lidl, St Mark Retail Park, Tritton Road, Lincoln 1.36 111 0.00 0.00 0.00 0.00 0.00 0.35 0.00 0.00 0.00 0.23 0.80 0.00 0.56 0.28 0.00 0.25 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Tesco Express, St Marks, High Street, Lincoln 0.50 0.19 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.19 0.00 0.00 0.50 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Iceland, High Street, Lincoln 0.40 0.81 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.40 0.00 0.00 0.56 0.00 0.25 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Co-op, Jasmin Road, Birchwood 0.56 3.64 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.70 0.00 0.00 0.56 2.52 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.41 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Other Lincoln Zone 7 Stores 4.01 9.26 0.00 0.00 0.00 0.33 0.00 0.00 0.00 0.00 1.18 1.41 1.20 0.77 112 4.49 0.00 2.26 0.00 0.00 0.00 0.00 0.51 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Sub-Total 114.80 32.03 0.66 0.00 10.76 2.65 3.12 0.69 595 0.27 26.54 5.64 14.40 232 35.70 14.30 13.07 528 1.08 0.00 1.39 0.00 0.51 041 0.66 0.00 0.18 0.09 0.78 0.39 0.00 0.00
Zone 8
Lincoln
Asda, Nettleham Road, Lincoln 2.19 134 0.00 0.00 179 0.33 0.00 0.00 0.00 0.00 0.00 0.00 0.40 0.00 0.00 0.00 0.00 1.01 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Co-op, Burton Road, Lincoln 0.00 2,29 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.28 0.00 2.01 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Tesco Extra, Wragby Road, Lincoln (New Store) 45.09 4.92 0.00 0.00 6.58 1.99 2.60 0.35 3.30 0.00 0.00 0.00 8.80 0.58 2.23 0.00 21.11 2.01 0.00 0.00 0.46 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Waitrose, Searby Road, Nettleham Road, Lincoln 25.72 3.37 0.00 0.00 11.96 1.99 2.08 0.00 0.66 0.00 0.59 0.00 1.60 0.00 0.00 0.00 6.03 1.01 0.36 0.00 0.46 0.00 0.00 0.00 0.00 0.00 0.55 0.18 117 0.19 0.25 0.00
Tesco, Canwick Road Trading Estate, Lincoln 14.87 1.24 0.00 0.00 0.00 0.00 0.00 0.00 1.32 0.00 0.59 0.47 8.40 0.77 1.67 0.00 151 0.00 0.00 0.00 0.46 0.00 0.00 0.00 0.66 0.00 0.00 0.00 0.00 0.00 0.25 0.00
Marks & Spencer, High Street, Lincoln 2.58 3.76 0.00 0.00 0.00 0.00 0.00 0.00 0.66 0.27 0.00 0.00 0.40 0.77 0.00 1.12 1.01 1.01 0.00 0.00 0.00 0.00 0.51 0.21 0.00 0.00 0.00 0.00 0.00 0.39 0.00 0.00
Iceland, Nettleham Road, Wolsley Way, Lincoln 1.10 1.42 0.00 0.00 0.60 0.66 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.50 0.75 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Lidl, The Carlton Centre, Outer Circle Road, Lincoln 2.39 1.08 0.00 0.00 2.39 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.58 0.00 0.00 0.00 0.50 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Other Lincoln Zone 8 Stores 2.07 6.38 0.00 0.00 0.00 0.33 0.00 0.00 0.00 0.27 0.00 0.47 0.00 0.39 0.56 1.40 1.51 3.52 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Sub-Total 96.00 25.80 0.00 0.00 23.32 5.30 4.68 0.35 595 0.54 1.18 0.94 19.60 3.09 4.46 2.80 31.66 11.82 0.36 0.00 1.39 0.00 0.51 0.21 0.66 0.00 0.55 0.18 1.17 0.58 0.51 0.00
Zone 9
Boston
Boston Zone 9 stores 0.00 0.29 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.29 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
North Kesteven
Co-op, High Street, Ruskington 1.44 1.70 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 1.44 131 0.00 0.39 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Co-op, High Street, Heckington 1.08 1.60 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 1.08 1.60 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Other North Kesteven Zone 9 stores 0.00 1.45 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 1.45 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
South Kesteven
Co-op, High Street, Billingborough 0.00 1.14 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 1.02 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.12
Other South Kesteven Zone 9 stores 0.39 0.15 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.15 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.39 0.00 0.00 0.00
Sub-Total 291 6.32 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 252 5.80 0.00 0.39 0.00 0.00 0.00 0.00 0.00 0.00 0.39 0.00 0.00 0.1z
Zone 10
North Kesteven
Tesco, Northgate, Sleaford 31.27 5.14 0.00 0.33 0.00 0.00 0.52 0.00 1.32 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 10.45 0.87 18.59 3.95 0.00 0.00 0.00 0.00 0.00 0.00 0.39 0.00 0.00 0.00

i ys, Centre, Sleaford 9.75 2.70 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 3.24 0.73 6.51 197 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Lidl, Northgate Centre, Sleaford 4.13 2.01 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.28 0.00 0.00 1.80 0.15 2.32 1.58 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Iceland, Southgate, Sleaford 0.83 113 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.36 0.15 0.46 0.99 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Other Sleaford stores 3.40 2.69 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 1.08 131 2.32 1.38 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Other North Kesteven Zone 10 stores 0.00 118 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 118 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
South Kesteven
[South Kesteven Zone 10 stores 0.00 118 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 118 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Sub-Total 49.37 16.04 0.00 0.33 0.00 0.00 0.52 0.00 1.32 0.00 0.00 0.00 0.00 0.00 0.00 0.28 0.00 0.00 16.93 3.19 30.21 12.24 0.00 0.00 0.00 0.00 0.00 0.00 0.39 0.00 0.00 0.00
Zone 11
Bassetlaw
Co-op, High Street, Misterton 1.54 112 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 1.54 0.82 0.00 0.29 0.00 0.00 0.00 0.00 0.00 0.00
Doncaster
Doncaster Zone 11 stores 0.51 3.41 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.23 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.51 2.89 0.00 0.29 0.00 0.00 0.00 0.00 0.00 0.00
North Lincolnshire
North Lincolnshire Zone 11 stores 0.00 2.06 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 2.06 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Sub-Total 2.06 6.59 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.23 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 2.06 577 0.00 0.58 0.00 0.00 0.00 0.00 0.00 0.00
Zone 12
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TABLE 4: SHOPPING EXPENDITURE (CONVENIENCE]

North Lincolnshire

North Lincolnshire Zone 12 stores 0.66 6.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 1.44 0.66 4.37 0.00 0.00 0.00 0.19 0.00 0.00
West Lindsey

Morrisons, Heapham Road, Gainsborough 31.72 3.28 0.00 0.00 10.76 1.32 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 7.20 0.21 13.21 1.75 0.55 0.00 0.00 0.00 0.00 0.00
Tesco, Beaumont Street,Gainsborough 18.48 2.49 1.33 0.00 4.78 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 3.60 1.03 8.58 1.46 0.18 0.00 0.00 0.00 0.00 0.00
Aldi, Lea Road, Gainsborough 4.37 2,58 0.00 0.00 2.39 1.32 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 1.98 1.16 0.00 0.09 0.00 0.00 0.00 0.00
Lidl, Ropery Road, Gainshorough 3.30 1.46 0.66 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 2.64 1.46 0.00 0.00 0.00 0.00 0.00 0.00
Marks & Spencer Simply Food, Marshalls Yard, Gainsborough 1.54 153 0.00 0.65 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.51 0.21 0.66 0.58 0.37 0.09 0.00 0.00 0.00 0.00
Co-op, Market Place, Epworth 0.66 1.78 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.62 0.66 1.16 0.00 0.00 0.00 0.00 0.00 0.00
Other Gainsborough stores 3.49 6.33 0.00 0.00 0.00 0.33 0.00 0.00 0.00 0.00 0.00 0.23 0.00 0.00 0.00 0.00 0.00 0.25 0.00 0.00 0.00 0.00 0.00 0.21 3.30 4.66 0.18 0.46 0.00 0.19 0.00 0.00
Sub-Total 64.22 25.45 1.99 0.65 17.94 298 0.00 0.00 0.00 0.00 0.00 0.23 0.00 0.00 0.00 0.00 0.00 0.25 0.00 0.00 0.00 0.00 11.32 3.71 31.70 16.60 1.28 0.64 0.00 0.39 0.00 0.00
Zone 13

North Lindsey

North Lindsey Zone 13 stores 0.00 0.55 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.55 0.00 0.00 0.00 0.00
West Lindsey

West Lindsey Zone 13 stores 0.18 0.37 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.28 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.18 0.09 0.00 0.00 0.00 0.00
Sub-Total 0.18 0.92 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.28 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.18 0.64 0.00 0.00 0.00 0.00
Zone 14

North East Lincolnshire

North East Lincolnshire Zone 14 stores 117 2,07 0.00 0.00 0.00 0.33 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 117 1.74 0.00 0.00
West Lindsey

Tesco, Linwood Road, Market Rasen 13.78 2.61 0.00 0.00 1.20 0.33 2.08 0.35 0.00 0.00 0.00 0.00 0.40 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 10.11 1.93 0.00 0.00
Other Market Rasen 1.904 2.85 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.15 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 1.94 2.70 0.00 0.00
Other West Lindsey stores 2.33 2,13 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 2.33 2.13 0.00 0.00
Sub-Total 19.23 9.65 0.00 0.00 1.20 0.66 2.08 0.35 0.00 0.00 0.00 0.00 0.40 0.00 0.00 0.00 0.00 0.00 0.00 0.15 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 15.55 8.50 0.00 0.00
Zone 15

North Lincolnshire

Tesco, Barnard Avenue, Brigg 14.64 4.06 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 3.67 137 1.55 0.39 9.42 231
Lidl, Springs Parade, Brigg 3.31 137 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 1.65 0.64 0.39 0.00 127 0.73
Other North Lincolnshire Zone 15 stores 0.69 2.52 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.18 0.82 0.00 0.00 0.51 170
West Lindsey

West Lindsey Zone 15 stores 0.00 0.92 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.19 0.00 0.73
Sub-Total 18.65 8.87 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 5.50 283 1.94 0.58 11.20 546
SUB-TOTAL STUDY AREA 544.88 223.17 53.71 18.20 57.39 21.19 41.61 20.39 46.93 22.61 51.90 16.67 37.99 14.10 52.43 18.79 48.25 18.60 21.25 9.28 33.47 13.23 25.21 11.75 34.34 17.18 7.70 4.38 20.99 11.21 11.71 5.58
Bassetlaw stores 3.48 1.22 1.99 0.33 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.28 0.00 0.00 0.00 0.00 0.46 0.20 1.03 0.41 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Sub-Total 3.48 122 1.99 0.33 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.28 0.00 0.00 0.00 0.00 0.46 0.20 1.03 041 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Boston

Tesco, New Hammond Beck Road, Boston 16.82 0.15 0.00 0.00 0.00 0.00 0.00 0.00 9.25 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 7.56 0.15 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Asda, Sleaford Road, Boston 5.87 0.70 0.00 0.00 0.00 0.00 0.00 0.00 3.97 0.27 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 1.44 0.44 0.46 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Co-op, Station Road, Kirton 0.18 0.79 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.15 0.00 0.00 0.00 0.00 0.00 0.00 0.18 0.46 0.00 0.19 0.00 0.00
Other Boston stores 1.38 2.78 0.00 0.00 0.00 0.33 0.00 0.00 0.66 0.81 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.72 0.58 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.82 0.00 0.00 0.00 0.24
Sub-Total 24.25 4.43 0.00 0.00 0.00 0.33 0.00 0.00 13.88 1.08 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 9.73 1.31 0.46 0.00 0.00 0.00 0.00 0.00 0.18 1.28 0.00 0.19 0.00 0.24
Doncaster

Asda, Dome Leisure Park, Bawtry Road, Doncaster 8.23 0.41 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 8.23 0.41 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Sainsburys, Thorne Road, Edenthorpe, Doncaster 3.75 0.21 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 3.09 0.21 0.66 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Other Doncaster stores 5.28 2.63 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.58 0.00 0.00 0.50 0.00 0.00 0.00 0.00 0.20 4.12 1.86 0.66 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Sub-Total 17.26 3.25 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.58 0.00 0.00 0.50 0.00 0.00 0.00 0.00 0.20 15.43 247 1.32 0.00 0.00 0.00 0.00 0.00 0.00 0.00

Newark and Sherwood

Morrisons, Kings Road, Newark 6.88 0.98 4.64 0.98 0.00 0.00 0.00 0.00 0.00 0.00 177 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.46 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Waitrose, Ossington Way, Newark 3.49 0.33 0.66 0.33 0.00 0.00 0.00 0.00 0.00 0.00 2.36 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.46 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Other Newark and Sherwood stores 3.24 4.33 2.65 2.93 0.00 0.00 0.00 0.00 0.00 0.00 0.59 141 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Sub-Total 13.60 5.63 7.96 4.23 0.00 0.00 0.00 0.00 0.00 0.00 4.72 1.41 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.93 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

North East Lincolnshire

Morrisons, Hilmore Road, Laceby, Grimsby 13.53 0.87 0.00 0.00 0.00 0.00 2.08 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 6.61 0.39 4.84 0.49
Sainsburys, Corporation Road, Grimsby 5.42 0.54 0.00 0.00 0.00 0.00 2.08 0.35 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 1.55 0.19 178 0.00
Tesco Extra, Victoria Street, Grimsby 4.25 0.44 0.00 0.00 0.00 0.00 1.56 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 117 0.19 153 0.24
Tesco Extra, Hewitts Circus Retail Park, Cleethorpes 4.02 0.54 0.00 0.00 0.00 0.00 1.04 0.35 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 272 0.19 0.25 0.00
Asda, Hollies Street, Grimsby 4.01 0.43 0.00 0.00 0.00 0.00 2.08 0.00 0.00 0.00 0.00 0.23 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 117 0.19 0.76 0.00
Other North East L stores 2.72 2.28 0.00 0.00 0.00 0.00 0.52 0.35 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 1.94 0.97 0.25 0.97
Sub-Total 33.94 5.10 0.00 0.00 0.00 0.00 9.36 1.04 0.00 0.00 0.00 0.23 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 15.16 213 9.42 1.70

North Lincolnshire

Morrisons, Lakeside Parkway, Scunthorpe 13.04 0.49 0.00 0.00 0.60 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 1.03 0.00 3.30 0.00 4.40 0.37 117 0.00 2.55 0.12
Asda, Burringham Road, Scunthorpe 15.56 1.42 0.00 0.00 0.00 0.33 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.51 0.00 13.21 0.87 1.83 0.09 0.00 0.00 0.00 0.12
Tesco Extra, Gallagher Park, Doncaster Road, Scunthorpe 12.63 0.95 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 3.60 0.21 7.92 0.29 1.10 0.09 0.00 0.00 0.00 0.36
Sainsburys, Doncaster Road, Scunthorpe 4.18 0.23 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.23 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 1.03 0.00 132 0.00 1.83 0.00 0.00 0.00 0.00 0.00
Other North Lincolnshire stores 3.15 1.10 0.66 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.51 0.00 0.66 0.58 0.55 0.27 0.00 0.00 0.76 0.24
Sub-Total 48.56 4.19 0.66 0.00 0.60 0.33 0.00 0.00 0.00 0.00 0.00 0.23 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 6.69 0.21 26.41 1.75 9.72 0.82 117 0.00 3.31 0.85

South Holland
South Holland stores 3.01 0.59 0.66 0.00 0.00 0.00 0.00 0.00 1.98 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.25 0.36 0.15 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.19 0.00 0.00
Sub-Total 3.01 0.59 0.66 0.00 0.00 0.00 0.00 0.00 1.98 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.25 0.36 0.15 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.19 0.00 0.00

South Kesteven

Asda, Union Street, Grantham 5.96 0.20 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.59 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.72 0.00 4.65 0.20 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Morrisons, Isaac Newton Centre, Wharfe Road, Grantham 1.83 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.72 0.00 0.93 0.00 0.00 0.00 0.00 0.00 0.18 0.00 0.00 0.00 0.00 0.00
Sainsburys, London Road, Grantham 1.88 0.54 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.59 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.36 0.15 0.93 0.39 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Other South Kesteven stores 191 2.15 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 1.44 0.29 0.46 0.99 0.00 0.00 0.00 0.87 0.00 0.00 0.00 0.00 0.00 0.00
Sub-Total 11.58 2.89 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 1.18 0.00 0.00 0.00 0.00 0.00 0.00 0.00 3.24 0.44 6.97 1.58 0.00 0.00 0.00 0.87 0.18 0.00 0.00 0.00 0.00 0.00

Other Outside Catchment

Other Outside Catchment stores 4.90 3.00 0.00 0.33 0.00 0.00 0.00 1.04 0.00 0.00 0.00 0.00 0.00 0.00 0.56 0.28 0.00 0.50 0.72 0.00 1.39 0.20 0.51 0.41 132 0.00 0.00 0.00 0.39 0.00 0.00 0.24
Sub-Total 4.90 3.00 0.00 0.33 0.00 0.00 0.00 1.04 0.00 0.00 0.00 0.00 0.00 0.00 0.56 0.28 0.00 0.50 0.72 0.00 1.39 0.20 0.51 0.41 1.32 0.00 0.00 0.00 0.39 0.00 0.00 0.24
SUB-TOTAL OUTSIDE STUDY AREA 160.58 30.29 11.27 4.88 0.60 0.66 9.36 2.07 15.86 1.08 5.90 1.88 0.00 0.58 0.56 0.56 0.50 0.75 14.05 1.89 10.23 2.17 23.66 3.50 29.06 2.62 10.09 2.10 16.72 2.51 12.73 3.03

Notes:
a. Market shares derived from Household Survey
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TABLE 5: EXISTING PROVISION (CONVENIENCE)

NET SALES (sa.m) | NETCONVENIENCE  SALESDENSITY ~ BENCHMARK TURNOVER  SURVEY TURNOVER
(®) (AxB) £m

SALES (sa.m) (A)

Zone 1
forrisons, Idle Valley Road, Retford 3,361 2,689 13,388 36.00 a101
sda, Wharf Road. Retford 2,391 1,602 13,901 2221 2334
celand, The Sherwood Centre, Retford 432 419 7615 319 165

Co-op, Welbeck Road, Retford 184 161 8146 131 134

Co-o0p, Newcaste street, Tuxford 132 15 8146 094 118

Co-op, North Road. Retford 437 382 8146 311 0.98

Ald Carolgate, Retford 753 602 11,748 7.08 11.03

Sub-Total 73.89 80.53

|zone 2

|West Lindsey

[Co-op, Rviand Road, Welton 466 407 8146 331 3.25

Other West Lindsey Zone 2 stores 12.20 12.20

Sub-Total 15.52 15.45

East Linds:

Tesco, Watermill Road, Horncastie 795 602 12,099 7.28 24.24

Morrisons, East Gate, Louth 1,505 1,204 13,388 16.12 1458

Co-op. Northaate, Louth 133 1,165 8146 9.49 8.01

Co-op, Conaing Street, Homcastle. 751 656 8146 534 512

Co-op, Market Place, Wraaby 437 382 8146 311 3.00

Other East Lindsey Zone 3 stores 992 9.92

Sub-Total 51.27 64.86
udqens atershallRoad, Woodhal Spa 79 431 8071 348 16557

0-0p, Clarence Road Woodhall Spa, Lincoin 307 268 8146 218 1619
ther EastLindscy Zone 4 stores 651 651

North Kesteven

[North Kesteven Zone 4 stores 2.04 2.04

Sub-Total 14.27 2131
one 5
ewark and Sherwood
lewark and Sherwood Zone 5 stores 317 317
orth Kesteven
da, Newark Road, North Hykeham, Lincoin 5,805 3483 13901 48.42 a7.01
ther North Kesteven Zone 5 stores 5.15 5.15
ub-Total 56.74 56.23

zone 6
orth Kesteven
orth Kesteven stores 748 7.8

Parade, Cherry Willingham, Lincoln 125 109 8146 089 2,08

e st Lndsey Zone 6 Stores 099 0.99

Sub-Total 936 1055

zone 7

Lincoln
ther Lincoln Zone 7 Stores 1321 1327
forisons, Tritton Road, Lincoln 3,357 2,686 13,388 35.96 53.74

burys, Tritton Road, Lincoln 7,476 4,485 12,684 56.89 5018
0-0p, High Street, Lincoin 227 198 8,146 161 15.24
resco Express, Newark Road, Lincoln 19 186 12,099 225 583

Lidl, St Mark Retail Park, Tritton Road, Lincoln (Now relocated to Boultham Dairy) 891 713 3522 251 2.47

Tesco Express, St Marks, High Street, Lincoin 235 223 12,009 270 0.70

iceland, High Street, Lincoln 530 515 7,615 392 121

Co-0p, Jasmin Road, Birchwood 494 431 8146 351 2.20

Sub-Total 122.63 146.83

Zone8
incoln
sda, Nettleham Road, Lincoln 744 498 13,901 693 353
0-0p, Burton Road, Lincoln 128 112 8146 091 2.29
ther Lincoln Zone 8 Stores 8.44 8.44

Tesco Extra, Wragby Road, Lincoln (New Store) 6,762 4,057 12,099 49.09 50.01

Waitrose, Searby Road, Nettleham Road, Lincoln 2,981 2,450 13,080 32.05 29.08

Tesco, Canwick Road Trading Estate, Lincoln 2,000 1514 12,099 183 1611

Verks & Spencer High Srcet. Lincon 1,160 1,107 11578 1281 6.34

celand, Nettieham Road, Wolsley Way, Lincoln 489 15 7615 362 252

Lidl, The Carlton Centre, Outer Circle Road, Lincoln 910 728 3522 2.56 3.47

Sub-Total 13473 12180

zone 9

Boston Zone 9 stores 029 0.29

Co-op, High Street, Ruskington 598 522 8146 425 314

Co-op, High Street, Heckinaton 260 227 8146 185 268

Other North Kesteven Zone 9 stores 145 145

Co-op, High Street, Billingborough 221 193 8146 157 114

Other South Kesteven Zone 9 stores 053 0.53

Sub-Total 9.95 9.23

zone 10

Tesco, Northgate, Sieafor 2,066 1,564 12,099 1892 36.41

Sansourys. Southaate cemre, Sleaford 1372 991 12,684 12556 12.45

Lidl, Northgate Centre, Sleaford 865 692 3522 244 613

Iceland. Soutbaste, Siatord a14 402 7615 3.06 1.96

Other sieaford store: 609 6.09

other North Kesteven stores 118 118

South Kesteven

[South Kesteven Zone 10 stores 118 118

Sub-Total 4545 65.41

Zone 11
0-0p, High Street, Misterton 431 382 8146 EATY 2,66
oncaster Zone 11 stores 393 393
orth Lincolnshire Zone 11 stores 206 2,06

Sub-Total 9.10 8.65

Zone 12

North Lincoinshire:

[North Lincolnshire Zone 12 stores 667 667

|west Lindsey

[Morrisons. Heapham Road, 2771 2222 13,388 20.74 35.00

Tesco, Beaumont Street, Gainsborouah 2,720 2,059 12,009 2491 2097

Aldi, Lea Road, Gainsborough (includes extension) 960 768 11,748 9.02 6.95

Lidl, Ropery Road, Gainsborough 743 594 3522 209 476

Marks & Spencer Simply Food, Marshalls Yard, Gainsborough 515 491 11578 5.69 3.07

co-op, Merke pace, Epworn 192 168 8146 137 244

stores 982 9.82

Sub-Total 89.31 89.68

zone 13

North Lindsey Zone 13 stores 055 055

[West Lindsey Zone 13 stores 056 056

Sub-Total 1.10 110

|zone 14

North East Lincolnshire

[North East Lincolnshire Zone 14 stores 324 324

|west Lindse,

Tesco. Linwood Road, Market Rasen 1,395 1,056 12,099 12.78 16.39

Other Market Rasen 479 279

Other West Lindsey stores 4.46 .46
ub-Total 2526 28.88

zone 15

Tesco, Banard Avenue, g 1,086 822 12,009 995 18.70

Lidl, Sprinas Parade, Bria 985 788 3522 2.78 468

other Nort Lincolndhie gone 16 scres 321 321

|West Lindsey Zone 15 siores 092 0.92

Sub-Tot 16.66 27.52

Notes:
a. Net sales area derived from Smrepnmt database or (in the case of Tesco Extra, Wragby Road, Lincoln; Lidl at the former Boultham Dairy site, Lincoln; and, Aldiat Lea Road, Gainsborough) from recent planning permissions.

b. Proportion from Verdict 2014 data, with the exception of large food superstores (L. over 4,000 sg.m net sales area) which are assumed to have approximately
60:40 spit in favour of convenience. gunds,‘ Aldi and Lidl where it has been assumed that convenience goods sales equates to 80% of tota sales; and been assumed to have goods sales
. sal of t sal ind are derived from Verdict 2014 reports or Mintel Retail Rankings 2014

d. 1t has been assumed that all unnamed convenience stores are ‘trading at equilibrium (. their ‘benchmark’ turover equates to that identified by the survey)

. Survey derived performance of stores calculated by addiing together ‘main’ and "top up' turnover as set out in Table 4

2013 Prices.
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TABLE 6: ESTIMATED (BASELINE) CAPACITY FOR NEW CONVENIENCE GOODS PROVISION WITHIN STUDY ARE#

Table 6.2: Estimated ‘Capacity’ for Convenience Goods Facilities — Zones 7 and 8 (Lincoln
Expenditure Available - Surplus Expenditure -
£m? £m

Table 6.1: Estimated ‘Capacity’ for Convenience Goods Facilities Across Three Authority Areas

s
Expenditure Available - | Surplus E:p“endlture - P ——

Turnover - £m*

Market Share (%) Market Share (%)

L. Allows for increased turnover efficiency as set out in Table 4a of Experian Retail Planner 12.1 Addendum 1. Allows for increased turnover efficiency as set out in Table 4a of Experian Retail Planner 12.1 Addendum
2. Assumes constant market share claimed by facilties within three local authority areas at 55.4% of Study Area convenience goods expenditure 2. Assumes constant market share claimed by facilties within Lincoln at 32.6% of Study Area convenience goods expenditure.
2013 Prices 2013 Prices

Convenience Goods Table 6.2a:Quantitative Need for Additional Floorspace in Lincoln — Convenience Goods

Convenience Goods
£m Floorspace
in Max’
2015 10.08 774 1,440
2016 1367 1.054 1961
2021 2991 2,330 4333
2026 4732 3,668 6.821
2031 63.45 4,893 9,100
5 2036 79.13 6,073 11204
1. Average sales density assumed to be £13,018 per sq.m based on the average sales densiy of the leading four supermarkets as identified by Verdit 2014 . Average sales density assumed (o b £13,018 per sq.m based on the average sales density of the leading four supermarkets as identifid by Verdict 2014
2. Average sales density assumed to be £7,000 per sq.m which is based on WYG's knowledge of discount operators 2. Average sales density assumed to be £7,000 per sq.m which is based on WYG' knowledge of discount operators
3. Allows for increased turnover effciency as set out in Table 4a of Experian Retail Planner 12.1 Addendum 3. Allows for increased turnover efficiency as set out in Table 4a of Experian Retail Planner 12.1 Addendum
2013 Prices 2013 Prices
Table 6. et Quantitative Need for Additional Floorspace Across Three Authority Areas — Convenience Goods Table 6.2b: Net Quantitative Need for Additional Floorspace in Lincoln (within Zones 7 and 8) — Convenience Goods
Year Convenience Goods Year Convenience Goods.
£m £m £ Floorspace £m £m £m Floorspace
_I Residual _| Commitments Residual Min® Max’
2015 3555 20.06 15 1191 2214 2015 10.08 1627 -6.19 -476
2016 4159 19.97 21 1,667 3,101 2016 1367 16.21 254 -196
2021 69.04 19.78 49. 3837 7.137 2021 2991 16.04 13.86 1.080
2026 98.74 19.88 78. 6,113 11,369 2026 4732 16.12 3119 2,418
2031 126.27 19.97 106. 8198 15.247 2031 63.45 16.20 41.24 3644 6.776
2036 153.05 2007 132.08 10205 18,978 2036 79.13 1629 6285 4823 8969
T Average sales Gensity assumed (o be £13,018 per sq.m based on the average sales density of the 1eading four supermarkets as dentified by Verdict 2014 T Average sales density assumed (0 b £13,018 per 5q.m based on the average sales density of the leading four supermarkets as identificd by Verdict 2014
2. Average sales density assumed to be £7,000 per sq.m which s based on WYG's knowledge of discount operators 2. Average sales density assumed to be £7,000 per sq.m which is based on WYG's knowledge of discount operators
3. Residual calculated by subtracting turnover of commitments (sourced from Table 6.6) from surplus expenditure (sourced from Table 6.1) 3. Residual calculated by subtracting turmover of commitments (sourced from Table 6.6) from surplus expenditure (sourced from Table 6.2)
4. Allows for increased turnover efficiency as set out in Table 4a of Experian Retail Planner 12.1 Addendum 4. Allows for increased turnover efficiency as set out in Table 4a of Experian Retail Planner 12.1 Addendum
2013 Prices 2013 Prices
Table 6.3: Estimated ‘Capacity’ for Convenience Goods Facilities — Zone 10 (Sleaford
—— Expenditure Available - Surplus Expenditure -
£m
Market Share (%) N )
1. Allows for increased tumover efficiency as set out in Table 4a of Experian Retail Planner 12.1 Addendum 1. Allows for increased turnover efficiency as set out in Table 4a of Experian Retail Planner 12.1 Addendum
2. Assumes constant market share claimed by faciltes within Sleaford at 6.6% of Study Area convenience goods expenditure 2. Assumes constant market share claimed by facilties within Gainsborough at 8.4% of Study Area convenience goods expenditure
2013 Prices 2013 Prices
Table 6.3a: Quantitative Need for Additional Floorspace in Sleaford — Convenience Goods
Convenience Goods
£m Floorspace Requirement
Min* Max’
2015 19.97 1534 2.852
2016 20.62 1590 2,958
2021 2372 1848 3.436
2026 27.32 2,118 3,939
2031 30.67 2365 4399
2036 33.92 2603 .
T Average sales Gensity assumed (o be £13,018 per sq.m based on the average sales density of the 1eading four supermarkets as identified by Verdict 2014 T Average sales density assumed (0 be £13,018 per 5q.m based on the average sales density of the leading four supermarkets as identified by Verdict 2014
2. Average sales density assumed to be £7,000 per sq.m which is based on WYG's knowledge of discount operators 2. Average sales density assumed to be £7,000 per sq.m which is based on WYG's knowledge of discount operators
3. Allows for increased turmover efficiency as set out in Table 4a of Experian Retail Planner 12.1 Addendum 3. Allows for increased turnover efficiency as set out in Table 4a of Experian Retail Planner 12.1 Addendum
2013 Prices 2013 Prices
Table 6.3b: Net Quantitative Need for Additional Floorspace in Sleaford — Convenience Goods Table 6.4b: Net Quantitative Need for Additional Floorspace in Gainsborough — Convenience Goods
Convenience Goods Convenience Goods.
£m £m £m Floorspace Requirement £m £m £m Floorspace
_l i Residual Min® Max’ _| 2 Residual Min® Max®
2015 19.97 0.00 19.67 1534 2.852 2015 071 0.00 071 55 -101
2016 20.62 0.00 2062 1,590 2,958 2016 023 0.00 023 18 33
2021 2372 0.00 2372 1848 3436 2021 4.45 0.00 4.45 347 645
2026 21.32 0.00 2732 2118 3,939 2026 893 0.00 893 692 1,287
2031 30.67 0.00 3067 2365 4399 2031 13.07 0.00 13.07 1.008 1875
2036 33.92 33.92 2603 4841 2036 17.10 1312 2440
T Average sales Gensity assumed (o be £13,018 per sq.m based on the average sales density of the 1eading four supermarkets as dentified by Verdict 2014 T Average sales density assumed (0 be £13,018 per 5q.m based on the average sales density of the leading four supermarkets as identified by Verdict 2014
2. Average sales density assumed to be £7,000 per sq.m which s based on WYG's knowledge of discount operators 2. Average sales density assumed to be £7,000 per sq.m which is based on WYG's knowledge of discount operators
3. Residual calculated by subtracting turnover of commitments (sourced from Table 6.6) from surplus expenditure (sourced from Table 6.3) 3. Residual calculated by subtracting turmover of commitments (sourced from Table 6.6) from surplus expenditure (sourced from Table 6.3)
4. Allows for increased turover efficiency as set out in Table 4a of Experian Retail Planner 12.1 Addendum 4. Allows for increased turnover efficiency as set out in Table 4a of Experian Retail Planner 12.1 Addendum
2013 Prices 2013 Prices

Expenditure Available - | Surplus Expenditure -
£m

Market Share (%) 2
1. Allows for increased turnover efficiency as set out in Table 4a of Experian Retail Planner 12.1 Addendum

2. Assumes constant market share claimed by facilties within Market Rasen at 2.2% of Study Area convenience go
2013 Prices

Table 6.

Floorspace.

1.036

1. Average sales density assumed to be £13,016 per sq.m based on the average sales density of the leading four supermarkets as identified by Verdict 2014
2. Average sales density assumed to be £7,000 per sq.m which is based on WYG's knowledge of discount operators.
3. Allows for increased tumnover efficiency as set out in Table 4a of Experian Retail Planner 12.1 Addendum

2013 Prices
Table 6. antitative Need for Additional Floorspace in Market Rasen — Convenience Goods
£m £m £m Floorspace
_l Residual Min®
2015| 362 0.00 362 278
2016| 385 000 385 207
2021 492 0.00 4.92 383
2026| 612 0.00 612 474
2031 7.22 000 7.22 557
2036] 830 830 637
T. Average sales density assumed to be £13,016 per sq.m based on the average sales density o the leading four supermarkets as identifid by Verdict 2014

2. Average sales density assumed to be £7,000 per sq.m which is based on WYG's knowledge of discount operators.
3. Residual calculated by subtracting turnover of commitments (sourced from Table 6d) from surplus expenditure (sourced from Table 6a)
4. Allows for increased turnover efficiency as set out in Table 4a of Experian Retail Planner 12.1 Addendum

2013 Prices

Table 6.6: Convenience Goods Planning Commitments Benchmark Turnover Within Identified Centres

Reference Location Proposal Gross Retail Floorspace | Net Convenience Retail Estimated Turnover per  Estimated Turnover (£)  Status
Eloorspace sam (£)

2012/0287/F, Newark Road Lincoln (Lincoln) Erection of Aldi foodstore 9.30[Approved

126246, High Street Scotter (West Lindsey) Erection of Convenience 1.98|Completed post-household
(A1) foodstore (Co-00) survev
New Co-op convenience 1.80|Completed post-household
survev

130093, Co-op, Market Rasen Road [Dunholme (West Lindsey)

store
14/1313/RESM, Justanian Way [North Hykeham (North  [Three retail units including 3.45(Approved
Kesteven) [convenience store

2015/0014/F, Lindis Retail Park Lincoln (Lincoln) Erection of Netto foodstore 52| Approved
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TABLE 7: POPULATION AND EXPENDITURE (COMPARISON)
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TABLE 8: TOTAL EXPENDITURE AVAILABLE (COMPARISON)
EXPENDITURE E(m) GRoWTH
51| 82 s
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TABLE 9: SHOPPING PATTERNS (CLOTHES/SHOES)

DESTINATION

WITHIN STUDY AREA|

TOTAL ZoNE1 ZonE2 ZonE3 ZonEs ZonES ZonE6 Z0NE 7 ZonEs ZoNES ZONE 10 B
CLOTHES/SHOES CLOTHES/SHOES CLOTHES/SHOES CLOTHES/SHOES CLOTHES/SHOES CLOTHES/SHOES CLOTHES/SHOES CLOTHES/SHOES CLOTHES/SHOES CLOTHES/SHOES CLOTHES/SHOES CLOT!
©6) ) ©6) ©6) ©6) ©6) ©6) ©6) ©6) ©6) ©6)

i
G

ONE 11 20NE 12 20NE 13 20NE 14 20NE 15
(ES/SHOES CLOTHES/SHOES CLOTHES/SHOES CLOTHES/SHOES CLOTHES/SHOES
) o0 o0 o0 (e

Josssouan
JRetora 28 30 00 00 00 00 00 00 00 00 00 7 00 00 00 00
e 02 21 00 00 00 00 00 00 00 00 00 11 00 00 00 00
[sup-rotar Ex} 551 00 00 00 00 00 00 00 00 00 T 00 00 00 00
zone 3
JEast Lindsey.
Jroutn 16 00 00 198 23 00 11 00 00 00 00 00 00 00 11 11
orncaste 03 00 00 23 11 00 o0 00 00 00 00 00 00 00 00 11
[sub-Total 19 00 00 221 E7] 00 21 00 00 00 00 00 00 00 21 27
JEast Lindsey.
Jwoochai spa ¥} X} X} Y} s X} X} 00 X} X} o0 X} X} X} Y} Y}
[sub-Total 05 00 00 00 a5 00 00 00 00 00 00 00 00 00 00 00
Jhorth Kestever
forth Kesteven stores 10 11 o0 o0 23 56 11 s Y} 00 Y} Y} 00 Y} 00 Y}
[sub-Totar 10 21 00 00 27 56 21 a5 00 00 00 00 00 00 00 00
zone 7
Lincon
Lincoin city Conre 21 a5 27 57 07 a1 s ED o 160 26 21 56 129 152 21
Lindis Retai Pa 10 00 16 00 00 a3 11 4 00 00 00 00 11 00 22 00
alentine Retal Park 19 00 50 12 11 a4 65 7] 11 00 11 00 11 00 00 00
irchuood 01 00 00 Y} o0 22 00 00 o0 00 o0 00 o0 00 00 00
[sup-Total 242 55 925 165 515 911 454 500 a1 To5 227 27 79 125 174 27
Juncoin
Juncon city contre 22 5 w1 169 507 saa o o o i 29 38 56 129 163 21
Jother au-of.cenre Lincon sores 04 00 12 12 Y] 00 00 00 ¥} 00 00 00 00 00 00 o0
[sup-Total 226 65 E7E] 160 507 544 940 405 PrEs To5 239 Er3 56 125 l65 27
zone 0
Jhorth Kesteven
Jruskington o1 X} X} Y} X} 00 Y} Y} 00 11 00 00 Y} 00 00 00
[sup-Totar o1 00 00 00 00 00 00 00 00 21 00 00 00 00 00 00
zone 10
Juorth Kesteven
Jsestors 16 o0 o0 o0 o0 o0 X} o0 o0 7 170 00 X} X} X} X}
[sup-Totar T3 00 00 00 00 00 00 00 00 7o 170 00 00 00 00 00
o1z
Jhorth incoin
" 0z 00 00 00 00 00 00 00 00 00 00 00 4 00 o0 o0
Lind:
Joansborough 38 32 107 00 00 00 00 11 11 o0 Y} ¥} 22 22 Y} 11
ub-Tot 0 EE] 107 00 00 00 00 21 21 00 00 T 526 27 00 21
zone 14
Jwest L
[Market Rasen 0z 00 00 00 00 00 00 00 00 00 00 00 00 11 22 00
istor 01 00 00 00 00 00 00 00 00 00 00 00 00 oo 11 11
[Sup-Totar 04 00 00 00 00 00 00 00 00 00 00 00 00 21 E7] 21
Jhorth incoin
10 01 X} X} Y} 00 00 00 X} Y} X} 00 00 Y} s 11 az
[sup-Torar o7 00 00 00 00 00 00 00 00 00 00 00 00 s 21 7Es

oston
Jeoston 28 o0 o0 a1 125 o0 11 X} X} 25 00 Y} 00 Y} Y} 00
[sup-Totar 25 00 00 a7 125 00 21 00 00 236 00 00 00 00 00 00
Doncaster
oncaster 55 106 o0 o0 o0 11 o0 o0 X} o0 X} 527 124 22 11 11
[sup-Total 55 106 00 00 00 21 00 00 00 00 00 527 124 27 21 21
Newark and Sherwood
ewar 18 128 00 00 00 56 00 11 22 22 23 00 00 00 00 00
JSoutn yieham 01 00 00 00 00 11 00 o0 o0 o0 o0 00 00 00 00 00
[sup-Total 19 128 00 00 00 r¥a 00 21 27 27 23 00 00 00 00 00
[North East Lincoinshire
imsby 5 00 00 279 11 00 00 00 00 00 00 00 00 s ET a0
[Ceetrorpes 04 00 12 12 00 00 00 00 11 00 00 00 00 00 22 11
imimingram 01 00 oo o0 00 00 00 00 o0 00 00 11 00 00 o0 11
[sup-Totar o1 00 1z 201 21 00 00 00 21 00 00 21 00 a5 528 PTEs
North Lincolnshire
Jscunthorpe. 76 00 35 00 00 00 00 00 00 00 00 22 =1 aa 22 %0
Jeston-upon-umber 01 00 00 00 00 00 00 00 00 00 00 ¥} 00 00 o0 22
[sup-Totar 77 00 Er3 00 00 00 00 00 00 00 00 27 261 494 27 501
sefficid
Jsheets 11 az 00 1z 11 00 11 00 11 00 11 a 00 11 11 11
i 1o 64 24 o0 o0 00 o0 00 o0 00 o0 55 90 34 11 11
[sup-Totar Ex] 96 24 12 21 00 21 00 21 00 21 59 50 s 27 27
South Kesteven
Jorantham a1 11 00 1z 4 00 00 11 11 57 27 00 11 00 X} X}
e 01 o0 00 o0 o0 00 00 o0 o0 11 00 00 o0 00 00 00
[sup-Totar EE] 21 00 12 E7] 00 00 21 21 65 227 00 21 00 00 00

other Outside Catchment

RT———




PLANNING & DESIGN
CENTRAL LINCOLNSHIRE RETAIL STUDY

TABLE 10: SHOPPING PATTERNS (CLOTHES/SHOES)

DESTINATION

WITHIN STUDY AREA

TOTAL ZoNE1 20NE2 ZoNE3 Z0NE 4 ZonES 20NE 6 Z0NE T ZoNEB ZoNES Z0NE 10 0NE 11 20NE 12 20NE 13 Z0NE 14 20NE 15
(CLOTHES/SHOES CLOTHES/SHOES CLOTHES/SHOES CLOTHES/SHOES CLOTHES/SHOES CLOTHES/SHOES CLOTHES/SHOES CLOTHES/SHOES CLOTHES/SHOES CLOTHES/SHOES CLOTHES/SHOES CLOTHES/SHOES CLOTHES/SHOES CLOTHES/SHOES CLOTHES/SHOES CLOTHES/SHOES
&m Em) &m Em) (&m em) Em) (em (em) (€m) (em) em) (em) (em) (em) (€m

QUTSIDE STUDY AREA

Josssouan

tord 1560 FEFT) [ om0 [ om0 [ om0 [ om0 [ 245 [ o [ om0
120 o5 0 om0 0 om0 000 om0 00 om0 000 035 000 000 000 000

[sup-Totar 654 G404 000 000 000 000 000 000 000 000 000 250 000 000 000 000

zone 3

JEast Lindsey.

Jcoutn [ om0 [ 642 [y om0 0z om0 [ om0 [ om0 [ om0 ] 017

orncaste 13 om0 0 o016 0as om0 00 om0 000 om0 00 om0 000 om0 000 017

[sub-Total 042 000 000 718 137 000 027 000 000 000 000 000 000 000 028 035

zon:

JEast Lindsey.

Jwoochai spa e om0 [ om0 ) om0 [ om0 [ om0 [ om0 0 om0 0 0w

[sub-Total 167 000 000 000 L6z 000 000 000 000 000 000 000 000 000 000 000

zon:

ot Kesteven

Jort Kesteven stores % 043 [ ¥ 0ot 198 0z L4 [ om0 [ om0 [ om0 [ om0

[sub-Totar 499 045 000 000 o1 .94 027 F27) 000 o. 000 000 000 000 0.00 o,

zone 7

Juncoin

Juncon city centre EXa 340 26 510 23 o o1 iy a 36 508 a7 210 150 380 o4

Lincis Retai park 488 o om0 [ 15 (33 108 o [ 00 [ 0 000 [ 0

[vaentine Retai park s om0 23 038 0 155 152 216 ] [ 0z [ 0 [ 000 [

ouchvoos o 000 000 00 000 o1 000 000 000 000 000 000 000 000 000 000

[sup-Totar 11317 540 657 273 1275 G436 1200 5.5 1275 567 a1 087 294 150 436 041

Juncoin

Juncon city contre 1315 340 36 sas XD 203 05 o7 273 36 7] 122 210 150 ] o4

Jother au-of.cenre Lincon sores 152 om0 0ss 038 0 Y 00 o 1] om0 00 om0 0 000 000 om0

[Sub-Total Tos97 540 1406 73 1230 3205 1097 1297 1571 567 675 127 210 150 408 041

zone 0

Jhorth Kesteven

Jruskington 024 ¥ [ ¥ 0 om0 [ om0 o 021 [ 0w [ om0 0 0w

[sup-Totar 024 000 000 000 000 000 000 000 000 024 000 000 000 000 000 000

Juorth Kesteven

Jestor 650 ¥ [ ¥ [ om0 [ om0 [ 160 oy om0 [ om0 [ om0

[sup-Totar .50 000 000 000 000 000 000 000 000 169 ol 000 000 000 000 000

o1z

Jhorth incoin

JEpwortn 1% om0 [ om0 [ om0 [ om0 [ om0 [ om0 1% om0 [ om0

Lnd:

Joansborough 2021 128 415 [0 000 000 000 035 03 000 [ 280 03 o027 0 017

[sup-Tor 2155 125 15 000 000 000 000 036 035 000 000 250 1219 027 000 017

zone 14

Jwest L

[Market Rasen o om0 [ om0 [ om0 [ om0 [ o [ om0 [ o1 [ om0

isor 0ss om0 0 om0 0 om0 00 om0 00 om0 000 000 000 000 ] 017

[Sup-Totar 214 000 000 000 000 000 000 00 000 000 000 000 000 015 054 017
18 ¥ [ om0 [ om0 o om0 [ om0 [ om0 [ 084 ] 066
S48 000 000 000 000 000 000 000 000 o. 000 000 000 050 028 066

oston
Jeoston 116 om0 [ 151 500 om0 0z om0 [ a7 0 om0 [ om0 [ 0w
[sup-Totar zs6 000 000 157 Sor 000 027 000 000 507 000 000 000 000 000 000
oncaster 78 az [ ¥ [ o® [ om0 [ om0 [ 1680 a6 o027 0z 017
[sup-Total 2678 426 000 000 000 030 000 000 000 000 000 1650 462 027 028 017
Newark and Sherwood
ewar 918 511 [ om0 [ 198 [ 03 [ 048 [ om0 [ om0 [ om0
JSoutn yieham 03 om0 0 om0 00 o 0 om0 0 om0 000 om0 00 om0 000 om0
[sup-Total 057 511 000 000 000 235 000 036 065 .48 064 000 000 000 000 000
[North East Lincoinshire
imsby EE o000 [T 905 oas o000 [T o000 [T [ o om0 [ 054 26 62
[Ceetrorpes 189 000 [ 038 000 000 000 000 03 000 00 [ [ [ [ 017
mingham o0s2 om0 0 om0 0 om0 0 om0 00 om0 00 035 000 om0 00 017
[sup-Totar 5175 000 046 944 046 000 000 000 035 000 000 035 000 050 1525 595
North Lincolnshire
Jscunthorpe. 53 o000 13 [0 [T o000 [T o000 [T [0 [T om0 081 a1 [T a3
Jeston-upon-umber 03 om0 00 om0 00 om0 0 om0 0 om0 00 om0 o 0w 00 ¥
[sup-Totar 2370 000 135 000 000 o0 000 000 000 000 000 070 051 591 056 ]
sefficid
Jsheets 500 12 [ 03 [ om0 0z om0 [ om0 [ 140 [ 01 ] 017
|uesdouai sas 255 0% om0 0 om0 00 om0 0 om0 0 115 33 040 ] 017
[sup-Totar E727] Exz) .02 038 046 000 027 000 035 000 052 515 EE7S 054 056 037
South Kesteven
Jorantham Y] 04 [ 03 e om0 [ 03 [ EE a1 om0 wa om0 [ om0
e 024 om0 00 om0 0o om0 00 om0 0 021 00 om0 00 om0 000 om0
[sup-Totar 1551 045 000 038 137 000 000 036 035 567 a1 000 047 000 000 000
other Outside Catchment
Jother outs X 36 1% 227 a6 368 [y 03 1% 314 269 315 1% 67 05 136
[Sub-Total 309 36 13 227 ) 308 [ 035 o6 314 269 315 1% 067 056 115
[SUE TOTAL GUTSIDE STUDY ARER Tezar T rEs FEXT) 53 ) FE oo EE) FEXTY T2 RS 7017, 7oz FEFT) FEET)

RT———



WG PLANNING & DESIGN
CENTRAL LINCOLNSHIRE RETAIL STUDY

TABLE 11: SHOPPING PATTERNS (BOOKS, CDs, ETC.)
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WG PLANNING & DESIGN
CENTRAL LINCOLNSHIRE RETAIL STUDY

TABLE 12: SHOPPING PATTERNS (BOOKS, CDs, ETC.)

oestivaTion m m m

@ m

oo 552 a0 010 oo oo oo oo oo oo oo o0 im o0 o0 o0 o0
o 015 015 oo oo oo oo oo oo oo oo o0 oo 000 000 000 00
[suo-rozar sas e 010 000 000 000 000 000 000 000 000 FES 000 000 000 000
=
i oz oo 010 oo oo oo oo oo oo oo oo o0 015 o0 o0 o0
[suo-rozar 025 000 010 000 000 000 000 000 000 000 000 000 015 000 000 000
=
Fomcacte o oo oo 05 o1 oo oo oo o0 o0 o0 o0 o0 o0 o0 o0
o 13 oo oo 1m oo oo oo 000 000 000 o0 o000 o0 o0 o0 o0
ey oz o000 000 o1 o000 00 00 o o0 o0 oo oo oo oo oo oo
oozl 217 000 000 1oz 014 000 000 011 000 000 000 000 000 000 000 000
=
[Hoorrai spa 12 0% 0% 0% 12 on 0% 0% o 0% o o ) o ) )
etrrigram oz ow | 0w | ow 0% on | om | ow | ow | ow | ow | ow | ow | ow | om | om |
[sup-rotar a6 000 000 000 FEn 015 005 000 000 000 000 000 000 000 000 000
=
cotegram. oz 0% 0% o 0% o 0% 0% o 0% o ) ) o ) )
ey | owm | ow | ow | FE7) o | om | o | o | om | om | o5 | om | om | om |
010 oo 010 o0 oo oo oo oo oo oo oo oo o0 oo oo oo
[sup-Tozar 271 000 021 041 014 145 000 035 000 000 000 000 015 000 000 000
=
rton om | 0w | om | om | om | om | om | om | om | om | om | om | om | om | om | om |
[suo-rotar 005 000 000 000 000 000 005 000 000 000 000 000 000 000 000 000
one 7
Lo ciy Cote ) o 21 o8 15 17 20 22 205 ot o o1 o0 o1 o o0
L ota anc oms oo oo oo 00 o o0n o0z o0 o0 o0 o0 o0 o0 o0 oo
i —" oo 010 000 000 oo oo 000 oo o0 000 000 000 000 000 000
o oo 010 oo o1 o1 oo o o oo oo oo oo oo oo oo
[sup-rotar Z007 ryn 230 08 165 241 217 255 225 046 oaz 018 000 010 Za 08
=1
Lo ciy Cote e o 20 o8 L6 T} 25 i o3 o o1 o0 o1 o )
131 oo 042 o1 oo oon oo Y oo oo oo oo oo oo oo
[sup-rota 7] ryn 240 105 165 161 102 235 255 037 0oz 018 000 010 0 008
=1
usingo. o | 0w | ow | ow | ow | ow | ow | ow | ow | om | ow | ow | ow | ow | ow | ow |
[sup-Totar 01 000 000 000 000 000 000 000 000 018 000 000 000 000 000 000
Jzone 10
et 3m | ow | ow | ow | ow | ow | ow | ow | ow F¥T) | ow | ow | ow | owm | owm |
[sup-rocar EFT) 000 000 000 000 000 000 000 000 110 215 000 000 000 000 000
niz
055 oo oo oo oo oo oo oo oo oo oo oo 015 o0 ) o0
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s Togar e} 000 000 000 000 000 000 000 000 000 000 000 000 0 016 065
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WYG PLANNING & DESIGN
(CENTRAL LINCOLNSHIRE RETAIL STUDY

TABLE 13: SHOPPING PATTERNS (SMALL HOUSEHOLD GOODS

ToTAL ZoNEL onE2 onES onEa 20NES onES ZoNET onES ZONEQ || ZONEW || ZONELL || ZONE12 || ZONE13 || ZONE14 || ZONEIS
AL AL AL
HOUSEHOLD | HOUSEHOLD | HOUSEHOLD | HOUSEHOLD | HOUSEHOLD  HOUSEHOLD | HOUSEHOLD | HOUSEHOLD | HOUSEHOLD | HOUSEHOLD HOUSEHOLD HOUSEHOLD HOUSEHOLD HOUSEHOLD HOUSEHOLD  HOUSEHOLD

o0 o0 ) ) ) 0 ) ) ) 0 ) ) ) ) ) )

Jzone 1

Joassetian

Jeetors 28 a1 00 00 00 00 00 o0 o0 o0 o0 a5 fry o0 00 00

Jpavary 01 00 00 17 00 00 00 00 00 00 00 00 o0 00 00 00

[Su- ot 25 511 o0 17 o0 00 00 00 00 00 00 55 15 00 00 00

Jzone s

JForcaste: [ 00 00 EE] 16 00 o0 o0 1s o0 o0 o0 o0 o0 o0 o0

Jou 20 00 00 3 0 00 00 00 0 00 00 00 00 00 16 00

[Su-Torar 24 o0 o0 517 15 00 00 00 15 00 00 00 00 00 T3 00

Jzone s

Jenst Lincsey

Jcosnan o7 o0 o0 o0 65 o0 i o0 is o0 o0 o0 00 o0 o0 o0

[sub-rorar o7 00 00 00 o6 00 2 00 15 00 00 00 00 00 00 00

Jzone's

Juortn kesteven

o yheham 05 o0 o0 o0 o0 s o0 32 15 o0 00 o0 00 00 00 o0

[Su-Totar rx o0 o0 o0 o0 79 00 57 15 00 00 00 00 00 00 00

Jzanes

Juncoln

Joutot.cente Lincoin stores 01 o0 o0 o0 o0 o0 i o0 o0 o0 o0 o0 o0 o0 00 o0

[Sebrocar o1 00 00 00 00 00 2 00 00 00 00 00 00 00 00 00

Jzone 7

Juncotn ciy ente 188 7] ET) 92 4 2 w05 £ 7 100 FiT] 17 a3z 0 s 25

s Retad parc 19 00 19 00 00 127 00 95 00 18 00 00 16 00 00 00

Jventne retai Pk a1 16 a7 17 56 11 52 13 [T} 10 31 17 o0 00 00 00

avchuoon 02 00 00 17 00 16 00 00 00 00 00 00 00 00 00 00
02 00 00 o0 00 o0 17 16 00 00 00 00 00 00 00 00

[Su-Totar 257 o5 561 225 520 515 prZ] a5 455 156 65 Ez] T3 50 115 25

Jzone s

icoln

Juncoin ity cente 169 2 %06 s 4 195 ER 6 £ 100 T 17 a2 a0 s 25
10 00 93 33 00 00 30 00 iz 00 00 o0 16 00 16 0

[Su-Totar 167 5z 508 208 254 198 w05 256 917 200 158 37 T3 50 FERS 25

Jzone 10

ot kesteven

Jsstora 22 00 00 00 00 00 o0 00 o0 27 20 o0 o0 o0 00 00
7] 00 00 00 16 00 00 00 00 36 02 00 00 00 00 00

[Su-Totar 50 o0 o0 o0 T3 00 00 00 00 64 262 00 00 00 00 00

Jzone 12

ot Lo

JEpvorin o1 00 [ 00 00 00 00 00 00 00 ) o0 Ty ) o0 )

Jeansoorougn 32 2 55 00 00 00 00 00 [ 00 o0 52 20 18 00 o0

Jower Gansborough 03 00 19 00 00 00 00 00 00 00 00 31 00 o0 00 00

[Su-Totar Er3 5z 7a o0 o0 00 00 00 00 00 00 55 256 15 00 00

Jzone 14

s Liciey

|varce asen 06 00 00 00 00 00 o0 o0 o0 o0 o0 o0 00 00 66 17

Jeastor 01 00 00 00 16 00 00 00 00 00 00 00 00 00 00 0

[Su- o o7 o0 o0 o0 T3 00 00 00 00 00 00 00 00 00 I3 37
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Neviark and Sherwood
FE] Y] o0 00 o0 s o0 o0 o0 o0 is o0 o0 o0 00 00
[sub-rorar FEs o5 00 00 00 7o 00 00 00 00 15 00 00 00 00 00
North east Lincoinshire
2 00 00 B3 00 00 00 00 00 o0 o0 o0 16 54 ER ET)
Joectnopes 04 00 00 33 00 00 00 00 00 00 00 00 00 00 33 00
[Sub-rotar 76 o0 o0 67 o0 00 00 00 00 00 00 00 15 5q EZ) 555
orth Lincoinshire
unthorpe [n o0 56 [} o0 o0 o0 16 0 0 0 17 76 a2 1s 71
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[Su- o az 15 15 o0 o0 95 Ez] 00 00 345 508 00 00 00 00 00
|other Gutside Catchment
56 51 56 33 15 32 52 32 s 7 902 21 32 54 00 a5
[Su-Totar 56 FERY 56 33 ic EF) 52 EF) ey 73 oz 121 EE) 54 00 as
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WYG PLANNING & DESIGN
(CENTRAL LINCOLNSHIRE RETAIL STUDY

TABLE 14: SHOPPING PATTERNS (SMALL HOUSEHOLD GOODS

ZonEL ONE2 | ZONE3 || ZONEA || ZONES || ZONEG | ZONE7 | ZONEB | ZONES | ZONEIO | ZONELL || ZONEI2 | ZONEI3 || ZONE4 | ZONELS
SwaLL SwaLL SwaLL SwaLL SwaLL SwaLL SwaLL SwaLL SwaLL SwaLL SwaLL
seHol seHol seHol seHol seHol LD HOUSEHOLD  HOUSEHOLD |HOUSEHOLD HOUSEHOLD
(&m) Em Em em) (em)

Jzone 1
Joassetian
Jeetors an s 000 000 000 000 000 000 000 000 000 080 015 000 000 000
Jpavary 015 000 000 015 000 000 000 000 000 000 000 000 o0 000 00 000
[Su- ot e 525 00 015 500 500 500 500 500 500 500 069 015 500 500 500
Jzone s
JForcaste: 050 00 00 030 o 00 00 00 o1 00 000 o0 00 000 000 000
Joun 250 000 o000 25 o000 o000 000 000 o000 000 000 000 000 o000 o010 000
[Su-Torar 525 500 500 285 15 500 500 500 011 500 500 500 500 500 010 500
Jzone s
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Jcosnan 022 o0 000 000 om0 o0 o1 o0 o1 o0 o0 o0 o0 o0 o0 o0
[sub-rorar Doz 000 000 000 070 000 011 000 011 000 000 000 000 000 000 000
Jzone's
Juortn kesteven
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Juncoln
Joutot.cente Lincoin stores ou o0 000 00 o0 000 ou o0 000 o0 000 000 o0 o0 o0 o0
[Sebrotar 011 000 000 000 000 000 011 000 000 000 000 000 000 000 000 000
Jzone 7
Juncon
Junconn ciy ente 2w 086 207 in 2 210 250 a5 a0s osi 0% o1 o 021 o7 o0
s Reta parc 235 000 03 000 000 16 000 076 000 o0 000 000 035 000 000 000
Jvlentne retai ark 500 017 03 015 om0 102 0x 11 o5 o1 022 01 000 000 000 000
Jorcuoos 030 ) [ 015 00 015 [ ) 0o [ 00 ) 0o 0o 0o 0o
Joter o0z o 0w om om0 0o o011 o1 1) 000 0o om0 000 000 000 000
[Su-Totar 025 Zo5 51 205 53 97z 297 509 577 071 221 029 o5 021 073 010
Jzone s
Juncoln
Juncoin ity cente 2010 (3 207 15 275 11 232 220 280 osi () o om0 ou o o010
Jower 220 o000 050 030 00 00 02 o0 056 00 000 000 015 000 o010 o0
[Su-Totar 2245 Y 557 a5 273 Za1 257 229 516 051 .99 011 045 021 oy 010
Jzone 10
ot kesteven
Jsstora 2 000 000 000 000 000 000 000 000 080 1 000 000 000 o0 000

om 000 000 000 o1 000 000 000 000 o020 oas 000 000 000 000 000

[Su-Totar 205 500 500 00 15 500 500 500 500 ro a5 500 500 500 500 500
Jzone 12
ot Lo
JEpvorn o 000 000 000 000 000 000 000 000 000 000 00 015 00 00 00
Jeansoorougn a2 08 osi 000 000 000 000 000 000 000 000 a2 fry 005 000 000
Jower 046 o000 o1 o000 000 000 o000 o000 000 o000 o000 02 000 000 000 000
[Su-Totar 05 T 07z 500 500 500 500 500 500 500 500 69 270 e 500 500
Jzone 14
s Liciey
|varce fasen o 000 000 000 000 000 000 000 000 000 000 000 000 000 a2 007
Jeastor o1 000 000 000 o1 000 000 000 000 000 000 000 000 000 000 000
[Su- ot Gés 500 500 500 15 500 500 500 500 500 500 500 500 500 0.4z 007
Jzone 15

North east Lincoinshire
6 000 000 im 000 000 000 000 000 00 00 000 035 036 fr) im
Joectnopes 051 000 000 0% 000 000 000 000 000 000 000 00 000 000 on o0
[Sub-rotar .77 500 500 251 500 500 500 500 500 500 500 500 015 016 67 FE
orth Lincoinshire
unthorpe 778 000 o84 o0 o000 o0 o0 o1 o000 o0 o0 o1 a5 12 o010 106
Jsrton-upon-Furber o7 000 000 000 000 000 000 000 000 000 000 000 000 000 000 007
| TS ——— 000 051 000 000 000 000 017 000 000 000 011 550 129 010 11z
Jsheftieid
Jsnefiea 15 ou o 000 o 00 000 000 o1 00 o1 056 000 000 000 o7
ioutall 104 X7} 000 000 o0 000 000 000 o0 000 o0 o0z o030 005 000 007
[Sut-rotar 259 Y 15 00 15 500 500 00 011 500 011 T 050 05 500 017
th Kesteven
Joranthom az o017 o o0 o0 087 0z o000 o000 050 215 o0 000 000 000 000
Jsamtors 010 000 000 000 000 000 000 000 000 010 000 000 000 000 000 000
oune o010 00 000 000 00 000 000 000 000 o010 000 000 000 000 000 000
[Su- o 9z 017 15 500 500 057 027 500 500 079 219 500 500 500 500 500
|other Gutside Catchment
a1 197 051 o030 o1 02 03 0z o 03 056 007 030 ol o000 0%
[Su-Totar a1 137 o050 030 16 020 03z 025 oaa 39 056 o7 030 16 000 o33
[FUE-ToTAL GUTSIDE STUDY ARER ey T T % EEZ) ) ) S oI EE o7 S X0 T X

ke s dorve o s Sy
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TABLE 15: SHOPPING PATTERNS (TOYS, BICYCLES AND RECREATIONAL GOODS)

Jzone 1
Jtors a1 8 00 o0 00 o0 00 o0 00 o0 00 1o 00 00 00 00
[sup-roraT 51 575 00 00 00 00 00 00 00 00 00 i1 00 00 00 00
Jzone 2
Jroeey 02 o0 28 0 0o 0 00 o0 00 o0 00 o0 0 o0 00 o0
mivel 02 00 00 00 00 o0 00 o0 00 00 00 o0 00 24 00 00
[sup-rotaT 07 o0 25 00 00 00 00 00 00 00 00 00 00 £z} 00 00
Jzone 3
Jromcsste 03 o0 00 39 00 o0 00 o0 00 o0 00 o0 0 o0 0 o0
JLoun 18 00 00 196 22 o0 00 00 00 00 00 00 00 00 00 o0
[sup- ToraT 21 o0 00 Zi5 27 00 00 00 00 00 00 00 00 00 00 00
Jzone 4
Jooaran spa 05 o0 00 o0 o5 o0 00 o0 00 o0 0 o0 00 o0 00 o0
Jeoningsy 02 00 00 20 00 00 00 00 00 00 00 00 00 0 00 00
ot Kesteen
02 o0 00 o0 00 o0 00 23 00 o0 00 o0 00 o0 00 o0
[sup-Totar 05 o0 00 Z0 o5 00 00 25 00 00 00 00 00 00 00 00
Jzone s
ot sysonam. 03 o0 00 20 00 o0 23 o0 00 o0 00 o0 00 o0 00 [0
02 00 00 00 00 00 00 o0 00 o0 00 00 00 00 00 25
[sup-Tota, 05 o0 00 20 00 00 25 00 00 00 00 00 00 00 00 25
Jzone &
Jscerton 02 o0 00 o0 0 o0 23 o0 00 o0 00 o0 00 0 00 o0
Jenery wngram 02 o0 00 00 00 o0 23 00 00 o0 00 00 00 00 00 00
[sup-rotar 07 o0 00 00 00 00 a7 00 00 00 00 00 00 00 00 00
Jzone 7
Jncin ity Cente 4 F 8 zs s @6 s 58 ET] 09 05 iz 7 w07 109 ¥}
s eta ok 10 o0 00 o0 ) 88 00 a7 00 o0 00 00 00 00 00 25
st pota parc 02 00 28 00 00 o0 00 00 00 00 00 00 00 00 00 00
02 o0 00 00 00 o0 00 o0 22 00 00 o0 00 o0 00 o0
[sup-Totar 27 155 55 Za5 7K} 7] 55 05 520 505 ET3 1z 77 107 05 55
Jzone &
Jncin ity Cente 191 08 24 w6 b D) s w6 s 1 167 iz 51 50 109 ia
15 00 5o 20 22 00 a7 00 43 20 00 00 00 00 00 00
[sup-Totar 206 705 ET) 216 ET] T 547 526 £ 221 o7 1z 51 50 05 17
Jzone o
Jpngton 0z 00 00 20 00 00 00 o0 00 00 00 o0 00 o0 00 o0
[sup-roraT oz o0 00 20 00 00 00 00 00 00 00 00 00 00 00 00
Jzone 10
Jsastors is o0 00 o0 00 o0 00 o0 00 s 194 o0 00 o0 00 o0
[Sup-roraT 5 o0 00 00 00 00 00 00 00 115 194 00 00 00 00 00
Jzone 12
Joansboroun a4 27 56 o0 00 o0 00 o0 00 o0 00 5 ] 00 00 o0
[sup-rota EZ3 27 55 00 00 00 00 00 00 00 00 o5 E 00 00 00
Jzone 14
et Rasen o7 o0 00 20 00 o0 00 o0 00 o0 00 o0 00 o0 o5 0
Jenstor 02 00 00 o0 00 o0 00 00 00 00 00 00 00 00 22 00
[sup-roraT 05 o0 00 20 00 00 00 00 00 00 00 00 00 00 57 00
Jzone 15
Joian o7 o0 00 00 00 00 00 o0 00 o0 00 o0 00 24 00 s
[sup-TorT o7 o0 00 00 00 00 00 00 00 00 00 00 00 Ez) 00 75
ooston
Jooston is o0 00 o0 a7 o0 00 o0 00 26 00 o0 00 00 00 o0
[sup- roraT 5 o0 00 00 57 00 00 00 00 206 00 00 00 00 00 00
ooncaster
ey 50 08 00 o0 22 o0 00 o0 00 o0 00 5 00 o0 22 o0
[sup-rotaT 50 105 00 00 27 00 00 00 00 00 00 o5 00 00 22 00
ewrk and sherwood
is 1 00 o0 00 17 00 o0 00 o0 25 o0 00 o0 00 o0
[sup-roraT 5 o1 00 00 00 247 00 00 00 00 28 00 00 00 00 00
orth East Lincornshire
Jormesy a1 0 0 25 00 o0 00 o0 00 o0 00 o0 00 ET] EF 00
Joeenorpes 05 00 00 00 00 00 00 00 00 00 00 o0 00 00 o5 00
[sup-rotar 55 o0 00 216 00 00 00 00 00 00 00 00 00 a5 09 500
orth Lincomshire
o 120 o0 55 o0 00 o0 00 o0 00 o0 00 24 a7 4 22 25
[sup-Totar 70 o0 55 00 00 00 00 00 00 00 00 £z} rra 74 27 525
Jsnerteis
st 08 27 00 o0 00 o0 00 o0 00 o0 0 95 00 0 [ o0
ensmt 05 oo 00 00 00 00 00 23 22 00 00 00 00 00 22 00
[sup-rotar 17 27 00 00 00 00 00 25 27 00 00 o5 00 00 22 00
Jsouth kostoven
is o0 00 o0 0 o0 00 2 00 20 194 o0 00 o0 00 o0
Jpoune 02 00 00 00 00 o0 00 o0 00 29 00 00 00 00 00 o0
02 o0 00 o0 00 o0 00 o0 00 o0 28 o0 00 o0 00 o0
[sup-Totar 15 o0 00 00 00 00 00 25 00 55 227 00 00 00 00 00
Jother Outside Catchment
a7 i 56 20 a3 o0 23 o0 00 Y] a3 s 25 24 22 25
[sup-Totar 37 T35 3 20 IE) 00 23 00 o0 5o 53 Y3 20 21 22 25
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TABLE 16: SHOPPING PATTERNS (TOYS, BICYCLES AND RECREATIONAL GOODS)

ToTAL ZonEL Zone2 ZonEs Zones ZonEs Zones ZonE7 ZonEs ZonEs ZonE 10 ZonE 11 o012 ZonE 13 ZonE 14 ZonE 35
RECREATION | RECREATION | RECREATION | RECREATION  RECREATION | RECREATION RECREATION | RECREATION | RECREATION | RECREATION | RECREATION | RECREATION | RECREATION | RECREATION  RECREATION | RECREATION
(& &m (& &m (& &m (& &m (& &m em (&m) em (em) (em (&m)

Jzone 1
Jetors 0z a1 000 oo 000 o0 000 o0 000 oo 000 Lar 000 o0 000 o0
[sup-roraT 525 077 000 000 000 000 000 000 000 000 000 147 000 000 000 000
Jzone 2
Jroeey o 00 i 00 0% 000 0% 00 0% 00 000 o0 000 o 000 o0
Jremsvei o 000 000 o0 000 000 000 o0 000 o0 000 oo 000 o1t 000 oo
[sup-TotaT 057 000 04z 000 000 000 000 000 000 000 000 000 000 011 000 000
Jzone 3
Jromcsste s o0 1) o5 00 o0 00 o0 [T o0 000 o0 00 o0 000 o0
JLoun a2 o0 000 20 0% o0 000 000 000 000 000 000 000 000 000 000
[sup- ToraT ET] 000 000 545 030 000 000 000 000 000 000 000 000 000 000 000
Jzone 4
[woanan spa 107 00 0% 000 107 000 0% 000 0% 000 000 o0 000 o0 000 o0
Jeoningsy 02 000 000 02 000 000 3 000 3 000 000 o0 000 000 000 000
ot Kesteven
0z o0 000 o 00 o0 000 o 000 o 000 o0 000 o 000 o
[sup-Totar Tos 000 000 029 107 000 000 029 000 000 000 000 000 000 000 000
Jzone s
ot sysonam. 051 o0 [T om [T o0 0z o0 000 o0 0% 000 0% 000 0% 000
015 000 000 oo 000 000 000 000 000 o0 000 o0 000 o0 000 o1
[sup-Totar 065 000 000 029 000 000 022 000 000 000 000 000 000 000 000 015
Jzone &
Jscerton 0z o0 1) o0 1 o0 0z o0 [T o0 0% 000 0% 000 0% 000
Jenrry wingram 02 o0 000 o0 000 000 02 000 000 000 000 oo 000 oo 000 oo
[sup-rotar a5 000 000 000 000 000 015 000 000 000 000 000 000 000 000 000
Jzone 7
Jncin ity Cente £ 2@ 701 i G0 ] s a7 3 25 a3 o1 i 050 105 07
s eta ok 200 000 000 000 000 12 000 os7 000 o0 00 000 000 000 000 015
Jvsntn pota parc 042 o0 02 000 000 000 000 o000 000 o0 000 000 000 o000 000 o000
020 oo 000 oo 000 oo 000 oo 02 oo 000 o0 000 o0 000 o0
[sup-Totar 5515 242 71 545 570 755 g 745 7ot 255 EE 015 112 050 105 02z
Jzone &
Jncin ity Cente ) i aor 28 5% i 381 a0 an ) ) o1 [ om 06 o7
210 000 085 o 0% o0 045 000 051 o2 000 oo 000 oo 000 000
[sup-Totar ETE 197 489 517 2] 540 925 501 9z 167 165 015 074 025 105 007
Jzone o
Jpngton 0z 000 000 o2 000 000 000 000 000 000 000 o 000 o0 000 o
[sup-roraT 025 000 000 029 000 000 000 000 000 000 000 000 000 000 000 000
Jzone 10
Jsastors ai oo 000 oo 000 o0 000 o0 000 oo 213 000 000 000 000 000
[Sup-roraT Erm 000 000 000 000 000 000 000 000 055 215 000 000 000 000 000
Jzone 12
Joansboroun i ods 08 o0 000 o 000 o0 000 o0 000 i1 a1 000 000 000
[sup-rota 777 048 055 000 000 000 000 000 000 000 000 115 sar 000 000 000
Jzone 14
et rasen o o0 000 om 000 o0 000 o0 000 o0 0% 000 0% 000 o5 000
Jenstor 021 o0 000 o0 000 000 000 000 000 000 000 oo 000 oo 021 oo
[sup-roraT 115 000 000 029 000 000 000 000 000 000 000 000 000 000 a5 000
Jzone 15
Joian 05 00 000 000 000 000 000 o0 000 o0 000 000 000 on 000 ois
[sup-TorT 056 000 000 000 000 000 000 000 000 000 000 000 000 011 000 015
[ TorA SO A = e T T EELES 757 oo T T 5 7% T e [ ow e [ ow
oston
Joston a1 o0 000 o 4 o0 000 o 000 17 000 o0 000 000 000 000
[sup-roraT 515 000 000 000 135 000 000 000 000 5z 000 000 000 000 000 000
ooncaster
ey a8 1o 000 o0 3% o0 000 oo 000 oo 000 73 000 o0 a1 o0
[sup-rotaT 987 o7 000 000 030 000 000 000 000 000 000 735 000 000 021 000
ewrk and sherwood
) L4 000 o0 000 21 000 o0 000 o 0% 000 000 000 000 000
[sup-roraT Er a5 000 000 000 212 000 000 000 000 030 000 000 000 000 000
orth East Lincornshire
Jormesy o 000 0% 37 0% 00 0% 00 000 o0 000 o0 000 oz ) )
Testorpes 5 oo 000 oo 000 oo 000 oo 000 oo 000 000 000 oo s oo
[sup-rotar 100 000 000 517 000 000 000 000 000 000 000 000 000 02z oz i
orth Lincomshire
o i 000 055 000 000 000 000 o 000 oo 000 o2 ) a3 o £
[sup-Totar 2469 000 055 000 000 000 000 000 000 000 000 029 705 EEZ o1 514
Jsnerteis
st e ods 1 o0 000 o0 000 o0 000 o0 000 i1 0% 000 0% 000
) ors 000 000 000 000 o0 000 o 020 o0 000 o 000 oo 021 oo
[sup-rotar 24z 048 000 000 000 000 000 029 020 000 000 115 000 000 021 000
Jsouth kostoven
260 o0 [T o0 00 o0 000 om 000 o 213 o0 000 o0 000 o0
Jooune 02 o0 000 o0 000 o0 000 o0 000 0z 000 o0 000 o0 000 000
0% 000 000 000 000 000 000 o0 000 o0 0% o0 000 o0 000 o0
[sup-Totar EEn 000 000 000 000 000 000 029 000 045 25 000 000 000 000 000
Jother Outside Catchment
L] 202 08 o o oo 0z o 000 o o1 o050 037 on 021 o1
[sup-Totar 756 Zaz o5 029 [ 000 02z 000 000 [z o1 050 a7 [ o021 015
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TABLE 17: SHOPPING PATTERNS (CHEMIST)

TOTAL ZONE1 ZONE2 ZONES ZONE4 ZONES ZONE6 ZONET ZONEB ZONES ZONE10 | ZONE1l  ZONE12 | ZONE13 | ZONE14  ZONE1S
CHEMIST  CHEMIST  CHEMIST | CHEMIST  CHEMIST  CHEMIST  CHEMIST  CHEMIST  CHEMIST | CHEMIST  CHEMIST  CHEMIST  CHEMIST  CHEMIST  CHEMIST  CHEMIST
%) %) %) %) %) %) %) %) %) %) %) %) %) %) o) %)
zone 1
lBassetiaw
Retford 63 9.1 00 00 00 00 00 00 00 00 00 227 00 00 00 00
03 00 00 00 00 00 00 00 00 00 00 a1 00 00 00 00
Tuxtord 02 32 00 00 00 00 00 00 00 00 00 00 00 00 00 00
other gassetiaw stores 01 21 00 00 00 00 00 00 00 00 00 00 00 00 00 00
[Sub-Total 69 745 00 00 00 00 00 0.0 0.0 0.0 0.0 265 0.0 0.0 0.0 0.0
zone 2
Netticham o8 00 77 00 00 00 00 11 00 00 00 00 00 00 00 00
weiton 06 00 88 00 00 00 00 00 00 00 00 00 00 00 11 00
Other West Lindsey stores 06 00 66 00 00 00 22 00 10 00 00 00 00 00 00 00
[ Sub-Total 19 00 231 00 00 00 22 21 10 00 00 00 00 00 11 00
zone 3
East Lindse,
Horncastle 20 11 00 242 a3 00 00 00 00 00 00 00 00 00 00 00
Loutn 29 00 00 00 11 00 11 00 00 00 00 00 00 00 00 00
Other East Lindsey stores o1 00 00 11 00 00 00 00 00 00 00 00 00 00 00 00
st Linds
| West Lindsey stores o1 00 00 11 00 00 00 00 00 00 00 00 00 00 00 11
[Sub-Total 51 11 00 6.5 54 00 11 00 00 00 0.0 0.0 0.0 0.0 00 21
zone 4
|East Lindsey
|Woodhall Spa 52 00 [ 11 753 [ 00 00 00 11 00 00 00 00 00 00
|North Kesteven
0z 00 00 00 00 00 33 00 00 00 00 00 00 00 00 00
[ Sub-Total 54 00 00 21 753 00 33 00 00 21 00 00 00 00 00 00
Zon:
Newari and Sherwood
Colingham 05 00 00 00 00 77 () 00 () () 00 00 00 00 00 00
lorth Kesteven
orth Hykeham 24 00 00 11 11 264 00 53 21 00 00 00 () 00 00 00
other North Kesteven stores 04 00 00 00 00 a4 00 00 10 00 00 10 00 00 00 00
[ Sub-Total 33 00 00 21 21 385 00 53 3.1 00 00 10 00 00 00 00
one
North Kesteven
North Kesteven stores. 15 00 00 11 00 00 187 21 10 00 00 00 00 00 00 00
| West Lindse
cherry wilingham 06 00 00 00 00 00 88 00 00 00 00 00 00 00 00 00
[Sub-Total 21 00 00 11 00 00 275 21 10 00 0.0 0.0 0.0 0.0 00 00
zone 7
i
Lincoln City Centre 104 21 10 a1 En) 187 308 05 w3 11 a1 00 11 a1 38 00
Lindis Retai park 19 00 11 11 11 77 11 147 10 11 00 00 00 00 00 00
Valentine Retail Park 06 00 11 00 00 11 11 52 10 00 10 00 00 12 00 00
other out-of-centre Lincoln stores 15 00 22 00 00 22 33 105 21 00 10 00 11 00 00 00
Birchwor os 00 00 00 00 33 00 a2 00 00 00 00 00 00 00 00
[ Sub-Total 150 2.1 214 58 48 330 363 632 375 23 62 00 22 52 38 00
zone 8
Lincoin
Lincoin City Cenue 85 11 18 a1 21 1.6 220 211 323 11 21 00 11 29 38 00
Other out.of-centre Lincoln stores 40 00 10 32 11 a4 77 a2 229 00 00 00 00 00 a3 00
Conningsby 01 00 00 00 11 00 00 00 00 00 00 00 00 00 00 00
[Sub-Total 125 11 255 68 45 220 297 255 552 21 21 0.0 21 29 5.1 0.0
zone o
Suineshead 04 [ [ 00 [ [ 00 [ [ 69 00 00 00 00 00 00
Heckington 08 00 00 00 00 00 00 00 00 02 00 10 00 00 00 00
Ruskington 08 00 00 00 00 00 00 00 00 103 21 00 00 00 00 00
[Sub-Total 19 00 00 00 00 00 00 00 00 26.4 21 20 00 0.0 0.0 0.0
zone 10
Steatord 73 00 00 00 00 00 00 00 00 £ 722 00 00 00 00 00
other out-of-centre Sleaford stores o1 00 00 00 00 00 00 00 00 11 00 00 00 00 00 00
Cranvel! o1 00 00 00 00 00 00 00 00 00 10 00 00 00 00 00
[ Sub-Total 7.4 00 00 00 00 00 00 00 00 368 732 00 00 00 00 00
zone 11
Doncaster
Auckiey o1 00 00 00 00 00 00 00 00 00 00 21 00 00 00 00
North Lincolnshire:
a 02 00 00 00 00 00 00 00 00 00 00 31 00 00 00 00
[Sub-Total 04 00 00 00 00 00 00 00 00 0.0 00 52 0.0 0.0 0.0 0.0
zone 12
Epworth o1 0o 00 0o 00 00 00 00 00 00 00 21 88 00 00 00
vessingham 05 00 00 00 00 00 00 00 00 00 00 00 66 12 00 00
west Lincs
Gainsborough 63 21 22 00 00 00 00 00 00 11 10 134 495 a1 00 00
Other west Lindsey stores 01 00 00 00 00 00 00 00 00 00 00 00 22 00 00 00
[ Sub-Total 77 21 242 00 00 00 00 00 00 21 10 155 67.0 58 00 00
Zone 14
North East Lincolnshire
| waitham 05 00 00 00 00 00 00 00 00 00 00 00 00 00 75 00
|West Lindsey
Market Rasen 26 00 11 32 00 00 00 00 00 00 00 00 00 12 333 00
aistor o1 00 00 00 00 00 00 00 00 00 00 00 00 00 108 00
[ Sub-Total 38 00 21 3.2 00 00 00 00 00 00 00 00 00 17 516 00
15
North Lincoln
eriga 71 00 00 11 00 00 00 00 00 00 00 10 11 a7 54 543
| st Lindsey
cecloy o1 00 00 00 00 00 00 00 00 00 00 00 00 00 00 11
[Sub-Total 7.2 00 00 11 00 00 00 0.0 0.0 0.0 00 10 21 7.7 54 554
[SUBTOTAL STUDY AREA 506 509 556 563 514 534 1600 568 579 650 545 505 714 628 X 565
Boston
Eoston 18 00 00 11 65 00 00 00 00 15 00 00 00 00 11 00
irton Lindsey 09 00 00 00 00 00 00 00 00 00 00 00 00 151 00 00
[Sub-Total 27 00 00 11 65 0.0 00 0.0 0.0 195 00 0.0 0.0 151 21 0.0
Doncaster
ncaster 30 21 00 00 00 00 00 00 00 00 00 381 22 00 00 00
[Sub-Total 50 21 00 00 00 00 00 00 0.0 0.0 0.0 351 22 0.0 00 0.0
[Newark and Sherwood
Newark 14 138 00 00 00 66 00 00 00 00 00 00 00 00 00 00
[Sub-Total 14 135 00 00 00 66 00 0.0 0.0 0.0 0.0 0.0 0.0 0.0 00 0.0
[North East Lincolnshire
Grimsby. a5 00 [X) 74 11 00 00 00 00 00 10 00 00 12 %9 203
Cleethorpes 03 () () 32 00 00 00 00 00 00 00 00 00 00 11 00
immingham 02 00 00 00 00 00 00 00 00 00 00 00 00 00 00 33
[Sub-Total 50 00 00 205 11 0.0 0.0 0.0 00 00 10 0.0 0.0 12 250 326
[North Lincolnshire
scunthorpe. 38 00 11 00 00 00 00 00 00 00 00 52 23 108 00 76
Other North Lincolnshire stores 02 00 00 00 00 00 00 00 00 00 00 00 00 12 00 22
[ Sub-Total 0 00 21 00 00 00 00 00 00 00 00 52 253 209 00 9.8
sheffield
Sheffield o1 00 00 00 11 00 00 00 10 00 00 00 00 00 00 00
Meadownail o1 00 00 00 00 00 00 00 00 00 00 10 00 00 00 00
[Sub-Total 0z 00 00 00 11 00 00 0.0 10 0.0 00 10 0.0 0.0 0.0 0.0
South Kesteven
Grantham 13 00 00 11 00 00 00 00 00 a6 124 00 00 00 11 00
ourne 02 00 00 00 00 00 00 00 00 34 00 00 00 00 00 00
other South Kesteven stores o1 00 00 00 00 00 00 00 00 11 00 00 00 00 00 00
[Sub-Total 16 00 00 11 00 00 00 00 00 9.2 124 0.0 0.0 0.0 21 0.0
other outside Catchment
other outside tor 16 32 33 11 00 00 00 32 10 23 21 52 11 00 00 11
[Sub-Total 16 32 33 11 00 00 00 32 10 23 21 52 11 0.0 00 11

Notes:
. Market shares derived from Household Survey

100.0
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TABLE 18: SHOPPING PATTERNS (CHEMIST)

TOTAL | ZONE1 | ZONE2  ZONES  ZONE4 | ZONES | ZONE6 | ZONE7 | ZONES | ZONEQ  ZONE10 | ZONEAl | ZONE12 | ZONE13  ZONE14 | ZONE1S
CHEMIST ~ CHEMIST ~CHEMIST ~CHEMIST ~CHEMIST ~CHEMIST ~CHEMIST = CHEMIST ~CHEMIST CHEMIST ~CHEMIST ~CHEMIST ~CHEMIST ~CHEMIST = CHEMIST  CHEMIST

Em) (Em) (Em) (Em) (Em) (Em) (Em) (em) (Em) (Em) (Em) (Em) (Em) (Em) (Em) (Em)
zone 1
lBassetiaw
Rettord 1675 1306 000 000 000 000 000 000 000 000 000 369 000 000 000 000
ry 000 000 000 000 000 000 000 000 000 000 067 0.00 000 000 000
[Tuxtord 080 080 000 000 000 000 000 000 000 000 000 000 000 000 000 000
other Bassetiaw stores 0.40 0.40 000 000 0.00 000 000 0.00 000 000 000 000 000 000 000 000
[Sub-Total 15.43 24.06 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 4.36 0.00 0.00 0.00 0.00
zone 2
Neticham 156 000 139 000 000 000 000 017 000 000 000 000 000 000 000 000
Iwetton 172 0.00 159 0.00 0.00 0.00 000 0.00 0.00 000 000 000 000 000 014 000
Other West Lindsey stores 163 0.00 110 0.00 000 000 028 000 016 000 0.00 000 000 0.00 000 000
[ Sub-Total .91 0.00 416 0.00 0.00 0.00 028 017 016 0.00 0.00 0.00 0.00 0.00 014 0.00
zone 3
East Lindse,
Horncastle 497 020 0.00 301 086 0.00 000 0.00 0.00 0.00 0.00 0.00 000 000 000 000
Loutn 681 000 000 646 021 000 014 000 000 000 000 000 000 000 000 000
Other East Lindsey stores 017 000 000 017 000 000 000 000 000 000 000 0.00 0.00 000 000 0.00
| West Lindsey
[West Lindsey stores 026 0.00 000 017 000 0.00 000 000 000 000 000 000 000 000 000 009
[Sub-Total 1221 020 0.00 2071 107 0.00 014 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.09
zone 4
|East Lindsey
|Woodhall Spa 1529 000 000 017 1299 000 000 000 000 013 000 000 000 000 000 000
|North kesteven
042 000 000 000 000 000 042 000 000 000 000 000 000 000 000 000
[ Sub-Total 1570 0.00 0.00 017 14.99 0.00 0.42 0.00 0.00 013 0.00 0.00 0.00 0.00 0.00 0.00
zone 5
Newari and Sherwood
Colingham 139 000 000 000 000 139 000 000 000 000 000 000 000 000 000 000
North Kesteven
orth Hykeham 631 000 000 017 021 415 000 085 032 000 000 000 000 000 000 000
other North Kesteven stores 112 0.00 000 0.00 0.00 o079 0.00 000 016 0.00 000 017 000 000 000 000
[ Sub-Total 882 0.00 0.00 017 0.21 6.95 0.00 085 0.49 0.00 0.00 017 0.00 0.00 0.00 0.00
one
North Kesteven
North Kesteven stores. 304 0.00 0.00 017 0.00 0.00 231 03 016 0.00 0.00 0.00 0.00 0.00 0.00 000
| West Lindse
cherry Wiingham 111 000 000 000 000 000 111 000 000 000 000 000 000 000 000 000
[Sub-Total 416 0.00 0.00 017 0.00 0.00 5.45 0.34 0.16 0.00 0.00 0.00 0.00 0.00 0.00 0.00
zone 7
i
Lincoln City Centre 2204 040 307 orr oS 337 390 495 517 013 059 000 021 025 08 000
Lindis Retai Park 418 000 020 017 021 139 014 239 016 013 000 000 000 000 000 000
|Valentine Retail Park 143 000 020 000 000 020 014 051 015 000 015 000 000 007 000 000
other out-of-centre Lincoln stores 360 0.00 0.40 000 000 0.40 042 17 032 0.00 015 000 021 000 000 000
Birchwood 128 0.00 000 000 0.00 059 000 o068 000 000 000 000 000 000 000 000
[ Sub-Total 3513 0.40 387 0.4 0.96 5.94 460 1024 582 025 089 0.00 0.47 037 0.48 0.00
zone 8
Lincoin
Lincoin City Cenue 1968 020 268 060 054 317 279 341 501 013 030 000 021 018 048 000
Other out-of-centre Lincoln stores 021 000 198 051 021 079 08 088 356 000 000 000 000 000 055 000
Coningsby 021 0.00 000 000 021 000 000 000 000 000 000 000 000 000 000 000
[Sub-Total 2916 0.20 .66 211 0.96 5.95 5.76 410 5.57 017 0.50 0.00 0.21 015 107 0.00
zone o
Swineshead 06 000 000 000 000 000 000 000 000 o6 000 000 000 000 000 000
Heckington 118 000 000 000 000 000 000 000 000 101 000 017 000 000 000 000
Ruskington 143 000 0.00 000 000 000 000 000 000 114 030 000 000 000 000 000
[Sub-Total 537 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 2.90 0.50 017 0.00 0.00 0.00 0.00
zone 10
Steatord 1232 000 000 000 000 000 000 000 000 391 1041 000 000 000 000 000
other out-of-centre Steaford stores 013 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 013 0.00 0.00 000 0.00 000 0.00
Cranvel! 015 000 000 000 000 000 000 000 000 000 015 000 000 000 000 000
[ Sub-Total 1460 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 404 1056 0.00 0.00 0.00 0.00 0.00
zone 11
Doncaster
Auckiey 034 000 000 000 000 000 000 000 000 000 000 03 000 000 000 000
North Lincolnshire:
Hax 050 000 0.00 0.00 0.00 000 0.00 000 000 000 000 050 000 000 000 000
[Sub-Total 054 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 064 0.00 0.00 0.00 0.00
zone 12
Epwortn 202 000 000 000 000 000 000 000 000 000 000 034 168 000 000 000
vessingham 133 000 000 000 000 000 000 000 000 000 000 000 126 007 000 000
| West Lindsey
Gainsborough 1696 040 43 000 000 000 000 000 000 013 015 218 946 028 000 000
Other west Lindsey stores 042 0.00 0.00 000 000 000 000 000 000 000 000 000 042 000 000 000
[ Sub-Total 2073 0.40 4.36 0.00 0.00 0.00 0.00 0.00 0.00 013 015 252 1287 0.36 0.00 0.00
Zone 14
North East Lincolnshire
| waitham 096 0.00 0.00 0.00 0.00 0.00 000 000 000 0.00 000 0.00 0.00 000 096 000
|West Lindsey
Market Rasen 505 000 020 051 0.00 0.00 0.00 000 000 000 000 000 000 007 421 000
Caistor 138 000 000 0.00 000 000 000 000 000 000 0.00 000 000 000 138 000
[ Sub-Total 7.39 0.00 020 051 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 007 661 0.00
15
North Lincoln
erigg 843 000 000 017 000 000 000 000 000 000 000 017 021 201 069 a2
| West Lindsey
eclby 009 0.00 0.00 000 000 000 000 000 000 000 000 000 000 000 000 000
[Sub-Total 551 0.00 0.00 017 0.00 0.00 0.00 0.00 0.00 0.00 0.00 017 0.21 251 069 4.36
[SUBTOTAL STUDY AREA 6597 527 1725 T304 1520 Tess 266 570 1520 757 215 523 T566 T 595 Zas
Boston
Eoston Ex 000 000 017 128 000 000 000 000 215 000 000 000 000 014 000
irton Lindsey 092 0.00 0.00 000 000 000 000 000 000 000 000 000 000 092 000 000
[Sub-Total .66 0.00 0.00 017 125 0.00 0.00 0.00 0.00 215 0.00 0.00 0.00 002 014 0.00
Doncaster
ncaster 708 0.40 0.00 0.00 000 000 0.00 0.00 0.00 0.00 000 621 042 000 000 000
[Sub-Total 7.05 0.40 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 .21 0.4z 0.00 0.00 0.00
[Newark and Sherwood
Newark 380 261 0.00 0.00 000 119 000 0.00 0.00 0.00 000 000 000 000 000 000
[Sub-Total 5.50 261 0.00 0.00 0.00 119 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
[North East Lincolnshire
Grimsby. 738 000 000 119 021 000 000 000 000 000 015 000 000 007 Er 231
Clecthorpes 065 000 000 o051 000 000 000 000 000 000 000 000 000 000 014 000
immingham 026 000 000 000 000 000 000 000 000 000 000 000 000 000 000 026
[Sub-Total 5.25 0.00 0.00 170 0.21 0.00 0.00 0.00 0.00 0.00 015 0.00 0.00 007 5.58 257
[North Lincolnshire
scunthorpe. 768 000 020 000 000 000 000 000 000 000 000 084 483 121 0.00 060
Other North Lincolnshire stores 024 000 000 000 000 000 000 000 000 000 000 000 000 007 000 017
[sub-Total 7.92 0.00 020 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 084 483 1.28 0.00 0.77
sheffield
Sheffield 038 000 000 000 021 000 000 000 o015 000 000 000 000 000 000 000
Meadownail 017 000 000 000 000 000 000 000 000 000 000 017 000 000 000 000
[Sub-Total 057 0.00 0.00 0.00 0.21 0.00 0.00 0.00 016 0.00 0.00 017 0.00 0.00 0.00 0.00
South Kesteven
Grantham 260 0.00 0.00 017 0.00 0.00 0.00 0.00 0.00 050 178 000 000 000 014 000
Bourne 038 000 000 000 000 000 000 000 000 038 000 000 000 000 000 000
other Soutn Kesteven s 013 0.00 0.00 000 000 0.00 000 0.00 000 013 000 000 000 000 000 000
[Sub-Total 510 0.00 0.00 017 0.00 0.00 0.00 0.00 0.00 201 175 0.00 0.00 0.00 014 0.00
other outside Catchment
other outside tor a1 060 059 017 0.00 0.00 0.00 o051 016 025 030 084 021 000 000 009
[Sub-Total 373 0.60 059 017 0.00 0.00 0.00 051 016 025 030 084 021 0.00 0.00 008

N

otes:
. Market shares derived from Household Survey
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TABLE 10 SHOPPING PATTERNS (ELECTRICAL)
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TABLE 20 SHOPPING PATTERNS (ELECTRICAL)
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TABLE 21: SHOPPING PATTERNS (FURNITURE)
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TABLE 22: SHOPPING PATTERNS (FURNITURE)
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TABLE 23: SHOPPING PATTERNS (DIY),
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TABLE 24 SHOPPING PATTERNS (DIY),
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TABLE 25: TURNOVER (ALL COMPARISON GOODS)

TOTAL ZonEL ZoNE2 ZonE3 ZoNE4 ZoNES Z0NE6 ZoNET zonE® ZonED ZONE10 | ZONE1l || ZONE12 | ZONE13 | ZONE14 | ZONE1S

I
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TABLE 26: ESTIMATED (BASELINE) CAPACITY FOR NEW COMPARISON GOODS PROVISION WITHIN STUDY AREA
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